Strikes  stop 
production  at 
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Residents  cail 
for  ad  boycott 
of  N.J.  weekly 

Book  deals 
disclosed  in 
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Red-hot  authors  help  keep  a 
paper  in  the  black. 


When  some  of  the  best  of  the 
country’s  best-selling  authors  turn 
up  at  The  Globe  Book  Festival, 
the  whole  town  catches  fire. 

It’s  three  days  of  demonstra¬ 
tions,  exhibits,  lectures,  and 
thousands  of  the  latest  books. 

But  the  Book  Festival  is  more 
than  just  a  good  time.  It’s  good 
for  all  of  us.  Because  books 
are  communication,  and  that’s 
our  business. 

We’ve  found  that  spon-  *  > 

soring  the  Book  Festival  M 

encourages  everything  that 
makes  Boston  such  a  warm  M 

home  for  The  Globe.  g; 

Sure  we’re  enthusiastic.  In  ^ 

fact,  we  urge  you  to  consider  .Cl 
sponsoring  a  similar  ? '  ii 

event  in  your  own  area.  #  ^ 

A  few  hot  writers  just 
might  put  some  extra  ^ " 

sizzle  in  your  sales.  I' 
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Parade  Magazine  is  now 
distributed  with  125  major  market 
Sunday  newspapers!  Circulation 
has  increased  by  a  million  in  7 
months  and  now  tops  21  million!* 
More  U.S.  circulation  than 
Reader’s  Digest. ..  more  than  TV 
Guide.  In  fact  more  than  any 
nationally-edited  magazine  in 
publishing  history!  It  wouldn’t 
be  Sunday  without  a  Parade! 

♦Based  on  A.B.C.  Fasfax  3/31  /78 


Parade’s  circulation  up  1,000,000  in  7  months-now  tops  2M>00^>00t 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


AUGUST 

20-23— New  England  Association  of  Circulation  Executives,  Dunfey's 
Family  Resort,  Hyannis,  Mass. 

27-30 — New  York  State  Publishers  Association,  The  Gideon  Putnam, 
Saratoga  Springs. 

27-30 — Southern  Newspaper  Publishers  Association,  Designing  and 
Packaging  the  Newspaper,  Courier-Journal,  Louisville. 

27-Sept.  2— International  Newspaper  Promotion  Association/American 
Newspaper  Publishers  Association,  Marketing  Seminar,  Scottsdale 
Conference  Center,  Scottsdale,  Arizona. 

SEPTEMBER 

7- 9— Mid-America  Newspaper  Conference,  Rock  Lane  Ledge,  Table  Rock 

Lake,  Branson,  Mo. 

8- 9 — Wisconsin  Newspaper  Advertising  Executives  Association,  Holiday 

Inn,  La  Crosse,  Wis. 

10-13 — Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  Content  for  Today's  Readers  Seminar,  Roanoke  Times  and 
World-News. 

13- 17 — International  Newspaper  Promotion  Association,  Europe  Confer- 
'  ence,  Brussels,  Belgium. 

14- 16 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Johnstown,  Pa. 

15- 16 — Indiana  Newspaper  Advertising  Executives  Association,  Marriott 

Hotel,  Indianapolis. 

15-17 — New  York  State  Newspaper  Production  Conference,  Rochester 
Americana. 

15-17 — Ohio  Newspaper  Association  Classified  Clinic,  Marriott  Inn,  Col¬ 
umbus. 

15- 17 — Western  Newspaper  Production  Conference,  MGM  Grand  Hotel, 

Reno,  Nevada. 

16- 19 — Southern  Circulation  Managers  Association,  Breakers  Hotel,  Palm 

Beach,  Florida. 

17- 19 — Southern  Newspaper  Publishers  Association,  Management  Work¬ 

shop  for  Smaller  Newspapers,  Royal  Orleans,  New  Orleans. 

18- 19 — Inland  Daily  Press  Association,  cost  clinic,  O'Hare  Hyatt  Regency, 

Chicago. 

18- 20 — Action  Line  writers  and  broadcasters  conference,  sponsored  by 

Corning  Glass  Works,'  Corning,  N.Y.,  Hilton  Inn. 

19- 21 — Inland  Daily  Press  Association,  group  newspaper  seminar,  O'Hare 

Hyatt  Regency. 

21-23 — Interstate  Advertising  Managers  Association,  Treadway  Inn, 
Lebanon,  Pa. 

21- 23 — New  York  Press  Association,  Corning  Hilton  Inn,  Corning,  N.Y. 

22- 24 — Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Maryland. 

24-26 — Central  States  Circulation  Managers  Association  Conference, 
Madison,  Wise. 

26-29— Associated  Press  Managing  Editors,  Portland  (Oregon)  Hilton. 
29-Oct.  1 — Inland  Daily  Press  Association,  news  editorial  seminar,  Mar¬ 
quette  University,  Milwaukee,  Wis. 

OCTOBER 

1-4 — International  Newspaper  Promotion  Association,  Southern  Region 
Charleston,  S.C. 

1-4 — International  Newspaper  Promotion  Association,  Eastern  Region, 
Buck  Hill  Inn,  Buck  Hill  Falls,  Pa. 

1- 4 — Inter-State  Circulation  Managers  Association,  Williamsburg  Lodge, 

Williamsburg,  Va. 

2- 4 — American  Association  of  Sunday  and  Feature  Editors,  Lancaster,  Pa. 
5— Advertising  Research  Foundation,  Business  Advertising  Research 

Council,  Forum  on  the  Development  and  Application  of  a  Marketing 
Information  System,  Cincinnati  Incorporated,  Cincinnati. 

8-10 — Ohio  Circulation  Managers  Association,  Neil  House,  Columbus. 
8-11— International  Newspaper  Promotion  Association,  Western  Region, 
Phoenix,  Arizona. 

8-13 — Newspaper  Food  Editors  Conference,  Biltmore,  Los  Angeles. 

8- 14 — National  Newspaper  Week. 

9- 11 — Southern  Newspaper  Publishers  Association,  Seminar  on  Shop¬ 

pers  II,  Hyatt  Regency,  New  Orleans. 

9-13 — Inter-American  Press  Association,  Omni  Hotel,  Miami. 


Jim  Tremont,  Production  Manager  for  The  Enterprise  - 
Journal,  Beaumont,  Texas,  is  so  enthusiastic  about  the 
performance  of  the  SMITH  RPM  DAMPENER  SYSTEM, 
on  the  Goss  Cosmo,  he  volunteered  to  tell  the  world  about 
his  company’s  experience  with  it. 

“We  were  having  tremendous  waste  problems, 
and  far  too  much  down-time  for  maintenance 
and  repair  work  on  our  previous  dampener  (not 
a  Smith).  Then  we  switched  to  SMITH!  That 
was  the  best  move  we  ever  made! 

Our  new  SMITH  DAMPENER  cut  wastes  so 
dramatically  that  the  system  paid  for  itself  in 
less  than  8  months!!  Another  advantage  is  its 
quick,  easy  maintenance. 

I  recommend  it.  If  you  want  to  save  time,  money 
and  tempers  .  .  .  SWITCH  TO  SMITH!” 

Jim  Tremont  is  sold  on  SMITH.  If  you’d  like  more  informa¬ 
tion  about  his  press  room  experiences  and  results,  contact 
him  at; 

THE  ENTERPRISE  JOURNAL 
380  WALNUT  STREET 
BEAUMONT,  TEXAS  77704 
(713)833-3311 


SMITH  DAMPENER  SYSTEM 

P.O.  BOX  12205  /  9040  CODY 
OVERLAND  PARK.  KANSAS  66212 
Phone  (913)  888-0695 
Telex  42516 
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Being  the  OTHER  other-guys  (we  don't  own  a  whenever  we  find  one  that  would  make  a  good 

blimp  either)  has  its  drawbacks  and  advantages.  marriage  both  ways. 

The  drawback  is  that  we  are  not  flashy  birds  who  Qur  28  daily  newspapers  billed  about  460 

get  publicity  in  E&P  about  how  much  money  we  million  lines  of  advertising  last  year,  reached 

want  to  spend  buying  more  papers,  and  we  don't  710,000  subscribers  and  put  aside  a  dollar  or  two 

send  in  a  story  every  time  we  move  a  classified  girl  for  future  expansion.  Not  too  bad  for  an  outfit  that 

from  one  chair  to  another.  We  mostly  have  to  pay  owns  itself  and  doesn't  even  have  a  balloon;  the 

for  any  advertising  we  get,  except  for  the  bad  kind.  OTHER  other-guys. 

The  advantages  are  substantial  however.  Our  P  5  ^ome  to  think  of  it,  we  do  own  one-fourth 

working  staffs  own  a  piece  of  the  action;  we  can  t  3  Sunday  supplement  called  Family  Weekly  but 

indulge  fancy  plummage  in  the  higher  echelons  or  don't  know  a  whole  lot  about  it.  It  is  pretty  and 

they'd  raise  hell.  We  use  our  time  and  money  to  has  lots  of  recipes  in  it  and  if  you  want  to  know 

put  out  pretty  good  papers  and  to  buy  another  one  more  you  can  talk  with  Mort  Frank.  Nice  fellow. 


the  other  other-guys 


C.  H.  Hoiles,  Chairman  •  625  N.  Grand  Ave.,  Santa  Ana,  Calif.  •  1714)  835-1234 
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Promote  your  newspaper  color 
WHERE  NEWSPAPER  COLOR 
MAKES  AOVERTISING  NEWS  .  .  . 


published 


September  30, 1978 

featuring 

•  The  Winners  of  E&P’s  22nd 
Annual  Color  Awards 

•  Exclusive  1977  Newspaper 
Color  Linage  Reports 

.  . .  and  much  more!  The  1978  Color  Issue  wraps 
it  all  up — color  campaign  success  stories,  big 
color  advertisers,  a  list  of  color  millionaires — 
newspapers  with  over  a  million  lines  of  color 
advertising — color  reproduction  news,  and  a 
full-color  section  on  the  Awards  Competition. 

Because  E&P  is  the  only  complete  source  of 
newspaper  color  news  and  data,  your  best  adver¬ 
tisers  will  be  reading  this  issue.  Make  your  color 
story  a  part  of  it  by  reserving  your  advertising 
space  now. 

Deadline  for  space  reservations:  Sept.  15 
Deadline  for  advertising  copy:  Sept.  20 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 


Newsbriefs 


The  afternoon  Dallas  Times  Herald  has  he}>un  morning  home 
delivery  of  its  Texas  Kdition  in  Plano.  The  Texas  Edition  was 
started  in  .September.  1977.  to  provide  the  people  of  Dallas 
County  with  the  fimes-Herald  by  6;(K)  a.m..  with  home 
delivery  outside  of  the  Dallas  County.  Two  exceptions  in  this 
home  delivery  segment  were  the  Plano  portion  of  Collin 
County  and  the  l.ewisville  portion  of  Denton  County. 

(iordon  .lackson,  grandson  af  Dallas  Morninf>  Sews  Idimder 
(iiHirgc  M.  Dealcy,  has  succeeded  in  taking  what  was  once  a 
closely-held,  private  company  into  piihlic  ownership,  the  Tori 
Worth  Suir-Tcleitraiii  disclosed  August  4. 

According  to  business  writer.  Judith  Curtis.  Jackson,  who 
owns  3.9' f  of  A.H.  Belo  Corp..  offered  for  sale  1.666  of  his 
1 16.2.''()  Belo  shares  in  June,  sold  in  blocks  of  three  at  S9().  In 
two  weeks.  .^67  buyers,  many  of  them  Belo  employes,  had 
been  added  to  the  company's  list  of  shareholders,  bringing 
the  total  to  709. 

■Any  company  with  more  than  .300  stockholders  and  $1 
million  in  assets  comes  under  SEC  regulation. 

Jackson  told  Curtis  he  will  make  another  offering  of  $1  to 
$2  million  in  Belo  stock,  which  would  be  sold  in  blocks  of  100 
shares  minimum.  His  aim  would  be  to  get  some  cash  out  of 
his  estimated  S4  million  inheritance  and  to  establish  a  public 
market  for  Belo  stock,  which  would  make  it  easier  for  cur¬ 
rent  stockholders  to  sell  their  stock. 

Ciilbert  Jackson.  Gordon's  brother,  said  he  was  in  com¬ 
plete  agreement  with  the  idea.  Gilbert  also  owns  3.9';  of 
Belo. 

fhe  company  reported  earnings  of  $6.9  million  on  rev¬ 
enues  of  $.36  million  for  the  first  six  months  of  I97S.  com¬ 
pared  with  earnings  of  $.3. 1  million  on  $46  million  in  revenues 
last  year. 

Applications  are  now  being  accepted  for  the  Alicia 
Patterson  Foundation  Fellowship  Program. 

In  its  14th  year,  the  fellowship  program  is  open  to  U.S. 
residents  or  U.S.  citizens  abroad  who  are  newspaper, 
magazine,  wire  service  and  broadcast  journalists,  car¬ 
toonists.  photqjoumalists.  editors  or  freelance  writers  who 
have  been  working  professionally  as  journalists  for  the  pre¬ 
ceding  five  years  or  more. 

Eellow'ships  cover  travel  and  living  expenses  for  one  year 
and  fellows  write  an  article  for  the  .APE  Reporter,  which  has 
a  circulation  of  2.()(M).  Eellows  spend  a  year  investigating  and 
writing  on  a  subject  of  their  choice. 

Deadline  for  filing  the  application  with  the  Alicia  Patterson 
foundation  in  New  York  is  October  I. 

Two  county  district  circulation  supervisors  of  the  Eufjene 
(Ore.)  Regis f>er-G Hard  have  been  held  by  the  National  Labor 
Relations  Board  to  he  excluded  from  Eugene  Newspapers 
Guild. 

In  so  ruling,  a  3-man  panel  supported  a  decision  made  last 
January  by  an  NLRB  regional  director. 

The  Guild  sought  to  argue  that  the  supervisors  were  not 
Register-Guard  employes  but  independent  contractors  and 
hence  eligible  for  Guild  membership. 

fhe  NERB  panel  held,  however,  it  was  not  necessary  to 
decide  whether  the  supervisors  were  employes  or  inde¬ 
pendent  contractors.  If  employes,  the  panel  ruled,  they  were 
statutory  supervisors  and  ineligible  for  the  Guild.  “If.  on  the 
other  hand."  the  panel  said,  “they  are  independent  contrac¬ 
tors.  they  are  managerial  employes,  which  would  also  make 
them  ineligible  for  union  membership." 

The  panel  was  composed  of  chairman  John  H.  fanning. 
John  .A.  Penello.  and  John  C.  Truesdale. 
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Panax  Style  Selling  ftx>m 
Stan  Tomasik 


Stan  Tomasik  sells  ads  for  the  Dearborn  Press  and 
Guide  in  Dearborn,  Michigan.  As  a  25  year 
employee,  who  worked  his  way  up  the  ranks,  Stan 
knows  what  it  takes  to  be  a  successful  salesman. 
He’s  sticking  with  it. 

Stan  uses  contemporary  techniques  and  research 
data  in  his  selling  plan.  Instead  of  relying  on 
traditional  circulation  data,  Stan  sells  the  total 
audience  reached  by  the  Press  and  Guide  as  well 
as  using  other  statistics  from  Panax  Research. 

His  co-workers  and  supervisors  call  Stan  a  “good 
team  player."  New  people  in  the  department  are 
motivated  by  his  enthusiasm.  And  with  this 
background  of  experience,  and  knowledge  of  his 
market,  Stan  is  a  resource  to  many  at  the  Press 
and  Guide. 


For  Stan,  working  with  the  Dearborn  Press  and 
Guide  is  like  being  a  quarterback  on  a  football 
team.  “I’m  able  to  do  my  job  well  because  Panax 
gives  me  the  scouting  reports  but  still  lets  me  call 
the  plays  on  the  field.  They  give  me  enough 
information  to  see  the  entire  field.” 

Stan  Tomasik,  with  his  use  of  modern  selling 
techniques,  is  a  player  we’re  glad  to  have  on  our 
team. 
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Newsprint  price 

One  newsprint  manufacturer — Bowater — announced  an 
increase  of  $15  per  ton  October  1  to  a  new  high  of  $335 
leading  some  publishers,  including  the  ANPA  Newsprint 
Committee,  to  assume  the  increase  would  become  general 
and  that  “U.S.  newspapers  will  be  faced  with  a  new,  $15- 
per-ton  newsprint  price  increase,  even  though  a  $15  increase 
was  effective  just  last  spring.” 

But  another  large  manufacturer — Abitibi-Price — later 
announced  that  although  it  had  felt  the  same  upward  cost 
pressures  it  would  not  raise  its  prices  this  fall.  Thus,  a  gen¬ 
eral  price  increase  for  newsprint  of  $15  is  not  certain  al¬ 
though  some  increase  seems  probable. 

The  threat  of  any  further  increase  in  the  cost  of  a  newspa¬ 
per’s  basic  raw  material,  however,  adds  emphasis  to  the 
need  for  greater  effort  to  find  a  substitute  fiber  for  news¬ 
print. 

Kenaf  seems  to  be  the  front  runner  as  a  replacement  for 
wood  fiber.  Early  tests  prove  it  practical  and  the  Senate 
Appropriations  Committee  has  restored  to  the  Agriculture 
bill  a  $222,000  item  for  kenaf  research  already  approved  by 
the  House. 

It  has  been  demonstrated  in  laboratory  tests  over  the 
years  that  suitable  newsprint  can  be  made  from  a  variety  of 
products  from  corn  stalks  to  bagasse.  The  problems  of  avail¬ 
ability  and  quantity  of  the  raw  material  and  price  of  the 
finished  product  have  prevented  any  of  them  from  compet¬ 
ing  with  wood  pulp. 

Kenaf  is  said  to  grow  six  to  twelve  feet  in  120  days.  It  has 
been  made  into  good  newsprint.  With  the  price  per  ton  of 
conventional  newsprint  threatening  to  go  above  $320,  condi¬ 
tions  appear  to  be  right  for  development  of  a  new  source  for 
paper,  perhaps  less  expensive,  and  a  vast  new  agricultural 
crop. 

Supreme  Court 

The  frustrating  protocol  of  the  United  States  Supreme 
Court,  revealed  in  recent  decisions  respecting  Myron  Farber 
and  the  New  York  Times,  does  not  reflect  well  on  the  sup¬ 
posedly  independent  thinking  of  the  nine  justices. 

Justice  Thurgood  Marshall  said  if  he  were  “deciding  this 
issue  on  the  merits”  he  would  grant  a  stay  but  he  couldn’t  do 
so  because  “a  single  Justice  will  seldom  grant  an  order  that 
has  been  denied  by  another  Justice”  (White).  Furthermore, 
he  said  as  White  had  said,  that  he  couldn’t  visualize  four  of 
the  Justices  voting  to  grant  a  writ  of  certiorari.  How  do 
they  know  if  the  istme  hasn’t  been  put  to  the  complete  court? 
On  such  protocol  major  constitutional  issues  depend. 
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Letters 


FEEDBACK  By  Vic  Cantone 


..THE  PRICE.  OF  INTEGRITY  ANP  CREOiaUTY 


POPE’S  DEATH 

Excellent  article  by  Carla  Rupp  on 
Jimmy  Kilgallen  in  your  July  15  issue. 
While  I  am  not  quite  90  yet,  but  hope  to 
reach  that  age,  I  recall  how  Jimmy 
worked  when  E&P  sent  me  to  cover  the 
newspaper  angle  of  the  trial  in  New 
Brunswick  of  Bruno  Hauptmann  con¬ 
victed  of  kidnapping  Charles 
Lindbergh’s  baby. 

We  didn’t  have  the  word  then  but  Kil¬ 
gallen  had  a  “computer  mind.”  Push  a 
button  and  out  would  come  facts,  figures 
and  also  descriptive  color.  The  late  Hugh 
Bailie,  who  broke  me  into  newspapering 
when  he  was  city  editor  of  the  New  York 
office  of  UP  in  the  old  World  Building  in 
1922,  had  the  same  kind  of  mind.  1  recall 
my  amazement  watching  him  pound  out 
a  story  on  the  death  of  Pope  Benedict 
XV  in  1922. 

This  jingle  emerged  from  that  reminis¬ 
cence: 

Kleinschmids  began  to  chatter 
And  the  copy  boy  named  Jake 
Dashed  in  his  clumsy  patter 
To  grab  the  first  short  take 

‘Pope  died’  plus  hour  was  the  word 
Jake  carried  to  the  desk 
And  this  flash  quickly  stirred 
Hugh  Bailie  to  his  task 

Those  words  became  a  thousand 
Before  5  minutes  passed 
With  descriptions  to  arouse  and 
Color  that  surpassed 

The  bulletin  that  came  from  Rome 
Long  after  that  which  flowed 
From  Bailie’s  mind — a  ‘golden  dome' 
With  hard  news  sense  bestowed 

Jake  took  it  to  the  wires 
Which  carried  the  words  across 
To  the  millions  of  paper  buyers 
Who  were  the  UP’s  Boss 

Impassive  under  eye  shade 
A  Morse  man  clicked  it  out 
And  presses  blaring  streamers  made 
Inspired  by  Bailie's  clout 

That’s  what  makes  a  news  man — 

A  mind  that  he  can  fill 

With  facts  his  fingers  can 

Bat  out  on  a  badly  battered  mill. 

These  were  the  days  when  UPl  was 
simply  UP  with  its  New  York  office 
under  the  ‘gold  dome'  of  the  old  New 
York  World  building. 

P.S.  Of  course,  1  was  the  copy  boy  to 
whom  1  give  the  name  of  Jake.  Also 
breaking  in  to  newspapering  with  me 
then  was  E.B.  White,  of  The  New 
Yorker  fame,  whose  reminiscences 
today  are  making  him  rich. 

Philip  N.  Schuyler 
97  S.  Compo  Road 
Westport,  Conn. 
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DUBUQUE  FIRST 

In  the  July  15,  1978  issue,  a  photograph 
and  cutline  on  page  20  referred  to  Las 
Vefius  Review-Journal  Metro  press  in¬ 
stallation.  The  reference  to  that  newspa¬ 
per  being  the  first  afternoon  daily  to  in¬ 
stall  that  particular  press  was  incorrect. 

In  l%5,  Dahnqae  Telefiiaph  Herald 
was  the  first  afternoon  daily  to  install  the 
Goss  Metro  offset  press — six  years  prior 
to  the  installation  at  Las  Vegas!  In  doing 
some  research  on  our  own,  we  discov¬ 
ered  that  37  newspapers  had  installed 
similar  presses  before  1971;  and,  of  that 
group,  22  are  afternoon  daily  newspa¬ 
pers. 

It  is  a  tribute  to  Goss  that  their  Metro 
press  has  been  so  widely  accepted.  It  is  a 
regrettable  circumstance  when  misin¬ 
formation.  such  as  the  article  that  ap¬ 
peared  iYi  your  publication,  is  circulated 
throughout  our  industry. 

Norman  R.  McMullin 
(McMuUin  is  publisher  of  the  Dubuque 
<Iuwa)  Telegraph  Herald.) 


ON  SOLZHENITSYN  EDITORIAL 

Your  editorial  on  July  22  entitled 
“Another  Critic — Just  What  We  Need,” 
sounds  more  like'  an  editorial  in  Pravda 
and  Izvestia. 

How  wonderful  the  American  Press 
thought  Aleksanor  Solzhenitsyn  was  as  a 
champion  of  free  speech  in  the  Soviet 
Union.  But  what  happens  if  your  champ¬ 
ion  takes  on  the  American  Press?  Sud¬ 
denly  this  “relative  newcomer  to  our 
shores”  should  limit  his  criticism  and  di¬ 
rect  his  attack  toward  Pravda  and  Izves¬ 
tia. 

Even  worse,  you  point  out,  he  has  a 
“limited  facility  with  our  language.” 
May  we  remind  you  that  this  country  has 
been  built  on  the  strength  brought  to  it  by 
non-English  speaking  immigrants,  with 


command  of  the  language  never  a  pre¬ 
requisite  for  entry. 

Welcome  to  America,  Mr.  Solzhenit¬ 
syn,  with  editorials  like  E&P'h  we  need 
you  more  than  ever. 

Richard  Bogash 

5  Woody  Lane 
Larchmont,  N.Y. 

sis  ^ 

Alexandr  1.  Solzhenitsyn  was  off  base 
at  Harvard  tilting  against  the  American 
press.  1  agree  with  you.  But  your 
irony — that  Solzhenitsyn  attacks  the 
very  press  that  made  him  “famous  and 
rich” — is  unfortunate. 

Solzhenitsyn  is  rich  and  famous  be¬ 
cause  of  the  press  only  incidentally.  If  he 
is  read,  it  is  because  he  is  saying  some¬ 
thing  worth  saying — and  reading — not 
because  it  is  printed.  We  Americans,  not 
he,  owe  thanks  to  the  press  for  carrying 
his  words. 

Your  first  paragraph  implies  he  is 
wrong  because  he  has  forgotten  where 
his  bread  is  buttered.  Such  remarks  in¬ 
fuse  truth  to  his  remarks  and  weaken  the 
press's  own  attempt  to  clarify  its  role. 

David  W.  Connelly 
(Connelly  is  wire  editor  of  the  Longview 
(Wash.)  Daily  News.) 


In  the  July  22  issue  of  E  &  P  it  was 
reported  incorrectly  that  Chris  Campos 
had  been  named  news  editor  of  the 
Maui  (Hawaii)  Sun,  succeeding  Sun 
founder  Don  Graydon,  who  becomes 
publisher.  It  should  have  stated  that 
Campos  was  named  editor,  and  Graydon 
stepped  out  of  his  previous  editorial  re¬ 
sponsibilities  to  devote  full-time  to  pub¬ 
lishing,  a  role  he  has  filled  since  the 
founding  of  the  Sun  in  1970. 


Correction 
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lAirry  Eldmlfje 
SiHJtifi  Editor 

The  Christian  Science  Monitor 


The  best  sports  editors  are  not  only  observers, 
they’re  participators.  Larry  Eldridge  qualifies 
easily.  Among  other  things,  he’s  a  distance  mnner, 
a  skier,  and  a  nationally  rated  chess  player. 

After  11  years  with  The  Associated  Press, 
Eldridge  joined  the  Monitor  in  1971  as  a  sports 
columnist  and  in  1975  became  Sports  Editor. 

As  wiiter/editor  he  seeks  stories  readers  won’t 
find  elsewhere— special  insights  on  such  sports 
figui’es  as  Muhammad  Ali,  Billie  Jean  King,  or 
O  J.  Simpson  and  fresh  perspectives  on  major 
events.  At  Montreal  in  1976,  for  instance,  he  was 
virtually  the  only  American  covering  the  amazing 
story  of  a  Polish  woman  sprinter  who  won  medals 
in  four  consecutive  Olympics. 

A  selection  of  Eldridge’s  work  was  included  in 
the  1976  annual  anthology,  “Best  Sports  Stories,” 
and  his  coverage  ranges  from  the  unique  to 
standard  big  sports  events.  He  and  his  staff  also 
bring  readers  first-person  drama— skiing  in  the 
Alps  and  the  Caucasus,  surfing  in  Hawaii,  hot-air 
ballooning,  and . . .  what  next? 

The  Eldridge  professionalism  and  eye  for 
family  fun  help  make  the  Monitor  a  newspaper 
relied  on  by  its  own 
subscribers  in  some 
144  countries . . .  and  by  the 
16  million  readers  of  the 
185  newspapers  worldwide 
that  subscribe  to 
The  Christian  Science  Monitor 
News  and  Photo  Service. 


A  way  of  seeing. 
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Strikes  shutdown 

By  Earl  Wilken 

Newsprint  consumption  is  up  on  the 
West  Coast  and  East  Coast  approxi¬ 
mately  I09f  over  the  same  period  of 
1977.  Coupled  with  the  increase  is  a 
strike  on  the  West  Coast  at  6  U.S.  news¬ 
print  mills  and  I  mill  on  the  East  Coast. 

A  spokesman  for  a  West  Coast  news¬ 
print  producer  said  if  the  trend  continues 
on  the  consumption  side  and  the  strikes 
aren’t  settled,  newspapers  are  in  for  a 
rough  time.  He  said  conditions  with  re¬ 
spect  to  tight  newsprint  were  inevitable 
because  of  the  unexpected  increase  in 
consumption. 

ANPA  reports  for  the  first  six  months 
of  this  year  total  U.S.  newsprint  con¬ 
sumption  was  up  8.49f  over  last  year. 
Preliminary  consumption  figures  show 
5,353,000  tons  for  the  first  six  months 
against  4,939,000  tons  actual  in  1977. 

An  Editor  &  Publisher  telephone  sur¬ 
vey  of  West  and  East  Coast  newspapers 
and  suppliers  reveals  most  newspapers 
have  either  instituted  first-step  newsprint 
conservation  efforts  or  prepared  for  the 
strikes  by  increasing  inventory  levels. 

Newspapers  have  not  pushed  any 
panic  buttons  so  far  and  neither  the 
ANPA  nor  the  California  Newspaper 
Publishers  Association  have  been  asked 
to  help  in  securing  newsprint.  On  the 
surface  newspapers  are  approaching  the 
situation  calmly  but  at  work  are  efforts  to 
pick  up  tonnage  from  other  mills  where 
the  primary  supplier  has  a  strike  condi¬ 
tion. 

In  the  Northeast,  the  Great  Northern 
Paper  Company’s  newsprint  mill  at  East 
Millinocket,  Maine  has  been  closed  since 
July  1.  Daily  production  is  listed  at  1,000 
tons  per  day.  On  August  10,  the  U.S. 
District  Court  in  Portland,  Maine  will 
hear  arguments  on  Great  Northern’s  mo¬ 
tion  to  have  the  striking  unions  show 
cause  why  the  picketing  and  other  strike 
related  activities  should  not  be  stopped. 
Great  Northern  is  asking  $281 ,000  a  day 
in  damages. 

This  week  the  company  signed  a  2  year 
contract  with  6  locals  for  a  23%  wage 
increase  and  provisions  for  substantial 
increases  in  benefits.  Of  the  2500  union 
members  in  the  12  Locals,  about  1700 
members  agreed  to  the  contract  (6  Lo¬ 
cals)  while  6  other  Locals  have  refused  to 
accept  the  contract.  Members  of  the  dis¬ 
sident  locals  are  primarily  maintenance 
personnel. 

The  chairman  of  the  newsprint  com¬ 
mittee  of  the  New  England  Daily  News¬ 
paper  Association,  Paul  Major,  said  most 
New  England  papers  have  been  able  to 


7  newsprint  mills 

work  around  the  shortage  of  newsprint 
from  the  Great  Northern  mill.  He  felt 
most  papers  in  the  region  were  in  pretty 
good  shape  since  he  has  not  been  asked 
to  help  in  locating  tonnage. 

The  Boston  Globe  is  also  in  pretty 
good  shape,  David  Stanger,  business 
manager  said,  even  though  we  get  about 
30%  of  our  tonnage  from  Great  North¬ 
ern’s  East  Millinocket  mill.  The  Globe 
has  10  other  suppliers  including  Kruger, 
Domtar,  Ontario  and  others  in  the  U.S. 
and  Canada. 

Stanger  said  business  for  the  fourth 
quarter  of  this  year  looks  good  with 
newsprint  consumption  to  date  up  about 
10%. 

In  the  Mjd-west  a  spokesman  for 
Scripps  Howard  Supply  said  most  of 
their  papers  had  substantial  inventories 
and  were  relatively  unaffected  by  the 
strikes  on  the  two  Coasts. 

John  Lux,  chairman  of  Inland  News¬ 
print  Committee,  said  most  Inland  mem¬ 
bers  have  60  days  or  more  of  inventories. 

It  is  on  the  West  Coast  where  all  the 
strike  action  (by  6  mills)  is  pinching  not 
only  weekly  and  some  daily  newspapers 
but  also  newsprint  mill  management. 

All  Crown  Zellerbach  mills  were  out 
on  strike  this  week.  A  spokesman  for  the 
company  said  a  2-year  contract  was  of¬ 
fered  with  wage  increases  of  10%  and  9% 
in  the  first  and  second  years.  Negotia¬ 
tions  are  for  the  moment  stalled. 

Boise  Cascade’s  newsprint  mill  at 
Steilacoom,  Washington,  has  been 
closed  by  a  strike  since  July  8.  Workers 
struck  over  monetary  issues  according  to 
a  statement  by  John  Eery,  chairman  and 
chief  executive  officer  of  the  company. 
Management  personnel  have  been  re¬ 
ported  trying  to  operate  two  newsprint 
machines. 

Publishers  Paper  Company,  a  unit  of 
the  Times  Mirror  Co.,  and  major  supplier 
of  newsprint  to  the  Los  Angeles  Times, 
has  been  closed  by  strike  action. 

The  Association  of  Western  Pulp  and 
Paper  Workers  Union  is  considered  the 
dominant  labor  organization  in  the  West 
Coast  paper  industry;  however,  the 
United  Paperworkers  International 
Union  and  the  International  Brotherhood 
of  Electrical  Workers  are  the  two  major 
unions  at  Southwest  Forest  Industries’ 
mill  at  Snowflake,  Arizona.  The  unions 
have  voted  to  extend  through  September 
30  the  contract  that  expired  July  I. 

San  Francisco  Newspaper  Agency 
spokesman  said  this  week  they  weren’t 
in  very  good  shape  and  the  Los  Anfjeles 

(Continued  on  pufte  10) 
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N.Y.  pressmen 
strike  over 
lay-off  rules 

Pressmen  at  the  New  York  Daily  News 
struck  Wednesday  (August  9)  at  approx¬ 
imately  7:45  p.m.,  just  after  the  posting 
of  new  work  rules  for  the  pressroom  by 
the  Publishers  Association  of  New  York 
City. 

The  new  press  manning  conditions 
were  also  posted  at  the  New  York  Times 
Wednesday  night  and  at  5:00  a.m. 
Thursday  morning  at  the  New  York  Post. 

The  three  papers  suspended  publica¬ 
tion  of  August  10  editions. 

After  the  pressmen  set  up  picket  lines 
outside  the  News,  the  deliverers’  union 
and  other  AFL-CIO  unions  honored  the 
strike.  There  are  1550  members  of  the 
New  York  Printing  Pressmen’s  Union 
No.  2,  headed  by  president  William  J. 
Kennedy  Jr. 

Intensive  negotiations  had  been  under 
way  since  August  7  with  the  deputy 
director  of  the  Federal  Mediation  and 
Conciliation  Service,  Kenneth  Moffett, 
entering  the  talks  on  Tuesday. 

Publishers  of  the  newspapers  through 
the  executive  director  of  the  Publishers 
Association  of  New  York  City,  H.  J. 
Kracke,  stated  repeatedly  during  the 
week  the  intent  to  reduce  excessive 
manning  in  all  three  pressrooms  under 
the  new  contracts. 

The  major  points  in  the  posted  rules 
cover  flexibility  in  press  manning  and 
scheduling  that  permit  the  publishers  to 
reduce  the  number  of  employes  50% 
through  gradual  attrition  to  levels 
specified  by  other  pressmen’s  contracts 
around  the  country. 

Next  the  publishers  would  guarantee  5 
shifts  of  work  availability  a  week  to  all 
pressmen  and  junior  pressmen  who  had 
worked  continuously  for  one  newspaper 
since  August  1,  1975,  and  had  also 
worked  at  least  200  shifts  at  that  news¬ 
paper  during  1977. 

The  third  item  in  the  conditions  con¬ 
cerned  the  immediate  wage  increase  of 
$23  a  week  at  the  News  and  the  Times, 
and  increases  of  $23  and  $22  a  week  on 
March  31,  1979  and  1980,  respectively  at 
all  three  papers. 

By  a  vote  of  551  to  I  on  August  6, 
members  of  the  Pressman’s  Union  au¬ 
thorized  a  strike  against  the  dailies  if  the 
proposed  work  rules  were  posted.  Ken¬ 
nedy  said  at  the  time  of  the  vote  that  a 
strike  would  be  automatic.  This  is  the 
first  time  since  1923,  Kennedy  stated, 
that  the  union  had  voted  a  strike  authori¬ 
zation. 


9 


ABA  defers  endorsement 
of  courtroom  cameras 


By  Lenora  Williamson 

The  American  Bar  Association's 
House  of  Delegates  in  passing  the  draft 
of  its  Fair  Trial  and  Free  Press  standards 
August  9  in  New  York  City  deleted  only 
one  paragraph — and  that  proposed  a 
standard  on  television,  radio  and  photo¬ 
graphic  coverage  of  courtrooms. 

The  Task  Force  on  Fair  Trial  and  Free 
Press,  two  years  at  work,  submitted  its 
report  to  the  100th  anniversary  meeting 
of  the  ABA. 

The  paragraph  deleted  and  deferred 
until  the  next  mid-winter  meeting  of  the 
association  contained  the  statement: 
“Television,  radio,  and  photographic 
coverage  of  judicial  proceedings  is  not 
per  se  inconsistent  with  the  right  to  a  fair 
trial.”  (Standard  8-3.6.  (a)  Use  of  the 
courtroom). 

The  paragraph  continued:  “Subject  to 
conditions  and  restrictions  established 
by  local  rule  or  by  agreement  with  rep¬ 
resentatives  of  the  news  media,  such 
coverage  should  be  permitted  if  the  court 
in  the  exercise  of  sound  discretion  con¬ 
cludes  that  it  can  be  conducted  unobtru¬ 
sively  and  without  distracting  the  atten¬ 
tion  of  trial  participants. 

Kenneth  J.  Hodson  of  Washington, 
D.C.,  chairman  of  the  Standing  Commit¬ 
tee  on  Association  Standards  for  Crimi¬ 
nal  Justice,  told  E  &  P  immediately  after 
the  favorable  voice  vote  on  the  entire 
report  that  the  standard  permitting  tele¬ 
vision,  radio,  and  still  photography  was 
“lost  for  the  moment,”  but  he  predicted. 
“This  is  bound  to  come,  basically  be¬ 
cause  of  developing  techniques  which 
permit  unobtrusive  recording  of  trials.” 

Judge  Alfred  T.  Goodwin,  U.S.  Court 
of  Appeals.  9th  Circuit.  Portland,  Ore¬ 
gon,  chairman  of  the  Standing  Commit¬ 
tee’s  Task  Force  on  Fair  Trial  and  Free 
Press,  in  talking  with  E  &  P  after  the 
vote,  said  the  House  of  Delegates  has  not 
killed  the  camera/audio  standard  com¬ 
pletely  but  is  just  “not  ready  yet.” 

He  commented  that  since  his  commit¬ 
tee  had  not  been  discharged,  it  would 
continue  to  receive  communications 
from  interested  parties  and  the  issue  may 
be  “restructured  in  different  form.” 

"This  was  never  really  germane  to  our 
inquiry.”  Judge  Goodwin  added.  “It  got 
thrust  upon  us  by  media  .  .  .  after  a  lot  of 
study  we  agreed  with  them.”  So,  the  per 
se  statement  was  included,  but  the  judge 
indicated  that  the  difficult  camera/audio 
issue  would  have  to  be  handled  state  by 
state. 

Maj.  General  Hodson  said  that  with 
more  and  more  states  permitting  cameras 
in  the  courtroom  and  other  states  con- 
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sidering  doing  so,  this  is  still  “a  live  is¬ 
sue.”  Hodson  opposed  the  deletion  of 
the  standard,  telling  the  House,  “This 
body  is  in  possession  of  as  much  infor¬ 
mation  as  it  is  likely  to  get.”  and  em¬ 
phasizing  that  the  draft  merely  says  it 
(camera  coverage)  is  not  per  se  inconsis¬ 
tent  (with  the  right  to  a  fair  trial). 

The  task  force  included  in  addition  to 
Judge  Goodwin:  Elmer  R.  Oettinger, 
University  of  North  Carolina  Institute  of 
Government:  George  K.  Rahdert, 
Tampa,  member  of  the  Florida  Bar: 
Scott  Hall  Robb,  New  York  City,  New 
York  Bar:  Daniel  A.  Rezneck,  member, 
Washington,  D.C.  Bar:  Eric  Younger. 
Municipal  Court.  Los  Angeles:  Albert 
M.  Pearson,  assistant  professor  of  Law. 
University  of  Georgia,  Athens. 

The  approved  standards  draft  will  be¬ 
come  Chapter  8  of  the  ABA’s  criminal 
justice  standards. 

While  some  standards  in  the  approved 
report  represent  modification  of  previous 
standards,  there  are  several  new  ones, 
including  in  Part  111  on  Conduct  of  Judi¬ 
cial  Proceedings  in  Criminal  Cases  (8-3.1 
Prohibition  of  direct  restraints  on 
media): 

“No  rule  of  court  or  judicial  order 
shall  be  promulgated  that  prohibits  rep¬ 
resentatives  of  the  news  media  from 
broadcasting  or  publishing  any  informa¬ 
tion  in  their  possession  relating  to  a  crim¬ 
inal  case.”  Commentary  on  the  new 
standard  states  it  was  included  in  re¬ 
sponse  to  the  Supreme  Court's  decision 
in  Nebraska  Press  Association  w  Stuart. 
“Rather  than  invite  courts  to  probe  the 
limits  of  the  first  amendment  in  this  area 
and  thereby  intensify  conflicts  with  the 
press,  it  is  preferable  to  close  the  door 
entirely  to  the  alternative  of  prior  re¬ 
straints  ...” 

Another  new  standard  in  Part  III  (8-3.4 
Severance)  declares:  “In  cases  in  which 
there  is  a  substantial  likelihood  that  one 
or  more  of  the  defendants  will  not  re¬ 
ceive  a  fair  trial  because  of  prejudicial 
publicity  against  another  defendant,  the 
court  shall  grant  severance  on  motion  of 
either  the  prosecution  or  the  defense.” 
The  commentary  states  in  part:  “The 
value  of  this  remedy  is  obviously  limited. 
In  the  multidefendant  trial,  however, 
publicity  about  one  defendant  may  be 
detrimental  to  the  others.  In  that  in¬ 
stance,  severance  could  prove  to  be  an 
effective  measure  to  preserve  the  fair 
trial  rights  of  the  less-publicized  defen¬ 
dants.” 

Also,  in  Part  IV  (Exercise  of  the  Con¬ 
tempt  Power)  Standard  8-4.2  creates  lim¬ 
ited  exception  for  representatives  of  the 
news  media.  This  standard,  reversing  the 


suggestion  in  original  standard  4.1  (b), 
states: 

“A  representative  of  the  news  media 
who  receives  information,  through  the 
misconduct  of  others  in  violation  of  a 
valid  order  under  standards  8-3.2  and 
8-3.6  (d),  shall  not  be  subject  to  contempt 
under  section  8-4.1  (b)  for  the  further 
dissemination  of  that  information  unless 
the  information  is  acquired  by  means  of 
bribery,  theft,  or  fraud.” 

The  various  parts  included  in  the  Fair 
Trial  and  Free  Press  standards  relate  to: 
conduct  of  attorneys  in  criminal  cases, 
conduct  of  law  enforcement  officers, 
judges,  and  court  personnel  in  criminal 
cases,  conduct  of  judicial  proceedings  in 
criminal  cases,  and  exercise  of  the  con¬ 
tempt  power. 


Mill  strikes 

(Continued  from  pane  9) 

Times  has  moved  to  conserve  newsprint 
by  converting  its  9  column  classified 
pages  to  10  columns. 

Throughout  the  Northwest  and  in 
some  parts  of  California  small  newspa¬ 
pers  using  perhaps  a  truck  load  of  news¬ 
print  in  3  months  are  hard  pressed  to 
keep  the  supply  lines  open.  Most  major 
newspapers  had  prepared  for  the  possi¬ 
ble  strike  environment. 

As  happens  during  newsprint  strike 
times  the  papers  located  inland  are  at  a 
disadvantage  while  newspapers  near  port 
facilities  have  the  advantage  of  securing 
newsprint  from  offshore  sources.  It  has 
been  reported  that  newsprint  is  available 
on  the  West  Coast  from  Finland  and  Ja¬ 
pan.  Tonnage  is  also  being  offered  from 
Rumania. 

While  newspapers  across  the  country 
have  been  preparing  for  possible  strikes 
at  newsprint  mills,  Bowater  Sales,  a  unit 
of  Bowater  Corp.,  London  said  August  1 
it  was  raising  U.S.  newsprint  prices  $15  a 
ton,  effective  October  1.  The  new  U.S. 
price  will  be  $335  per  ton  for  30-pound 
basis  weight  newsprint. 

In  Canada  Abitibi-Price  said  on  Au¬ 
gust  2  the  Canadian  Paperworkers  Union 
had  approved  a  new  two-year  contract 
covering  4500  employes  at  eight  Abitibi 
mills  in  Ontario  and  one  in  Quebec. 

Abitibi  later  announced  it  would  not 
increase  newsprint  prices  this  year.  The 
company  said  that  although  it  had  been 
experiencing  the  same  upward  cost  pres¬ 
sures.  the  Canadian  company  had  en¬ 
joyed  a  favorable  trend  in  exchange  rates 
and  a  high  level  of  operations  and  could 
not  foresee  the  necessity  of  a  price  in¬ 
crease. 

Weekly  paper  sold 

Houston  Home  Journal,  a  weekly 
newspaper  published  in  Perry,  Georgia 
since  1871.  has  been  sold  to  a  Georgia- 
Alabama  newspaper  group  headed  by 
Millard  B.  Grimes  of  Opelika,  Alabama. 
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Residents  call 
for  ad  boycott 
of  N.J.  weekly 

The  city  council  in  Clifton,  N.J.  has 
been  asked  by  a  group  of  residents  and 
merchants  to  stop  running  the  borough's 
$5,000  worth  of  legal  advertising  in  the 
weekly  Independent  Prospector  because 
they  claim  the  newspaper  is  “scandalous, 
grossly  inaccurate  and  a  disgrace  to  the 
community.” 

A  petition  with  3.455  signatures  of  per¬ 
sons  protesting  the  journalism  of  the 
weekly  paper  and  its  publisher  Alex  Bid- 
nik  was  presented  to  the  council  which 
took  the  matter  under  advisement. 

A  second  petition  was  also  presented 
containing  the  names  of  1 10  merchants 
who  have  agreed  to  stop  advertising  in 
Bidnik’s  paper  because  they  object  to  his 
brand  of  journalism. 

Bidnik  went  to  court  seeking  to  stop 
the  petitions  from  being  circulated,  but 
his  motion  was  rejected. 

While  the  audience  booed  the  council 
for  refusing  to  vote  on  the  request  im¬ 
mediately,  Bidnik  sat  at  the  press  table. 
He  was  accompanied  by  his  lawyer,  Wil¬ 
liam  DeMarco. 

Residents  of  this  city  of  82,000,  which 
is  located  20  miles  from  New  York  City, 
who  spoke  out  against  Bidnik  and  his 
paper,  asked  that  the  public  portion  of 
the  meeting  not  be  recorded  and  the 
council  agreed.  It  was  later  discovered 
that  DeMarco  had  a  hidden  tape  recorder 
and  was  taping  the  meeting.  After  first 
refusing,  DeMarco  agreed  to  erase  the 
tape  in  the  presence  of  a  city  attorney. 

About  75  residents  protested  outside 
city  hall  prior  to  the  start  of  the  council 
meeting.  Some  carried  signs  reading; 
“No  more  ethnic  slurs”  and  “Freedom 
of  the  press,  not  abuse  of  the  press.” 

Inside,  one  spokesman  for  the  protes¬ 
tors  read  a  sample  article  from  the 
weekly  paper.  The  story  referred  to  al- 
legal  sexual  activities  of  a  high  woman  of¬ 
ficial  in  local  government:  “As  you 
know,  her  favorite  fooling  around  haven 
is  Rifle  Camp  Park  and  Garret  Mountain, 
but  when  she  gets  horny,  this  slut  will 
take  anything  from  anyone  at  any  time 
and  any  place.” 

Another  protester  said,  “You  Coun- 
cilmen  who  question  whether  it  would  be 
a  gag  on  the  press,  in  my  opinion,  it 
would  be  a  gag  on  the  rag.” 

Bidnik  writes  a  weekly  column  “Be¬ 
hind  the  Scenes”  and  recent  columns 
have  contained  such  words  or  phrases  as 
“Polacks,”  “Eyetalians”  and  “the  local 
sepia  set.” 

Bidnik  also  had  his  supporters  at  the 
meeting.  One  man  said.  “The  man  didn’t 
lie  about  me  ...  he  is  not  a  thief  or  a 
crook.  He  writes  the  truth.” 

Bidnik  went  to  Superior  Court  in  Pas- 
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saic  County  to  try  to  block  the  petitions 
from  being  circulated. 

DeMarco  told  the  court,  “The  avowed 
goal  of  this  group  is  to  destroy  Alex  Bid¬ 
nik  and  the  Independent  Prospector .  .  .” 
“It’s  obvious  by  their  activities  that 
there  is  a  malicious  interference  a  luring 
away  of  business  from  him  through  de¬ 
viation  and  intimidation. 

DeMarco  said  Bidnik’s  journalistic 
expression  was  being  threatened  and  in¬ 
timated  that  the  paper  was  about  to  fold 
because  of  the  petitions. 

Joseph  Nouhan,  an  attorney  represent¬ 
ing  the  Citizens  Opposed  to  the  Indepen¬ 
dent  Prospector  said  that  the  merchants 
have  a  First  Amendment  right  to  circu¬ 
late  the  petitions. 

“What  have  these  individuals  done 
that  is  unlawful  by  signing  their  names  to 
a  petition?”  he  asked. 

DeMarco  said  if  an  individual  disa¬ 
grees  with  the  Independent  Prospector’s 
reporting,  his  or  her  redress  is  to  write  a 
letter  to  the  editor  or  to  sue  the  paper, 
not  to  encourage  an  advertising  boycott. 

The  American  Civil  Liberties  Union 
filed  a  friend-of-the-court  brief  on  the 
side  of  the  residents,  stating  that  they 
have  a  right  to  urge  merchants  not  to 
advertise  or  subscribe  to  the  paper. 

Stephen  Nagler,  ACLU  executive  di¬ 
rector,  said,  however,  that  his  group 
might  intercede  on  Bidnik’s  behalf  if  the 
city  council  denies  the  paper  the  city’s 
legal  advertising  because  it  disagrees 
with  the  newspaper’s  editorial  policies. 

“The  council  would  be  infringing  on 
his  First  Amendment  right  to  publish  if  it 
took  away  the  city’s  advertising  simply 
because  it  doesn’t  like  what  he  prints.” 
Nagler  said. 

Judge  William  Marchese  said  in  his  rul¬ 
ing  against  Bidnik  that  “it  is  inconceiva¬ 
ble  that  a  court  in  these  United  States 
would  be  called  upon  to  place  a  restraint 
on  nearly  4,000  citizens,  seeking  to  pre¬ 
vent  their  appearance  before  their  own 
municipal  government  wherein  they  seek 
to  voice  an  objection  to  a  business  prac¬ 
tice  of  that  government.” 

Judge  Marchese  said  “it  seems  strange 
that  (Bidnik)  seeks  to  suppress  the  right 
of  these  defendants  and  others  from 
speaking  their  opinions  of  the  plaintiff- 
newspaper,  and  their  seeking  avenues  to 
curtail  the  newspaper’s  position  of  influ¬ 
ence  in  their  community,  when  (Bidnik) 
relies  on  the  same  fundamental  right  to 
publish  a  newspaper  and  express  his 
editorial  opinion.” 

The  Clifton  City  Council  will  meet  on 
August  15,  at  which  time  it  will  vote  on 
who  to  award  the  city  legal  advertising 
to. 

Protests  against  the  Independent 
Prospector  were  triggered  following  a 
front  page  story  that  appeared  in  the 
Record  in  Hackensack,  N.J.  on  June  25 
(E  &  P.  July  29.) 

Since  the  story  first  appeared,  local, 
county  and  state  authorities  have  begun 
investigating  Bidnik  for — double  billing 


of  advertisers,  failure  to  pay  state  corpo¬ 
rate  income  tax  and  consumer  fraud  for 
misrepresenting  the  circulation  of  his 
newspaper.  He  claims  1 10.000  circula¬ 
tion. 

Bidnik  has  denied  all  the  charges 
against  him. 

Rape  policy  brings 
advertising  boycott 

The  city  council  in  Falls  Church,  Va.. 
has  voted  to  stop  printing  official  city 
notices  in  the  Arliuftton  Northern  Virfiiniii 
Sun  because  of  the  newspaper’s  an¬ 
nounced  policy  of  printing  the  names  of 
rape  victims. 

Supporters  of  the  advertising  ban  said 
that  while  the  move  will  have  only  a  mini¬ 
mal  effect  on  the  newspaper’s  advertising 
revenues,  it  might  convince  other  jurisdic¬ 
tions  to  stop  advertising  in  the  Sun  until  it 
changes  its  policy.  The  Sun  published  only 
about  $  1  ,()()0  worth  of  Falls  Church  public 
notice  advertising  in  1977. 

Herman  Obermayer,  publisher  of  the 
Sun.  announced  in  December  that  the 
newspaper  would  publish  the  names  of 
rape  victims  when  they  testify  in  court. 
Obermayer  modified  the  policy  in  Feb¬ 
ruary  to  exclude  the  names  of  juveniles, 
mentally  retarded  victims  or  victims  in 
cases  where  the  defendant  pleads  guilty. 

To  date,  all  victims  in  rape  cases  within 
the  suburban  daily’s  circulation  area  have 
fallen  into  these  categories.  The  Sun  has 
not  yet  printed  a  victim’s  name. 

Falls  (Thurch  council  member  Ed  Strait, 
the  sponsor  of  the  ad  boycott  measure, 
said  that  if  Obermayer  pursues  his  policy, 
that  “he  is  abetting  criminality  because  it 
is  a  deterrent  to  reporting  rapes.” 

Obermayer  was  invited  to  attend  the 
city  council  meeting  to  explain  his  policy, 
but  refused  to  attend.  In  a  letter  to  the  city 
council.  Obermayer  said.  “My  being 
called  before  a  governmental  body  for 
exercising  my  First  Amendment  rights 
portends  the  most  objectionable  form  of 
censorship,  governmental  interference 
and  attempt  to  control  the  press.  This  is 
clearly  not  an  issue  for  city  government.” 

Publisher  to  stand  trial 
on  circulation  claims 

Charges  of  publishing  false  or  mislead¬ 
ing  circulation  figures  against  the  owner 
of  the  Refiioiuil  News  and  the  Weekend 
Review  will  go  to  trial  November  15. 

Ad-Rite  Associates  of  Cayuga.  Ont.  45 
kilometres  east  of  Simcoe.  Ont.  owner  of 
the  two  weekly  publications,  is  charged 
with  two  counts  of  publishing  false  or 
misleading  circulation  figures  between 
February.  1977.  and  October,  1977. 

The  figures  were  published  in  the 
Canadian  Advertising  Rates  and  Data,  a 
Toronto-based  publication. 

The  charges  against  Ad-Rite  were  laid 
June  7  by  the  federal  consumer  and  cor¬ 
porate  affairs  department  under  the 
Combines  Investigations  Act. 
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Book  deal  disclosed 


Farber  accused  of  writing 
stories  for  personal  gain 


By  John  Consoli 

While  New  York  Times  reporter 
Myron  A.  Farber  sat  in  Bergen  County 
(N.J.)  jail  this  week  for  refusing  to  sur¬ 
render  his  notes  on  the  Dr.  Mario  Jas- 
calevich  murder  case,  defense  attorneys 
for  Jascalevich  won  the  right  to  see  a 
portion  of  the  files  of  two  publishing 
companies  that  negotiated  with  Farber 
for  book  and  movie  rights. 

Upon  going  to  Jail  on  August  4  for  re¬ 
fusing  to  surrender  his  notes,  Farber 
said,  “I  am  going  to  Jail  on  what  I  believe 
is  a  public  interest.  1  believe  we  are  cor¬ 
rect  in  our  position  under  the  First 
Amendment  and  shield  laws  and  I  be¬ 
lieve  1  will  be  vindicated.” 

Jascalevich  attorneys,  however,  feel 
that  Farber's  motives  for  beginning  his 
investigation  of  the  Riverdell  Flospital 
deaths,  nearly  10  years  after  the  Prosecu¬ 
tor’s  Office  closed  the  book  on  the  case, 
are  to  be  questioned.  They  believe  if  he 
was  planning  to  do  a  book  on  the  investi¬ 
gation  or  had  contracted  to  do  a  book, 
then  his  motives  as  an  objective,  un¬ 
biased  investigative  reporter  should  be 
questioned  and  that  his  investigation 
may  have  been  for  personal  gain  rather 
than  for  the  good  of  the  public. 

Judge  William  Arnold  ruled  Wednes¬ 
day  (August  9)  that  both  Doubleday  and 
Warner  Communications  must  turn  over 
the  portion  of  their  files  containing  in¬ 
formation  on  contract  negotiations  with 
Farber. 

The  two  publishing  firms  had  argued 
that  their  right  to  keep  such  information 
confidential  was  protected  under  the 
First  Amendment  and  under  a  tradition 
of  confidentiality  which  exists  among  au¬ 
thor  and  publisher. 

In  denying  their  motion  to  quash  the 
subpoena  for  the  information.  Judge  Ar¬ 
nold  said  in  his  opinion  the  data  was  very 
relevant  to  the  issues  of  the  case  and  that 
it  might  effect  Farber’s  credibility.  Ar¬ 
nold  ordered  released  to  the  Jascalevich 
attorneys  only  that  information  directly 
related  to  the  publishing  firm’s  negotia¬ 
tions  with  Farber. 

Upon  learning  of  the  Judge’s  ruling. 
Farber  said  he  had  received  a  $75,()(X) 
advance  from  Doubleday  in  July  of  1976 
for  a  book  he  was  to  eventually  do.  The 
payments  are  being  made  over  a  number 
of  years. 

Farber  also  said  he  discussed  a  film 
deal  with  Warner  but  that  negotiations 
fell  through.  He  said  after  he  came  to 
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terms  with  Doubleday,  that  firm  came  to 
a  separate  deal  with  Warner  for  pa¬ 
perback  rights. 

Farber  stressed,  however,  that  he 
signed  the  book  deal  after  his  investiga¬ 
tion  and  after  the  series  of  articles  on  the 
deaths  had  appeared. 

He  said  during  his  probe  in  I975,  he 
acted  strictly  as  an  investigative  reporter 
with  no  other  motives.  He  said  that  after 
his  series  appeared  on  January  7  and  S. 

1 976.  he  was  flooded  with  calls  from 
book  publishing  companies.  He  hired  an 
agent,  Lucy  Kroll,  and  eventually  made 
the  deal  with  Doubleday.  Kroll  refused 
to  answer  questions  put  to  her  by  E  &  P. 

Farber  is  expected  to  be  called  to  tes¬ 
tify  by  Jascalevich  attorneys  within  the 
next  two  weeks.  Meanwhile  he  could 
remain  in  Jail  at  least  until  September  I8 
when  the  Appellate  Division  of  New  Jer¬ 
sey  Superior  Court  is  scheduled  to  con¬ 
duct  a  hearing  on  the  appeal  of  his  Jailing. 

Farber  and  the  Times  were  both  con¬ 
victed  of  criminal  and  civil  contempt  of 
court  on  July  24  for  disobeying  a  June  30 
order  by  Judge  Arnold  that  they  turn 
over  to  him  materials  that  the  Jas¬ 
calevich  attorneys  had  subpoenaed. 

The  Times  sought  a  stay  of  the  con¬ 
tempt  convictions,  eventually  appealing 
to  two  U.S.  Supreme  Court  Justices. 
Both  Justice  Byron  White  and  Justice 
Thurgood  Marshall  refused  to  grant  the 
stay  and  Farber  was  sent  to  Jail  until  he 
turns  over  his  notes.  In  addition,  he  was 
sentenced  to  an  additional  six  months  in 
Jail,  if  and  when  he  does  turn  over  his 
notes. 

The  Times  was  also  fined  SKXI.OOO 
plus  S5,000  a  day  by  Superior  Court 
Judge  Theodore  Trautwein  in  New  Jer¬ 
sey. 

On  Tuesday  (August  8),  Federal  Dis¬ 
trict  Judge  Frederick  Lacey  (in  Newark, 
N.J.)  refused  a  motion  to  set  Farber  free, 
but  scheduled  another  hearing  for  Friday 
(August  II.) 

Meanwhile,  the  Jailing  of  Farber  has 
brought  a  public  outcry  among  many 
legislators  around  the  country. 

One  legislator  particularly  irked  is 
New  Jersey  Senator  James  Wallwork 
who  called  the  Jailing  of  Farber  “dis¬ 
graceful.” 

“Either  there  is  a  loophole  (in  the  re¬ 
porter’s  shield  law  in  New  Jersey),  or  the 
Judiciary  has  overstepped  the  law  and 
acted  with  what  amounts  to  Judicial 
tyranny.”  Wallwork  said  he  would  in¬ 
troduce  legislation  to  plug  any  holes  in 


the  law. 

Wallwork  also  said  that  if  he  found  no 
loophole  in  the  law  as  written  and  deter¬ 
mined  that  the  Judiciary  had  “over¬ 
stepped  the  law,  then  it  will  be  necessary 
to  demand  corrective,  disciplinary  ac¬ 
tion.” 

U.S.  Senator  Daniel  Patrick  Moynihan 
of  New  York  said  this  week  that  Con¬ 
gress  might  have  to  act  to  assure  con¬ 
tinued  freedom  of  the  press. 

Moynihan  said  the  Times-Farber  case 
poses  “an  issue  which  seems  to  me  to  be 
of  unprecedented  significance  to  liberty 
in  the  United  States.” 

Senator  Alan  Cranston  of  California 
said  he  shared  Moynihan’s  concerns  and 
would  work  with  him  “to  see  if  there  are 
any  steps  we  can  take  to  deal  with  this 
problem.” 

Representative  Philip  Crane  of  Illinois, 
who  declared  himself  a  candidate  for  the 
Republican  Presidential  nomination  last 
week,  said  he  would  introduce  Federal 
legislation  to  bar  subpoenas  for  report¬ 
ers’  records.  He  said  he  was  “totally 
opposed”  to  the  Jailing  of  Journalists  in 
circumstances  such  as  that  involving 
Farber. 

New  Jersey  Governor  Brendan  Byrne 
said  he  was  concerned  that  Farber  was 
Jailed  despite  the  state  shield  law  for  re¬ 
porters. 

There  were  also  those  who  agreed  that 
Farber  should  be  Jailed.  Among  those 
were  Pennsylvania  Governor  Milton 
Shapp  and  Arperican  Bar  Association 
President  William  Spann. 

Spann  said  the  Judge,  not  a  reporter, 
should  decide  whether  evidence  held  by 
a  reporter  should  be  disclosed. 

“I  think  as  between  a  man  being  con¬ 
demned  to  death  and  a  reporter  being 
shielded,  the  shield  law  must  give,” 
Spann  said  before  delegates  attending 
the  American  Bar  Association  meeting  in 
New  York. 

Speaking  before  another  ABA  session 
in  New  York,  Times  executive  editor 
Abe  Rosenthal  said,  “It’s  time  the  bar 
and  the  bench  gave  a  hell  of  a  lot  more 
thought  to  the  political,  social  and  Jour¬ 
nalistic  consequences  of  the  confronta¬ 
tion  between  the  press  and  the  bench.” 

He  said  the  loss  of  news  sparked  from 
informants  will  spur  public  cynicism  and 
leave  the  press  with  little  but  “official” 
news — news  that  is  there  because  some¬ 
one  wants  it  known. 

The  board  of  directors  of  IRE  at  its 
board  meeting  in  Columbia,  Mo.,  Sun¬ 
day  August  6  expressed  its  unanimous 
support  for  Jailed  New  York  Times  re¬ 
porter  Myron  Farber.  It  also  endorsed 
the  position  taken  by  John  Hammarley. 
of  the  Sacramento  Union  in  a  similar 
court-press  confrontation  in  California. 
Hammarley  is  now  with  the  Los  Anf’eles 
Herald-Examiner . 

The  Detroit  News,  this  week,  offered 

(Continued  on  paije  13) 
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(Coiilintied  from  pufie  12) 
to  pay  one  day  of  the  Times'  fine — 
$5,000,  to  symbolize  the  belief  that  the 
entire  American  press  was  involved  in 
the  controversy. 

Times  publisher  Arthur  Sulzberger 
asked  that  the  News  hold  the  money  in 
reserve,  “in  the  unhappy  likelihood  that 
some  newspaper  that  can  ill-afford  such 
a  battle  is  summoned  to  the  call." 

Ken  Johnson,  publisher  and  editor  of 
the  Daily  Sentinel  in  Grand  Junction, 
Colorado,  in  a  letter  to  E  &  P,  talked 
about  what  effect  a  similar  fine  would 
have  on  his  paper. 

“A  $5,000  a  day  fine  would  bankrupt 
the  Daily  Sentinel”  he  said.  "There 
would  be  no  recourse  against  such  an 
incredible  abuse  of  judicial  power.  We 
would  have  to  capitulate  to  the  judge's 
outrageous  and  illegal  demands,  or  sim¬ 
ply  say  there  no  longer  will  be  a  free  and 
independent  newspaper  in  this  commun¬ 
ity." 

Johnson  called  on  the  newspaper  in¬ 
dustry  to  push  for  legislation  "to  return 
the  judiciary  to  reality."  He  said,  "it  is 
time  to  make  the  judiciary  responsible 
for  its  actions  and  prevent  these  gross 
abuses  of  power.” 

Boston  Globe  orders 
electronic  newsroom 

Boston  Globe  and  Atex  have  signed  a 
contract  in  excess  of  $1.5  million  for  the 
purchase  and  installation  of  an  electronic 
newsroom  copy  processing  system. 

William  O.  Taylor,  president  and  pub¬ 
lisher  of  the  Globe  said  the  system  will 
include  9  computers  and  190  video  dis¬ 
play  terminals. 

David  Stanger,  business  manager,  said 
the  Atex  system  will  be  installed  over  the 
next  several  months,  subject  to  the  con¬ 
clusion  of  successful  bargaining  with  the 
Typographical  Union.  First  delivery  is 
currently  scheduled  for  October. 

Stranger  also  said  all  Globe  news  de¬ 
partments  are  expected  to  be  fully  con¬ 
verted  to  the  electronic  system  by  the 
Spring  of  1979.  An  electronic  system  is 
planned  for  the  classified  department 
during  1979-1980. 

The  Boston  Newspaper  Printing 
Pressmen's  Union  Local  3  (IPGCU)  rep¬ 
resenting  pressmen  at  the  Boston  Globe 
and  the  Boston  Herald  American  ratified 
on  July  9  a  new  3  year  contract.  The 
contract  is  effective  January  I,  1978  and 
expiring  December  31,  1980. 

The  settlement  included  a  $75  package 
with  $30  the  first  year,  $25  the  second 
and  $20  the  third.  All  increased  contribu¬ 
tions  to  health  and  welfare  and  pension 
funds  were  diverted  from  the  contract 
package. 

The  new  contract  calls  for  the  addition 
of  the  employe's  birthday  as  a  holiday, 
deleting  the  requirement  to  add  a  man  to 
a  press  crew  when  running  editorial 
color. 
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NBC  negligence 

A  California  state  court  judge  ruled 
this  week  that  the  National  Broadcasting 
Company  was  protected  by  the  First 
Amendment  when  it  aired  a  controver¬ 
sial  television  movie  and  as  a  result  could 
not  be  held  liable  if  viewers  imitated  a 
violent  sexual  attack  that  was  portrayed 
in  the  movie. 

Superior  Court  Judge  Robert  Dossee 
ruled  that  unless  the  plaintiff  could  prove 
that  the  network  intended  its  viewers  to 
imitate  a  lesbian  rape  scene  and  unless  it 
could  be  proven  that  NBC  intentionally 
advocated  rapes  of  young  girls,  he  would 
have  to  dismiss  an  $  1 1  million  negligence 
suit  against  NBC. 

The  suit  had  been  filed  by  the  parents 
of  Olivia  Niemi,  who  had  been  raped  in  a 
manner  similar  to  that  portrayed  in  the 
movie  "Born  Innocent"  four  days  after 
its  airing  on  NBC. 

After  Judge  Dossee  granted  the  dis¬ 
missal  motion  by  NBC.  Marvin  Lewis, 
the  attorney,  who  represented  the  Niemi 
family,  said  he  would  file  an  appeal. 

Des  Moines  R&T  to  buy 
broadcasting  company 

The  Des  Moines  Register  and  Tribune 
Company  has  signed  an  agreement  to  ac¬ 
quire  the  capital  stock  of  McCoy  Broad¬ 
casting  Company. 

The  transaction  has  been  approved  by 
all  officers  and  directors  of  McCoy.  It  is 
subject  to  the  approval  of  the  Federal 
Communications  Commission.  Approval 
is  expected  in  early  1979. 

Both  companies  are  privately  held 
communications  companies.  MBC. 
based  in  Denver,  owns  three  NBC  tele¬ 
vision  outlets  in  Hawaii:  KHON-tv  in 
Honolulu,  K All-tv  on  the  island  of  Maui 
and  KHAW-tv  on  the  island  of  Hawaii.  It 
also  owns  radio  stations  KLAK-am  and 
KPPL-fm  in  Lakewood,  Colorado,  and 
radio  stations  KYXl-am  in  Oregon  City. 
Oregon,  and  KGON-fm  in  Portland,  Ore¬ 
gon. 

The  price  of  the  acquisition  was  not 
disclosed. 

Ex-Panax  editor  buys 
weekly  newspapers 

David  A.  Rood,  who  lost  his  job  as 
editorofthe£,vc«/irt/jrt  (Mich.)Drt//v  Press 
for  refu  si  ng  to  pri  nt  two  stories  ordered  by 
top  officials  of  Panax  Corp.,  has  pur¬ 
chased  Reporter  Newspapers.  The  twin 
weekly  papers  are  published  in  Escanaba 
and  Gladstone.  Mich.  Since  leaving  the 
Panax  daily.  Rood  has  worked  as  news 
director  of  a  local  radio  station  in  Es¬ 
canaba  and  as  editor  of  the  Reporter 
newspapers. 


suit  dismissed 

NBC  said  in  a  statement  released  by 
their  public  relations  department  the  rul¬ 
ing  reaffirms  the  "social  benefits"  of  the 
First  Amendment. 

If  the  plaintiff  s  legal  theory  had  been 
upheld,  NBC  said,  "it  would  have  posed 
an  awesome  threat  to  all  media,  by  shift¬ 
ing  the  accountability  for  deviant  crimi¬ 
nal  acts  to  them  and  away  from  the  re¬ 
sponsible  persons." 

Oakland  Press 
to  publish  Sundays 

The  Oakland  (Mich.)  Press  will  begin 
publishing  a  Sunday  newspaper  on  Sep¬ 
tember  17. 

"For  years,  many  of  our  readers  and 
advertisers  have  urged  us  to  bring  but  a 
Sunday  edition,”  said  Bruce  McIntyre, 
president  and  publisher  of  the  Press. 
"We  think  the  time  has  arrived.” 

The  Press  is  currently  a  six-day  daily. 

As  part  of  its  new  weekend  plan,  its 
Saturday  paper  will  be  converted  to  a 
morning  edition  on  August  19.  Family 
Weekly  magazine,  currently  contained  in 
the  Saturday  paper,  will  be  shifted  to  the 
Sunday  paper. 

Press  officials  said  a  seven-month 
strike  against  the  paper  by  45  members 
of  the  Newspaper  Guild  of  Detroit  and 
Pressman's  Local  13  will  not  affect  the 
Sunday  publication. 

McIntyre  said  no  further  negotiations 
are  scheduled  in  that  dispute.  The  paper 
has  continued  to  publish  with  non-union 
personnel. 

The  new  Sunday  edition  will  be  home 
delivered  for  35  cents  and  will  sell  for  50 
cents  at  newstands.  The  Press  is  owned 
by  Capital  Cities  Communications,  Inc. 

Landmark  to  manage 
Los  Alamos  Monitor 

Management  of  Los  Alamos  (N.M.) 
Monitor,  a  4,500  circulation,  five-day 
daily,  has  been  assumed  under  contract 
by  Community  Dailies,  Inc.,  a  subsidiary 
of  Landmark  Communications,  Inc., 
Norfolk,  Va. 

Community  Dailies,  Inc.  has  an  option 
to  buy  the  newspaper  early  next  year. 

Harold  Odom,  29,  of  Marianna, 
Florida,  has  been  appointed  publisher  of 
the  Monitor.  He  was  previously  general 
manager  of  the  daily  Jackson  County 
Floridian  in  Marianna. 

George  Wells,  previously  state  editor 
of  the  Roswell  (N.M.)  Record,  was 
named  managing  editor  of  the  Monitor. 

Landmark  Communications  publishes 
daily  newspapers  in  Norfolk  and 
Roanoke,  Va.,  Greensboro.  N.C., 
Elizabethtown,  Ky.  and  El  Cajon,  Calif., 
as  well  as  15  non-dailies  in  Kentucky, 
Indiana,  Maryland  and  Virginia. 
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Buffalo  News  found 
in  contempt  of  court 


A  District  Court  Judge  found  the  Buf¬ 
falo  News  in  contempt  of  court  (Aug.  3) 
"for  certain  activities  of  one  of  its 
employes”  who  violated  the  terms  of  a 
preliminary  injunction  issued  last 
November. 

The  contempt  motion  had  been  fded 
against  the  News  by  the  Buffalo 
Courier-Express .  The  two  dailies  have 
been  battling  since  last  fall  when  the  new 
owners  of  the  News — Blue  Chip  Stamps 
Inc. — started  a  Sunday  edition 
(November  13.) 

The  Courier-Express  had  charged  that 
the  News  violated  the  preliminary  in¬ 
junction  by  attempting  to  solicit  advertis¬ 
ing  away  through  acts  of  intimidation  and 
by  making  false  predictions. 

The  November  10  court  order  said 
that;  ‘For  all  Saturday  or  Sunday  edi¬ 
tions  for  dates  on  or  after  Nov.  25.  1977, 
no  oral  or  written  guaranties,  predictions 
or  representations  of  circulation  shall  be 
given  or  expressed  unless  the  figure  so 
expressed  represents  the  good  faith  es¬ 
timate  of  expected  paid  circulation  for 
such  editions." 

On  February  10.  1978,  Allan  Cooper, 
an  ad  salesman  for  the  News  sent  a  letter 
to  a  large  department  store  in  the  Buffalo 
area  that  tradionally  advertised  in  both 
papers  and  stated;  “It  was  very  disturb¬ 
ing  to  me  to  see  that  your  ...  ad  that 
appeared  in  the  Saturday  morning 
Courier-Express  on  February  4,  1978. 

“If  Sattler's  will  not  consider  advertis¬ 
ing  in  the  Sunday  News  with  a  circula¬ 
tion  based  from  a  zero  start  and  that  is 
162,000  and  growing,  how  can  you  pos¬ 
sibly  consider  advertising  in  the  Satur¬ 
day  morning  Courier  with  an  audited  cir¬ 
culation  of  only  125,252;  when  the  Buf¬ 
falo  Evening  News  has  a  Saturday  circu¬ 
lation  in  access  (sic)  of  200,000  and  grow¬ 
ing  each  week." 

The  letter  was  read  and  approved  by 
Cooper's  supervisor,  Charles  Sand,  re¬ 
tail  ad  manager  of  the  News. 

In  his  ruling  Judge  Brieant  said,  “Mr. 
Cooper's  statements  that  in  February 
1978  the  circulation  of  the  Sunday  News 
was  162.(K)0  and  growing  and  that  the 
circulation  of  the  Saturday  News  was  in 
excess  of  200,000  and  growing  each  week 
"are  false,  and  inconsistent  with  the 
good  faith  estimates  which  paragraph 
1  (B)  of  this  Court's  order  require  the 
publisher  of  the  News  to  make  for  the 
guidance  of  News  employes." 

Judge  Brieant  pointed  out  that  circula¬ 
tion  of  the  Sunday  News  had  remained  at 
162,000  from  January  8,  1978  until  Feb¬ 
ruary  5.  1978.  He  also  pointed  out  that 
instead  of  circulation  of  the  Sunday 
News  increasing,  it  had  steadily  declined 
since  December  3.  1977. 


Cooper  also  wrote  a  letter  to  the  ad 
coordinator  of  Jo  Ann  Fabrics,  another 
Courier-Express  advertiser,  in  which  he 
stated  that  the  Buffalo  News'  Sunday 
edition  has  a  circulation  of  162,000  and  “is 
buildingonaweekly  basis.' 'Judge  Brieant 
said  that  statement  was  “false  and  inaccu¬ 
rate." 

Cooper  added  in  his  letter  that,  “I'm 
sure  that  if  you  take  our  162,000  figure 
built  from  a  zero  base,  you  can  easily  see 
that  the  Courier's  figure  today  must  re¬ 
flect  a  substantial  circulation  loss.” 

Judge  Brieant  said,  "there  was  no 
reasonable  basis  to  believe  that  the 
Courier's  circulation  must  reflect  a  sub¬ 
stantial  circulation  loss.” 

He  said  although  neither  of  the  letters 
resulted  in  a  sale  of  advertising  space, 
both  letters  “clearly  violate"  the  court's 
Nov.  10  order. 

The  Courier-Express  had  also  filed 
two  other  contempt  motions  against  the 
News  and  sought  payment  for  damages, 
but  these  were  denied  by  Judge  Brieant. 

One  of  the  motion's  filed  by  the 
Courier-Express  contended  that  the 
News  hired  a  telephone  subscription  sol¬ 
icitation  service  whose  employes  mis¬ 
lead  people  in  order  to  get  subscriptions. 

In  a  hearing  on  the  motion,  evidence 
showed  that  the  “pitch"  which  Circula¬ 
tion  Builders  provided  for  its  “telephone 
girls"  included  a  promise  that  the  name 
of  each  person  contacted,  whether  the 
person  subscribed  to  the  News  or  not, 
would  be  entered  in  a  contest  to  win  a 
U.S.  savings  bond  and  a  color  tv.  The 
girls  were  also  instructed  to  say  that  for 
every  10  orders  obtained,  the  caller 
would  receive  a  $25  savings  bond  to¬ 
ward  her  college  education." 

Judge  Brieant  ruled  that  both  of  these 
statements  were  false  as  contended  by 
the  Courier-Express. 

The  evidence,  according  to  Judge 
Brieant,  also  established  that  the 
"pitch"  provided  for  the  “boy  crews” 
employed  directly  or  indirectly  by  Circu¬ 
lation  Builders  to  canvass  neighborhoods 
in  Buffalo  required  each  boy  to  state  that 
his  father  was  out  of  work  and  that  he 
needed  the  money  to  support  his  family. 

Judge  Bireant  said,  “this  was  not  only 
false,  but  is  particularly  reprehensible  in 
view  of  the  fact  that  recent  economic 
conditions  have  caused  a  very  high  rate 
of  unemployment  in  Buffalo." 

The  court  also  found  that  the  boys 
were  instructed  to  state  falsely  that  they 
were  attempting  to  win  an  all  expense 
paid  trip  to  Washington.  D.C.  to  meet 
the  President. 

"The  preliminary  question  raised  at 
-  the  hearing  was  whether  and  to  what  ex¬ 
tent  the  News  could  be  held  liable  for 


acts  done  by  Circulation  Builders," 
Judge  Brieant  said.  “The  contract  be¬ 
tween  the  News  and  Circulation  Builders 
characterizes  Circulation  Builders  as  an 
‘Independent  contractor.' 

"The  financial  structure  of  the  com¬ 
pany  was  independent  of  the  News  and 
its  corporate  parent  Blue  Chip  Stamps. 
Inc. 

"At  the  same  time,  however,  in  mak¬ 
ing  its  telephone  sales  pitch.  Circulation 
Builders  employees,  with  the  knowledge 
of  the  News,  passed  themselves  off  as 
the  circulation  department  of  the  News,” 
Judge  Brieant  said. 

"Although  ultimate  control  remained 
with  Mr.  Hanssel  (of  Circulation  Buil¬ 
ders),  the  News  exercised  considerable 
control  over  and  participated  in  the  de¬ 
velopment  of  the  form  and  content  of  the 
sales  pitches  used. 

“In  addition,  the  News  paid  Circula¬ 
tion  Builders  for  newspaper  advertising 
costs  and  long-distance  telephone  costs 
incurred  in  soliciting  subscriptions  for 
the  News.” 

Although  the  evidence  cited  some 
questionable  practices  used  by  Circula¬ 
tion  Builders,  Judge  Brieant  said  the  ac¬ 
tions  cited  are  not  covered  by  the  scope 
of  the  preliminary  injunction. 

“To  the  extent  that  unfair  trade  prac¬ 
tices  were  engaged  in  by  Circulation 
Builders  and  can  be  shown  at  trial  to  be 
attributable  to  the  News,  they  may  be 
considered  by  the  trial  jury  on  the  ulti¬ 
mate  merits  of  this  action. 

Judge  Brieant  refused  to  modify  the 
scope  of  his  November  10  preliminary 
injunction  to  cover  what  he  called  the 
“sharp  practices”  of  Circulation  Build¬ 
ers.  He  also  refused  to  modify  the 
scope  of  the  injunction  to  cover  certain 
practices  undertaken  by  the  Courier- 
Express  against  the  News. 

Judge  Brieant  said  evidence  indicates 
that  the  Courier  had  several  times  prom¬ 
ised  advertisers  a  circulation  for  a  given 
Sunday  in  excess  of  its  actual  press-runs 
for  that  Sunday.  He  also  said  evidence 
indicates  specifically  that  the  general  ad 
manager  of  the  Courier  allowed  Greater 
Buffalo  Press,  Inc.,  an  unrelated  printer 
of  Sunday  comics,  “whether  inadver¬ 
tently  or  by  design,"  to  inform  potential 
advertisers  that  the  Sunday  Courier  had 
a  claimed  circulation  of  280,000,  “a  fig¬ 
ure  not  reached  by  the  Courier  since 
1973." 

He  declined,  however,  to  modify  the 
injunction  or  to  impose  injunctive  relief 
against  the  Courier.  Judge  Brieant  said  if 
the  News  has  suffered  damage,  as  it  al¬ 
leges,  it  will  have  the  opportunity  to 
prove  that  fact  and  the  extent  of  those 
damages  on  the  trial  of  its  counterclaim. 

Judge  Brieant  also  denied  the  Courier 
the  right  to  collect  damages.  “Accord¬ 
ingly,  at  least  for  the  present,  the  matter 
of  damages  and  of  allocation  of  costs  and 
attorneys  fees  is  deferred  for  resolution 
on  or  after  the  trial  of  this  matter,"  he 
said. 
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Working  for  Jack  Anderson 


By  Jeann  Linsley 

When  Jack  Anderson  began  his  career 
at  the  age  of  25  for  columnist  Drew  Pear¬ 
son,  he  wasn’t  quite  sure  where  to  begin. 

“Pearson  told  me  to  go  down  to 
Capitol  Hill  and  introduce  myself,”  An¬ 
derson  recalls.  He  followed  the  advice, 
and  the  rest  is  history. 

But  Anderson’s  words  did  little  to  ease 
our  anxiety.  The  five  of  us  had  come  to 
Washington  D.C.,  a  fast-paced  me¬ 
tropolis  crackling  with  journalistic  com¬ 
petition,  for  a  three-month  stint  as 
intern/ re  porters  for  the  nation’s  number 
one  investigative  columnist. 

We  were  experiencing  the  mixed  emo¬ 
tions  of  pride  (we  had  been  selected  from 
over  200  applicants)  and  fear.  Almost 
immediately  we  were  expected  to  pro¬ 
duce  original  news  copy  for  Anderson’s 
nationally  syndicated  radio  show,  which 
has  the  largest  listening  audience  in  the 
country,  and  soon  we  would  be  compet¬ 
ing  among  ourselves  and  with  the  rest  of 
the  staff  for  television  and  column 
scoops. 

But  aside  from  a  lofty  lecture  by  An¬ 
derson  on  “the  facts,”  we  had  received 
little  advice  on  how  to  go  about  our  jobs. 

It  was  only  through  trial  and  error  and 
observation  and  imitation  of  the  staff  that 
our  investigative  joints  Tinally  loosened. 

Three  things  about  Anderson’s  opera¬ 
tion  impressed  me  immediately  (and 
helped  calm  the  butterflies  in  my 
stomach):  the  informality  of  the  office, 
and  the  size  and  youthfulness  of  his  staff. 

I  had  come  to  Washington  expecting 
an  enormous  staff  of  seasoned  investiga¬ 
tive  wizards,  and  my  mental  picture  of 
the  office  was  one  of  slick  formality  and 
organization. 

But  when  I  walked  into  the  intern  of¬ 
fice  on  the  second  floor  of  the  red  Victo¬ 
rian  mansion  where  Anderson  works,  I 
felt  as  if  I  were  back  in  my  college  news¬ 
paper  office.  Yellowing,  discarded  files 
and  scraps  of  paper  littered  the  floor. 
Antiquated  typewriters,  more  scraps  of 
paper,  dog-eared  notepads  and  dirty  cof¬ 
fee  cups  adorned  the  five  intern  desks, 
and  assorted  decorations  (pictures  of 
James  Dean  and  Sylvester  Stallone,  a 
map  of  Africa)  hung  on  the  cracked  plas¬ 
ter  walls.  There  were  three  phones  for 
the  five  interns,  and  telephone  books 
were  scarce. 

Sitting  amidst  the  confusion  of  the 
cramped  office,  feet  propped  on  a  desk 
littered  with  paraphernalia,  was  staff 
member  Gary  Cohn. 

Cohn  is  one  of  nine  fulltime  staff 
members.  At  26,  he  is  typical  of  the  rest 
of  the  staff,  most  of  whom  are  under  30. 

In  1974,  Anderson  began  to  cash  in  on 
the  new  crop  of  eager  young  investiga¬ 
tive  reporters  produced  by  the 
Woodward-Bernstein  hype.  That  year, 
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with  more  money  to  expand,  he  started 
hiring  the  more  promising  of  his  unpaid 
interns,  which  he  has  been  using  since 
1970. 

Now,  with  only  one  exception,  all  of 
the  columnist’s  reporters  are  former 
interns. 

Cohn  has  worked  for  Anderson  since 
1975.  His  only  journalism  training  con¬ 
sisted  of  four  months  as  a  reporter  for  the 
campus  paper  at  the  State  University  of 
New  York  at  Buffalo,  where  he  majored 
in  psychology  and  political  science. 
Cohn  attended  the  University  of  Califor¬ 
nia’s  law  school  at  Berkeley  for  a  year, 
then  landed  a  job  as  an  investigator  for  a 
public  interest  group  in  New  Orleans. 

Cohn  began  his  internship  in  the  sum¬ 
mer  of  1975,  and  began  turning  in  note¬ 
worthy  exclusives  for  the  column  almost 
immediately.  One  of  these  revealed  that 
an  American  Navy  admiral  had  been  of¬ 
fering  bribes  to  Iranians  in  order  to  get 
business  for  his  firm. 

It  was  Cohn  who  broke  the  story  that 
Gerald  Ford’s  campaign  workers  were 
peddling  sex  stories  about  President  Car¬ 
ter’s  staff. 

He  attributes  his  success  as  an  inves¬ 
tigator  to  the  time  he  spends  outside  the 
office.  Dressed  semi-formally  (corduroy 
coat,  worn-out  loafers,  jeans,  tie),  he  be¬ 
gins  his  day  around  9:30,  visiting  old 
sources,  meeting  new  ones,  checking 
public  records. 

He  spends  80  percent  of  his  time  on 
the  street,  and  has  cultivated  more  than 
100  sources  on  Capitol  Hill,  at  the  White 
House  and  at  various  government  agen¬ 
cies  during  his  two  years  with  the  col¬ 
umn.  He  says  his  most  productive  con¬ 
tacts  are  congressional  investigators. 

He’s  constantly  scrambling  to  meet 
new  sources,  a  skill  he  compares  with 
meeting  girls.  ”1  wine  them  and  dine 
them  and  try  to  convince  them  they’re 
doing  a  public  service.”  he  explains. 

“Unfortunately,  I’m  better  at  meeting 
sources  than  I  am  at  meeting  girls.” 

Cohn’s  advice  to  interns  is  simple: 
Walk  into  the  office  of  a  congressman  or 
a  committee,  tell  them  you’re  working  on 
a  story,  and  ask  them  if  they  have  any¬ 
thing  for  you. 

Unable  at  one  point  to  obtain  new  in¬ 
formation  for  a  followup  on  my  first  col¬ 
umn  story,  1  tried  his  suggestion.  I  didn’t 
get  the  information  I  was  looking  for, 
but,  after  informal  conversations  with 
several  congressional  staffers,  I  had  the 
makings  of  a  better  story. 

After  that,  1  visited  Capitol  Hill  at  least 
three  times  a  week,  questioning  key  staff¬ 
ers  on  issues  I’d  read  about  in  the  paper, 
or  simply  asking  them  if  they  had  any 
interesting  information  that  1  could  use. 

Using  this  method,  1  was  able,  after  a 
month  and  a  half,  to  turn  in  a  column 


story  about  Ugandan  military  personnel 
(all  stalwarts  of  Idi  Amin)  entering  the 
United  States,  a  television  story  reveal¬ 
ing  confidential  Agriculture  Department 
crop  price  projections,  and  a  column 
story  and  several  radio  followups  dis¬ 
closing  safety  hazards  of  a  U.S.-financed 
nuclear  reactor  in  the  Philippines. 

While  Cohn  makes  many  of  his  con¬ 
tacts  in  person,  staffer  Howie  Kurtz  cul¬ 
tivates  most  of  his  sources  over  the 
phone. 

”1  can  reach  a  lot  more  people  a  lot 
faster  that  way,”  Kurtz  says. 

Kurtz  works  quickly  and  aggressively. 
After  one  week  as  an  intern,  he  turned 
out  a  column  lead  revealing  that  former 
President  Nixon  had  reversed  his  stand 
on  several  key  issues  in  order  to  avert 
an  impeachment  vote  in  the  Senate. 

Unlike  Cohn.  Kurtz  came  to  Ander¬ 
son’s  staff  with  a  broad  journalism  back¬ 
ground.  After  finishing  his  internship  in 
the  summer  of  1974,  he  obtained  a  mas¬ 
ter’s  degree  in  journalism  from  Columbia 
University,  then  went  to  work  as  a  night 
reporter  for  the  Bergen  County  Record 
in  Hackensack.  NJ. 

During  his  five-month  stint  at  the  Rec¬ 
ord,  Kurtz  uncovered  leads  in  several 
murder  cases  and  exposed  two  New  Jer¬ 
sey  congressmen  who  were  accepting 
bribes  and  illegal  campaign  contribu¬ 
tions. 

Anderson  was  impressed  with  Kurtz’s 
work  as  an  intern,  and  occasionally 
asked  him  to  research  in  New  York  for 
the  column. 

Early  in  1976,  Anderson  asked  Kurtz 
to  check  out  an  anonymous  phone  tip 
from  a  caller  in  New  York  City  who 
claimed  to  have  knowledge  of  a  counter¬ 
feiting  ring  in  Florida.  The  informant, 
who  called  himself  “Mr.  Z.”  was  nerv¬ 
ous  about  talking  on  the  phone,  and 
wanted  to  meet  with  someone  at  this 
New  York  apartment. 

“I  thought  the  guy  was  a  nut,”  Kurtz 
recalls.  “Anderson  gets  hundreds  of 
phone  tips  a  day,  and  most  of  them  are 
worthless.”  But  he  agreed  to  check  the 
story  out. 

“I  had  to  stand  on  a  street  corner  in 
Queens  with  an  umbrella  over  my  head.  I 
felt  like  an  absolute  idiot.” 

After  meeting  with  the  informant, 
Kurtz  still  wasn’t  sure  of  the  validity  of 
the  story,  so  he  arranged  for  a  Secret 
Service  agent  to  talk  with  the  man.  The 
agent  was  able  to  help  confirm  the  exis¬ 
tence  of  the  ring,  and.  three  days  after 
Kurtz  got  Anderson’s  call,  the  story  ran 
on  ABC’s  “Good  Morning  America” 
show. 

When  two  staff  members  left  before 
the  1976  election,  Anderson  called  Kurtz 
and  offered  him  a  job. 

Although  he  spends  much  of  his  time 
on  the  phone,  he  does  visit  some  of  his 
sources  (he  estimates  he  has  several 

(Continued  on  page  16) 
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Working  for  Anderson 

(Continued  from  paf>e  15) 

dozen  or  more)  on  Capitol  Hill,  at  the 
White  House  and  elsewhere,  several 
times  a  week.  Most  are  middle-level 
types. 

"Really  top  officials  are  often  too  wor¬ 
ried  about  the  image  of  the  agency”  and 
tend  to  give  biased  information,  he  ex¬ 
plains. 

Kurtz  also  relies  heavily  on  congres¬ 
sional  staff  persons  for  information.  He 
got  his  first  column  exclusive  as  an  intern 
from  staff  workers  with  whom  he’d 
never  before  spoken. 

Congressional  staffers  respect  the 
name  Jack  Anderson,  and  often  are  flat¬ 
tered  when  asked  for  information  by  one 
of  his  reporters.  The  shrewder  ones 
realize  their  congressman  can  benefit 
from  a  confidential  relationship  with  one 
of  Anderson’s  reporters. 

1  got  a  first-hand  view  of  this  symbiotic 
relationship  while  working  on  the  Philip¬ 
pine  nuclear  reactor  story.  1  had  worked 
closely  on  the  story  with  an  East  Coast 
representative  who  took  an  interest  in 
energy  issues,  and  who  had  done  exten¬ 
sive  research  on  the  U.S.-built  facility. 

As  part  of  their  research,  the  staff  had 
obtained  indirect  evidence  of  bribe¬ 
taking  by  top  Philippine  officials  in  con¬ 
nection  with  the  reactor’s  construction. 

Now,  they  had  learned  from  a  reliable 
source  overseas  that  the  son  of  a  former 
secretary  of  state  may  have  served  as  an 
intermediary  in  the  bribe.  If  the  informa¬ 
tion  could  be  confirmed,  the  inter¬ 
mediary  could  be  subpoenaed  to  testify 
before  Congress  about  the  bribe.  How¬ 
ever,  if  a  Congressional  staffer  attempted 
to  confirm,  the  individual  might  be 
alerted,  and  could  try  to  leave  the  coun¬ 
try  to  avoid  a  subpoena. 

But  if  a  reporter  with  good  inside 
sources  could  confirm  the  information 
from  the  inside,  the  result  would  be  a 
good  story  for  the  column  and  a  possible 
subpoena  for  the  Congressman. 

I  wasn’t  able  to  confirm  the  story,  but 
the  experience  taught  me  something 
about  reporter-source  relationships. 

In  addition  to  a  daily  column,  Ander¬ 
son’s  staff  puts  out  approximately  four 
stories  a  day  for  their  bosses  spot  on  the 
“Good  Morning  America’’  program, 
four  stories  a  day  for  the  "Jack  Ander¬ 
son  Commentary”  radio  show,  three  to 
five  stories  a  week  for  a  special  weekly 
column,  and  one  story  a  day  for  the 
"Ask  Jack  Anderson”  radio  broadcast. 

It  is  the  greatest  volume  of  news  copy 
produced  by  an  organization  of  this  size 
in  the  United  States.  The  fact  that  all  of  it 
must  be  original,  investigative  news  copy 
doesn’t  make  things  easier,  and  the  pres¬ 
sures  of  producing  take  their  toll  on  the 
staff. 

Tempers  run  high  in  the  office.  Argu- 
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ments  and  shouting  matches  are  not  un¬ 
common,  and  frequent  bickering  occurs 
as  the  five  interns  battle  for  use  of  the 
three  phones.  I  witnessed  at  least  two 
near-fist  fights  during  my  three-month 
stay. 

To  alleviate  the  constant  demand  for 
copy,  each  intern  is  called  on  once  a 
week  to  turn  in  three  original  news 
stories  and  a  short  prediction  on  a  major 
headline  event.  This  lightens  the  peren¬ 
nial  radio  crunch  (the  show  runs  six 
mornings  a  week,  which  means  24  stories 
a  week),  but  it  doesn’t  solve  things  be¬ 
cause  much  of  the  intern  copy  is  junked 
for  want  of  something  better. 

Howard  Rosenberg  is  Anderson’s 
radio  czar.  Rosenberg  had  had  no  formal 
journalism  training  before  joining  the 
staff.  He  majored  in  comparative  litera¬ 
ture  at  the  University  of  Nebraska  and  in 
psychology  and  sociology  at  George 
Washington  University.  He  spent  four 
years  in  the  navy,  editing  military 
magazines  and  freelancing  before  becom¬ 
ing  an  intern  in  fall,  1976. 

As  an  intern,  Rosenberg  uncovered 
mismanagement  in  the  Department  of 
Agriculture  and  revealed  that  the  Navy 
had  been  using  defective  planes.  He  re¬ 
gards  as  his  most  significant  exclusive 
the  1977  story  about  Jack  Carter’s  less 
than  honorable  discharge  from  the  milit¬ 
ary  as  a  result  of  his  marijuana  smoking, 
a  story  which  he  worked  on  with  another 
staff  member. 

Rosenberg,  usually  with  the  help  of 
one  other  staff  member,  must  produce  12 
radio  shows  a  week.  He  serves  the  mul¬ 
tiple  roles  of  news  editor,  assignment 
editor,  copy  editor  and  reporter.  He  is 
responsible  for  rewriting  intern  and  staff 
copy,  deciding  which  stories  should  be 
junked,  and  producing  copy  of  his  own. 

He  spends  much  of  his  time  in  the  of¬ 
fice.  combing  the  pages  of  the  New  York 
Times,  the  Washington  Post,  the  Wall 
Street  Journal  and  other  publications  for 
different  angles  on  news  and  feature 
stories.  He  passes  some  of  his  ideas  on  to 
the  interns  and  develops  the  rest  into 
stories  of  his  own. 

In  his  search  for  story  ideas,  he  keeps 
up  with  everything  that  goes  into  the  col¬ 
umn  and  on  the  air.  He  is  adept  at  spot¬ 
ting  errors  in  the  massive  volume  of  copy 
that  flows  through  his  desk  daily. 

Once,  after  I’d  turned  in  a  radio  story 
stating  that  the  Commerce  Department 
was  checking  into  the  use  of  crop  dusting 
aircraft  being  sold  to  South  Africa. 
Rosenberg  reminded  me  that  a  column 
that  ran  two  months  earlier  reported  it 
was  "light  aircraft”  not  crop  dusting  air¬ 
craft,  which  were  being  sold  to  South 
Africa.  A  minor  distinction,  but  one 
which  could  have  caused  problems. 

Rosenberg  has  to  be  on  the  alert.  It 
was  a  carelessly  written  radio  story 
which  resulted  in  the  famous  1972  Eagle- 
ton  blunder. 


The  story  mistakenly  reported  that 
Missouri  Senator  Thomas  Eagleton  had  a 
record  of  drunken  driving  arrests.  It  is  a 
touchy  subject  around  the  office,  and 
Anderson  includes  it  as  a  warning  in  his 
lecture  to  interns. 

While  all  of  Anderson’s  stories  are 
timely,  he  now  has  only  one  outlet  for 
late-breaking  stories,  those  that  won’t 
hold  for  more  than  a  day  or  so.  (his  con¬ 
tract  with  United  Feature  Syndicate  re¬ 
quires  that  all  column  stories  be  submit¬ 
ted  five  days  in  advance,  and  the  radio 
contract  has  a  similar  stipulation). 

The  outlet  is  the  “Good  Morning 
America”  program.  And,  because  some 
of  the  shows  are  now  taped  in  advance  to 
allow  Anderson  to  leave  town  on  speak¬ 
ing  engagements,  it  is  frequently  impos¬ 
sible  to  get  an  important  story  aired  the 
next  day. 

Long  after  most  of  the  staff  has  gone 
home,  staffer  Jack  Mitchell  remains  in 
his  office  overlooking  16th  Street,  writ¬ 
ing  television  copy  for  the  next  day’s 
show.  Mitchell  also  must  rewrite  some 
stories,  which  are  often  turned  in  late, 
much  as  breaking  stories  come  in  late  on 
conventional  newspapers. 

Mitchell  obtained  degrees  in  govern¬ 
ment  and  literature  at  William  and  Mary 
College  in  Virginia  and  worked  for  20 
months  as  a  reporter  for  a  Washington 
trade  association  magazine  before  be¬ 
coming  an  intern  in  fall,  1974. 

He  wanted  to  work  fulltime  for  Ander¬ 
son,  and  figured  he  could  get  his  foot  in 
the  door  by  doing  a  lot  of  radio  stories, 
which  are  always  in  demand.  The  idea 
worked,  and  Anderson  hired  him  as  a 
fulltime  radio  writer.  Then,  when  Ander¬ 
son’s  television  editor  quit,  Mitchell 
moved  into  that  slot. 

As  an  intern,  Mitchell  uncovered  cor¬ 
ruption  in  a  New  York  shipping  company 
and  obtained  secret  testimony  from  a 
witness  at  the  1975  Congressional  hear¬ 
ings  on  CIA  activities. 

Mitchell  is  soft-spoken  and  serious 
while  at  the  same  time  being  aggressive 
and  often  quick-tempered.  Unlike  An¬ 
derson,  who  frequently  turns  on  a  convi¬ 
vial,  back-slapping  affability  to  put 
sources  at  ease,  Mitchell  uses  a  no- 
nonsense.  all  business  approach,  not  un¬ 
like  a  stern  but  diplomatic  police  inter¬ 
rogator. 

Most  of  his  sources  (as  well  as  the  rest 
of  the  staffs’,  he  claims)  are  on  Capitol 
Hill,  although  his  best  source,  even  for 
political  information,  is  a  private 
businessman.  He  estimates  he  has  25 
sources  whom  he  contacts  regularly. 

Mitchell  also  spends  much  of  his  time 
in  the  office,  writing,  editing,  rewriting 
and  thinking  of  story  ideas  for  the  show. 

But,  like  Rosenberg,  he  also  finds  time 
to  tap  his  sources  for  column  and  radio 
stories.  It  was  Mitchell  who  worked  with 
Rosenberg  on  the  Jack  Carter  story. 

(Continued  on  page  42) 
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The  latest  Audit  Bureau  of  Circulations 
figures  show  The  Globe  is  still  gi’owing  strong. 

Both  Daily  and  Sunday. 

The  Sunday  Globe,  in  fact,  is  now  the  third 
fastest-growing  Sunday  newspaper  in  the  countiy ! 
The  chart  tells  the  story  best. 

What  keeps  us  gi'owing  is  what’s  kept  us 


gi’owing  all  along.  More  local,  national,  and  inter¬ 
national  news,  and  columnists.  One  of  the  best 
sports  sections  in  the  country.  A  constant  striv¬ 
ing  towards  editorial  excellence. 

Both  the  Daily  and  Sunday  Globe  are  better 
than  ever.  Better  for  our  readers.  Better  for  our 
advertisei’s,  too. 
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Morning.  Evening.  Sunday 

A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 
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Marketing 
orientation 
on  the  rise 

Newspapers  have  much  more  market¬ 
ing  orientation  and  their  promotion  de¬ 
partments  are  making  much  better  use  of 
accepted  management  tools  and  are 
much  more  sophisticated  in  their  man-, 
agement. 

This,  according  to  preliminary  report 
of  a  1978  study  of  daily  newspaper  pro¬ 
motion  department  organization,  opera¬ 
tion  and  function  made  by  the  Interna¬ 
tional  Newspaper  Promotion  Associa¬ 
tion. 

The  study  of  164  daily  newspaper 
promotion  departments  was  conducted 
by  Warren  Abrams,  circulation  promo¬ 
tion  manager  of  the  New  York  Times  and 
John  Mauro.  research  director  of  Media 
General,  Richmond,  Va. 

The  survey  was  sent  to  349  papers  and 
produced  a  47''^  response  rate  which  was 
higher  than  studies  done  in  1960  and 
1969.  Other  highlights  include: 

— Twenty  one  percent  of  the  papers 
with  under  l(M).(KK)  circulation  and  3P7 
of  those  with  over  100.000  circulation  re¬ 
ported  having  a  marketing  director  who 
is  responsible  for  advertising  and  circula¬ 
tion  sales  (and  sometimes  promotion). 
Although  the  question  of  marketing  di¬ 
rectors  had  not  been  asked  in  the  previ¬ 
ous  years'  studies,  the  high  affirmative 
response  this  year  was  surprising  to  the 
researchers. 

— Similarly,  they  were  surprised  to 
learn  that  llVt  of  the  papers  under 
100,000  circulation  and  29^ i  of  those 
over  lOO.O(K)  had  split  promotion  func¬ 
tions  with  circulation  and  advertising 
promotion  handled  by  separate  statTs. 

— More  than  two-thirds  of  promotion 
executives  reporting  said  they  sit  in  on 
top  management  meetings  which  was  up 
slightly  in  1969. 

— Forty-eight  percent  of  reporting  de¬ 
partments  said  they  have  a  written  policy 
statement  defining  their  aims  and  objec¬ 
tives.  This  was  nearly  twice  as  many  as 
so  reported  in  1969. 

— More  than  )  of  papers  said  they 

have  written  job  descriptions  for  promo¬ 
tion  employees  which  was  up  from  33*'^ 
in  1969.  Forty-six  percent  of  the  papers 
said  they  have  written  marketing  plans. 

— Eight  out  of  10  promotion  depart¬ 
ments  (83'}? )  now  operate  on  a  promotion 
budget  w  hich  was  up  from  W  t  in  1960 
and  62''?  in  1969. 

Promotion  executives  were  asked  to 
list  their  problems  in  order  of  serious¬ 
ness.  Here  is  the  ranking  for  papers  over 
1()().(K)(): 

(Most  serious)  I.  "Not  enough  time  to 
do  the  job."  2.  "Not  enough  money."  3. 
"Lack  of  communication  with  other  de¬ 
partments."  4.  "Lack  of  understanding 
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by  other  departments." 

(Least  serious)  5.  "Finding  good  crea¬ 
tive  talent." 

The  under  lOO.OOO  circulation  promo¬ 
tion  executives  generally  agreed,  but 
placed  lack  of  communication  and  un¬ 
derstanding  ahead  of  "not  enough 
money." 

N.Y.  Times  Co. 
profits  up  18% 

New  York  Times  Company  earnings 
for  the  three  months  ending  June  30  rose 
18'^^  to  $8.  L'' 4. 000  compared  to  the 
S6.940.(KK)  the  company  earned  during 
the  same  period  in  1977. 

Revenues  were  up  15'}?  during  the 
same  period,  reaching  $146,968,000 
compared  to  $I27.726.()(K)  a  year  ago. 

For  six  months,  earnings  reached 
$15,253,000  a  24'?  increase  over  the 
$285,261,000.  up  17'?  over  the  1977 
amount  of  $244.270.(KK). 

Second-quarter  earnings  of  $  1 ,3 1 8.()(K) 
from  the  Company's  minority  equity 
interests  in  three  Canadian  newsprint 
mills  were  $524,000  below  the  compara¬ 
ble  1977  earnings,  a  decline  of  28'  ?.  For 
the  six  months,  earnings  were 
$2.640.()(K).  down  17'?  from  the  compar¬ 
able  1977  peritnl.  These  declines  are  at¬ 
tributable  in  large  part  to  a  downturn  in 
pulp  prices  and  the  shutdown  of  a  pulp 
facility  at  the  .Spruce  Falls  mill. 

The  New  York  Times  had  a  second 
quarter  operating  profit  of  $6,965,000 
compared  to  $5,432,000  during  the  same 
period  last  year.  Six  month  operating 
profit  for  the  fimes  reached  $10.661, 0(K) 
in  1978  compared  to  $8.722.0(K)  for  the 
same  periixl  last  year. 

The  profits  were  achieved  on  1978 
second  second  quarter  revenues  of 
$92.478.()()().  This  compares  to  the 
$83.3I5.0(K)  in  revenues  which  the  Times 
took  in  during  the  first  six  months  of 
1977.  For  the  first  six  months  of  this 
year.  Times  revenues  reached  $174.3 
million  compared  to  $160,485.0(8)  rec¬ 
orded  in  the  same  period  in  1977. 

In  the  first  six  months  of  1978.  the 
rimes  carried  40.948.0(8)  lines  of  adver¬ 
tising.  compared  with  40.058.(88)  lines  in 
the  1977  period,  a  gain  of  2  percent. 
Weekday  circulation  of  the  Times  in  the 
first  half  of  1978  averaged  859.000 
copies,  compared  with  846.(88)  copies. 
Sunday  circulation  was  1.471.000  copies 
in  1978.  compared  with  1 .546.(8)0  copies 
in  the  1977  period. 

The  smaller-city  new  spaper  group  had 
revenues  of  9.332.(88)  and  an  operating 
profit  of  $2,644.(8)0  in  the  second  quar¬ 
ter.  improvements  over  1977  revenues  of 
$7,714.0(8)  and  an  operating  profit  of 
$2. 047. 000.  For  the  six-month  1978 
period,  the  newspapers  reported  rev¬ 
enues  of  $17,667.0(8)  and  an  operating 
profit  of  $4,713.(88).  a  gain  over  revenues 
of  $14,689.(8)0  and  operating  profit  of 
$3,632.(8)0  in  1977. 


Major  issues  handled 
by  Washington  pr  firm 

A  public  relations  firm  in  Washington, 
D.C.  has  found  itself  in  the  middle  of  two 
major  issues  which  dominated  Senate 
debate  this  year. 

And,  Washington-based  Fraser  As¬ 
sociates  has  come  out  a  winner  in  both 
battles. 

The  Public  Relations  program  for  the 
Panama  Canal  Treaties  and  the  public 
relations  program  opposing  Labor  Law 
revisions  were  conducted  by  the  firm 
headed  by  president  Edie  Fraser. 

Fraser  Associates  handled  the  public 
relations  program  of  the  National  Action 
Committee  on  Labor  Law  "Reform,”  a 
business-industry  coalition  which  op¬ 
posed  S.  2467. 

After  8  months,  the  campaign  against 
the  Labor  Bill  ended  in  victory  for  oppo¬ 
nents  when  the  measure  was  sent  back  to 
Committee  following  a  19-day  filibuster 
in  the  Senate. 

Fraser  Associates  was  responsible  for 
the  communications  program  which 
penetrated  the  grassroots  areas.  Through 
an  avalanche  of  press  releases,  newspa¬ 
per  editorials,  telephone  calls,  letters, 
telegrams,  as  personal  contact — the 
American  public,  substantially  small  bus¬ 
iness  people,  farmers,  workers  and  other 
interested  parties — were  motivated  to 
contact  their  senators  bringing  about  the 
negative  response  to  S.  2467  by  the  Sen¬ 
ate.  During  that  period,  as  a  reflection  of 
the  surge  of  public  attitudes  toward  the 
bill,  six  major  public  opinion  polls  dis¬ 
closed  strong  opposition  toward  giving 
labor  more  power. 

Earlier,  the  firm  handled  the  com¬ 
munications  program  for  COACT,  the 
Committee  of  Americans  for  the  Canal 
Treaties,  and  helped  to  successfully 
bring  about  Senate  approval  of  the 
Panama  Canal  Treaties.  For  this  role  in 
that  activity,  Fraser  Associates  Execu¬ 
tive  Vice  President,  Milton  E.  Mitler  was 
invited  to  accompany  President  Carter 
on  his  recent  trip  to  Panama  where  the 
Treaties  were  signed  by  him  and  General 
Omar  Torijos. 

New  press  group 
for  N.Y.  papers 

A  new  cooperative  trade  group,  called 
United  Newspapers  of  New  York,  has 
been  established  to  provide  representa¬ 
tion  and  informational  services  to  paid 
and  free  general  circulation  papers  as 
well  as  other  special  interest  newspa¬ 
pers. 

Frank  H.  Haugh.  until  recently  execu¬ 
tive  director  of  the  New  York  Press  As¬ 
sociation.  which  represents  about  2(8)  of 
the  state's  paid  weekly  newspapers,  is 
executive  director  of  UN.  He  can  be 
contacted  at  this  address:  P.O.  Box  6258. 
Syracuse.  N.Y. 
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Portland  Oregonian  calls  Rockwell 
Goss  Press  Control  System 
“valuable  addition”to  press 


PORTLAND  —  James  Rogers,  pro¬ 
duction  director  of  the  Portland 
Oregonian  and  Oregon  Journal,  re¬ 
ported  here  today  that  his  plant  has 
achieved  better  quality,  lower  start¬ 
up  waste  and  faster  salable  copies  as 
a  result  of  installing  Rockwell-Goss 
Metro-Offset  presses  equipjsed  with 
PCS/PAR  (Press  Control  System/ 
Page  Area  Reader). 

Rogers  said  the  PCS/PAR  was 
originally  included  in  their  Metro- 
Offset  press  order  on  a  trial  basis. 
"We  were  going  to  return  it  if  it  didn’t 
work,”  he  said.  "We  felt  it  had  the 
potential  to  save  money  by  reducing 


waste,  but  the  other  consid¬ 
eration  was  consistent  qual¬ 
ity  on  multiple  presses.  It 
not  only  worked,  it  has  been 
a  valuable  addition  to  the 
Metro-Offset  presses  ever 
since.” 

Reasons  for  conversion 
The  paper’s  decision  to 
investigate  offset,  according 
to  Rogers,  was  precipitated  ,  _ 

about  seven  years  ago  by  J^mes  Rogers,  prod,  dir.,  Porf/andOrego/iian 
the  fact  that  it  had  out-  Oregon  Journal. 


grown  its  plant,  both  in 
speed  and  paper  size.  "We  started 
feasibility  studies”  he  said,  "and 


looked  at  what  the  market  had  to 
offer  to  best  fill  our  needs. 

"When  we  made  the  decision,  it 
was  a  threefold  one:  Rockwell-Goss 
Metro-Offset  presses,  PCS/PAR  and 
a  new  satellite  plant.  We  selected 
Rockwell-Goss  as  our  turnkey 
supplier  because  of  their  track  record 
in  offset.  We’d  had  no  previous  ex¬ 
perience  with  them,  but  other  papers 
in  our  Newhouse  Group  had,  so  we 
felt  reassured  on  that  score. 

"Our  prime  goal  was  quality.  Next, 
speed  and  the  ability  to  take  advan¬ 
tage  of  evolving  technology.  And,  of 
course,  all  of  those  reasons  related  to 
our  need  to  stay  competitive.” 

The  first  complete  offset  edition 
was  printed  in  November  1974,  in  the 
new  satellite  plant  which  now  houses 
36  Metro-Offset  units  with  17  color 
half-decks,  6  folders,  36  RTPs,  4  PCS 
Consoles,  the  PAR  unit  and  the  video 
display  terminals. 

PCS  advantages 

Now,  three  years  later,  Rogers  says 
their  printed  waste  would  have  been 
higher  without  PCS.  "When  you  con¬ 
sider  that  newsprint  costs  over  $305 
(continued  on  page  2) 


Rockwell-Goss  PCS  console. 
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Portland  Oregonian 

(continued) 


per  ton  and  our  consumption  is  over 
60,000  tons  a  year^  he  added,  "any 
waste  reduction  means  dollars  in  our 
pocket.  I  should  point  out,  however, 
that  although  PCS  can  be  an  impor¬ 
tant  adjunct  to  offset  —  particularly 
in  the  waste  control  area  —  regular 
press  maintenance  is  essential  to 
make  it  pay  out. 

"Presetting  of  the  ink  and  compen¬ 
sators  saves  us  time  and  gives  us 
salable  copies  quicker.  I  think  the 
PCS/PAR  would  be  even  more  effec¬ 
tive  with  the  single  piston  injector 
ink  system  that’s  on  the  newer 
Rockwell-Goss  Metroliner  presses. 
The  new  system  is  retrofittable,  so 
we  plan  to  experiment  with  it  when 
it’s  available. 

"Another  PCS  advantage,”  con¬ 
tinued  Rogers,  "is  remote  control 
from  a  central  location.  That  saves 
steps  and  conserves  time.” 

Experience  with  offset 

Commenting  on  the  installation  as 
a  whole,  Rogers  said  that  conversion 
was  less  traumatic  than  they 
thought  it  would  be  —  "mainly  be¬ 
cause,”  he  said,  "our  people  were  so 
enthusiastic.  They  wanted  to  make  it 


work.  We’d  already  trained  24  people 
in  outside  offset  pressrooms,  but 
Rockwell-Goss  had  a  man  standing 
by  to  assist  at  start-up  and  he  did  his 
job  well. 

"The  most  critical  part  of  the  con¬ 
version  was  learning  the  proper  ink 
and  water  balance.  The  press  itself 
was  not  that  difficult  to  learn. 

"Speed  is  ever3d,hing  Rockwell- 
Goss  claims  and  more.  Frequently 
the  presses  run  at  73,000  IPH.  Our 
average  speeds  are  about  50%  higher 
than  with  letterpress  and  net  pro¬ 
duction  has  gone  up,  too  —  probably 
30%,  on  the  average.  That  helps  us 
keep  pace  with  the  circulation 
growth  and  schedule  changes  since 
going  to  zoned  editions.  We’re  able  to 
start  at  the  same  time  as  before,  but 
shift  some  subscribers  to  later  edi¬ 
tions  containing  later-breaking 
news. 

"Also,  since  going  offset,”  com¬ 
mented  Rogers,  "we’ve  increased  our 
printing  of  color  substantially  be¬ 
cause  of  the  better  quality  delivered 
by  the  equipment. 

"Our  fully  automated  paster  sys¬ 
tem  on  the  reels,  although  requiring 


more  maintenance,  has  paid  off  in 
fewer  paster  losses  and  good  web  ten¬ 
sion  control.” 

In  the  future,  Rogers  hopes  to 
transmit  by  laser,  scanning  paste¬ 
ups  at  the  original  plant  and 
generating  plates  in  the  satellite 
building.  This  operation  will  use  the 
computer  part  of  the  PAR  unit. 
Looking  back 

In  summary,  Rogers  said  that  he 
felt  the  newspaper  had  made  a  wise 
decision,  not  only  by  going  offset,  but 
by  including  PCS/PAR.  "If  we  could 
turn  time  back,”  he  said,  "and  were 
asked  if  we  still  wanted  to  make  the 
same  decision,  our  answer  would  be, 
'Absolutely!’  That  goes  for  our  rela¬ 
tionship  with  the  Rockwell-Goss 
people,  too.  It’s  been  good  through¬ 
out.  Among  other  things,  their  study 
of  offset  waste  control  was  very  help¬ 
ful  to  us.  I  think  there’s  a  definite 
need  for  manufacturers  to  do  more  of 
that  sort  of  thing.” 


Did  you  know... 

.  .  .  that  two  out  of  three 
daily  newspapers  in  the  U.S. 
are  printed  on  Rockwell-Goss 
presses? 

.  .  .  that  Rockwell-Goss  is 
one  of  the  leading  worldwide 
suppliers  of  presses?  To  coun¬ 
tries  such  as  Sweden,  Nor¬ 
way,  Italy,  France,  England, 
Canada,  Australia,  In¬ 
donesia,  Malaysia,  Finland, 
Brazil,  Venezuela  and  'Tur¬ 
key,  to  name  just  a  few. 

.  .  .  that  even  Russia  will 
soon  be  using  Rockwell-Goss 
Community  presses?  (A  re¬ 
cent  order  for  20  Rockwell- 
Goss  Community  presses 
calls  for  delivery  in  1979.) 


For  more  information,  contact 
Graphic  Systems  Division,  Rockwell 
International,  3100  S.  Central  Ave., 
Chicago,  IL  60650, 312/656-8600. 

Rockwell  International 

...where  sderce  gets  down  to  business 


L  to  R:  Dennis  Russell,  asst,  pressroom  supt.;  .lames  Rogers,  prod,  dir.;  and 
Bruce  Boles,  pressroom  supt.,  with  R<Kkwell-Goss  Metro-Offset  press. 


Cox  purchases 
Longview  News  Co. 

Sale  of  I009f  of  the  Longview  News 
Co.  Inc.,  publisher  of  the  Lonfiview 
(Tex.)  Daily  News  and  the  Longview 
Morninfi  Journal,  to  Cox  Enterprises 
Inc.  of  Atlanta  was  announced  by  Mrs. 
Margaret  Estes,  chairman  and  chief 
executive  officer  of  the  Texas  newspaper 
company. 

The  purchase  by  Cox  also  includes  the 
Lens  F^iblishing  Co.  Inc.,  publisher  of 
the  Lonfiview  Shopper  and  the  Commun¬ 
ity  News,  and  the  Office  Supply  Co.  of 
Ciregg  County.  S.A.  Parker,  long-time 
president  and  general  manager  and  a 
part-owner  of  the  Longview  newspa- 
pers,also  has  sold  his  interest  to  Cox. 

Garner  Anthony,  Cox  chairman,  said, 
“We  consider  it  a  privilege  to  become 
part  of  the  thriving  Longview  and  East 
Texas  Region  and  to  be  associated  with 
the  Longview  Daily  News  and  the  Morn¬ 
ing  Journal. 

“We  pledge  to  carry  on  the  tradition  of 
newspaper  excellence  as  practiced  by 
Mrs.  Estes  and  her  late  husband.  Col. 
Carl  Estes,  pioneer  of  Texas  journalism. 
Mrs.  Estes  has  kindly  consented  to  re¬ 
main  as  publisher  during  the  transition 
period.  We  are  please  that  Parker  has 
agreed  to  continue  in  his  present  capac¬ 
ity.” 

Anthony  said  no  personnel  changes 
are  presently  contemplated,  adding, 
“We  are  looking  forward  to  knowing  and 
working  with  the  many  fine  people  who 
produce  the  Longview  newspapers.” 
Terms  of  the  sale  were  not  disclosed. 
Mrs.  Estes,  Parker  and  Gus  DAvis, 
long-time  financial  advisor  to  the  news¬ 
papers,  will  remain  as  directors  of  both 
the  Longview  News  Co.  Inc.  and  the 
Lens  Publishing  Co.  Inc. 

Longview  becomes  the  fifth  Cox 
newspaper  community  in  Texas.  The 
other  Texas  newspapers,  acquired  in 
1976  from  the  Fentress  family,  are  the 
Austin  Ameriean-Statesman,  the  Waco 
Trihune-HeraUI,  the  Port  Arthur  News, 
and  the  Lujh'n  News. 

Major  stockholders  of  Cox  Enterprises 
are  Mrs.  Barbara  Cox  Anthony  of  Hon¬ 
olulu  and  Mrs.  Anne  Cox  Chambers  of 
Atlanta.  Mrs.  Chambers  is  the  United 
States  ambassador  to  Belgium. 

Post  Corp.  posts 
higher  earnings 

Post  Corporation  of  Appleton,  Wise., 
announced  earnings  of  $1.87  million  dur¬ 
ing  the  first  half  of  1978  compared  with 
$  1.3  million  for  the  same  period  last  year. 

The  newspaper  and  broadcasting  firm 
claimed  a  second  quarter  profit  of  $1.3 
million  compared  to  $848,000  last  year. 

The  company  said  its  only  loss  opera- 
ation — a  newspaper  group  serving  Mil¬ 
waukee’s  suburbs — is  operating  at  about 
the  same  level  as  a  year  ago. 


SALE  ANNOUNCED— Mrs.  Margaret 
Estes,  publisher  and  chairman  of  the 
board  of  The  Longview  News  Co.,  and 
Garner  Anthony,  chairman  of  the  board 
of  Cox  Enterprises  Inc.,  announced  sale 
of  the  Longview  newspapers  to  the  Cox 
newspaper  group. 

Kasemeyer  elected 

Catharine  Kasemeyer,  purchasing 
agent  for  the  A.  S.  Abell  Company,  (Bal¬ 
timore  Sunpapers),  was  elected  to  the 
office  of  secretary  treasurer  for  Newspa¬ 
per  Purchasing  Management  Association 
at  the  annual  conference  in  Boston.  She 
joined  NPMA  in  1973  at  which  time  she 
was  the  only  woman  attending.  She  has 
been  a  director  of  the  association  and  has 
responsibility  for  newsletters  and  roster. 
She  has  been  in  purchasing  since  1972. 


Editor  and  lawyer 
buy  2  weeklies 

Two  California  weekly  newspapers, 
Palo  Cedro  Times  and  Redding’  Outlook, 
were  purchased  recently  from  David 
Thorpe  by  Gerald  Teague,  the  editor  of 
the  papers,  and  William  Hawes,  an  at¬ 
torney,  and  newly  elected  Shasta  County 
district  attorney. 

The  weeklies,  with  a  combined  circu¬ 
lation  of  32.(KH),  were  an  outgrowth  of  an 
agricultural  monthly.  The  Ranchers' 
Voice,  started  by  Teague  and  Thorpe  in 
1976. 

Since  the  purchase,  the  editorial  and 
business  departments  have  been  com¬ 
bined  in  new  offices  at  865  Industrial  St., 
Redding,  and  a  free  circulation  enter¬ 
tainment  guide  has  been  started. 

Mrs.  Carter  invites 
press  to  dinner 

Rosalynn  Carter  suggested  and  com¬ 
munications  adviser  Gerald  Rafshoon 
approved  a  plan  under  which  news 
executives  are  invited  to  the  White  House 
for  small,  informal  dinners  with  the  Presi¬ 
dent. 

The  format  is  social  and  entirely  un¬ 
structured,  with  participants  talking  to  the 
Chief  Executive  under  the  conditions  in 
which  he  has  generally  appeared  most 
effective. 

So  far,  media  dinner  guests  have  in¬ 
cluded  NBC  personalities  David  Brinkley 
and  John  Chancellor  and  some  executives 
from  rime.  Inc.,  including  the  editor  of 
their  Washington  newspaper,  the  Star. 
Other  planned  dinners  will  be  with  the 
Washington  Post  Newsweek,  CBS.  ABC 
and  others. 


Missed  opportunities 
cost  newspapers 
millions  of  dollars  each  year 


Selection  of  senior  executives  able  to  capitalize  on  opportunities 
overlooked  by  their  competitors  is  only  part  of  how  we  help 
our  clients. 

We  also  provide  complete  investment  banking  services  including 
expertise  in  arranging  loans  with  the  right  banks  and  insurance 
companies  to  save  our  clients  unnecessary  interest  expense. 

Knowing  who  can  do  it  best  when  looking  for  senior  executives 
or  financing  is  how  we  can  make  certain  a  missed  opportunity 
doesn’t  become  expensive  to  you. 

Ron  Curtis  Company 

Renaissance  Plaza,  Suite  213 
1460  Renaissance  Drive 
Park  Ridge,  Illinois  60068 
(312)296-2375 
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San  Diego  Tribune 
hit  with  3  iawsuits 


An  investigative  reporter  for  the  San 
Dicfio  (Calif.)  Tribune  has  filed  suit 
against  publisher  Helen  K.  Copley, 
editor  Fred  Kinne  and  former  managing 
editor  Leo  Bowler,  alleging  slander  and  a 
conspiracy  to  interfere  with  his  “right  to 
practice  his  trade  and  craft  of  jour¬ 
nalism.” 

Meinhart  J.  Lagies,  a  member  of  the 
Tribune  editorial  staff  for  nine  years, 
sought  no  specific  damages  in  the  San 
Diego  Superior  Court  action.  He  asked 
that  relief  be  determined  by  whatever 
judge  hears  the  case. 

Kinne  told  E  &  P  that  the  unusual  liti¬ 
gation  has  had  no  immediate  effect  on 
Lagies'  job  status.  “He  is  continuing  to 
work  as  one  of  our  highest  paid  report¬ 
ers,”  Kinne  said.  “The  lawsuit  has  been 
referred  to  our  attorneys  and  we  will 
have  no  further  comment  until  they  have 
examined  it.” 

In  his  complaint,  Lagies  contended 
that  he  incurred  the  displeasure  of  Mrs. 
Copley  in  May.  1977  while  checking  on 
the  appointment  of  Richard  Silberman,  a 
friend  of  the  publisher,  to  Governor 
Jerry  Brown’s  cabinet  as  Business  and 
Transportation  Secretary.  Lagies  had 
reported  that  Silberman’s  ownership  of 
three  liquor  licenses  could  constitute  a 
conflict  of  interest,  since  the  issuing  de¬ 
partment  was  a  division  of  the  Business 
and  Transportation  Agency. 

His  lawsuit  alleged  that  Copley  tele¬ 
phoned  Bowler,  complaining  that  Lagies 
had  been  “rude”  to  Silberman  and 
others,  and  that  she  wanted  him  “pulled 
off  the  story.”  Bowler  then  ordered  the 
printing  presses  stopped,  Lagies’  by-line 
removed,  and  the  lead  paragraphs  al¬ 
tered,  according  to  the  complaint. 
Lagies.  who  defended  his  reporting  as 
accurate,  charged  that  since  that  time, 
the  defendants  have  conspired  to  “sup¬ 
press”  several  other  stories,  damaging 


his  reputation. 

His  lawsuit  also  seeks  a  retraction  of 
quotes  attributed  to  Copley  in  the  Oc¬ 
tober.  1977  issue  of  California  Journal,  a 
political  monthly  published  in  Sac¬ 
ramento.  Lagies  claimed  he  was  slan¬ 
dered  when  Copley  allegedly  said.  “I 
knew  that  the  story  was  wrong  because 
I’d  had  dinner  with  Dick  and  the  Gover¬ 
nor  the  night  before.  The  facts  just 
weren’t  right.  I  wanted  that  reporter 
taken  off  that  story.  But  the  editors 
overreacted.  They  shut  down  the  presses 
and  made  some  changes.” 

Lagies  further  complained  that  he  has 
received  no  merit  raise  in  over  a  year, 
was  demoted  by  placing  him  under  the 
supervision  of  a  junior  editor,  and  was 
“blackballed”  by  direct  or  indirect  ad¬ 
vice  to  other  newspapers  not  to  hire  him. 

Josiah  Neeper,  attorney  for  Mrs.  Cop¬ 
ley  commented  that  “the  suit  is  without 
merit.” 

*  ♦  * 

Two  other  lawsuits  were  filed  against 
the  Copley  Newspapers  in  San  Diego 
within  days  after  Lagies’  action.  A 
former  Board  of  Education  member  de¬ 
feated  for  reelection  last  November. 
Julie  Fisher,  seeks  $10  million  in  dam¬ 
ages  from  the  San  Diego  Union,  for  pub¬ 
lishing  what  Fisher  contends  were  slan¬ 
derous  remarks  by  her  successful  oppo¬ 
nent,  Yvonne  Larsen,  during  the  cam¬ 
paign.  Co-defendants  are  Larsen  and 
The  Union’s  education  writer,  Michael 
Scott-Blair. 

An  action  for  $1  million  damages  was 
filed  against  Helen  K.  Copley,  publisher 
of  the  Union  and  Tribune,  by  a  man  who 
delivers  babies  in  homes  and  calls  him¬ 
self  Mister  Midwife.  He  alleged  libel  and 
invasion  of  privacy.  The  articles  he  ob¬ 
jected  to  were  reports  about  other  libel 
suits  he  had  filed  against  other  defen¬ 
dants. 


Weekly  newspaper 
for  lawyers  to  debut 

A  weekly  newspaper  for  lawyers, 
called  the  National  Law  Journal,  will 
begin  regular  publication  September  1 1. 

James  A.  Finkelstein,  president  of  the 
New  York  Law  Journal,  said  the 
tabloid-sized  newspaper,  separate  from 
the  88-year-old  daily  New  York  Law 
Journal,  will  cover  the  news,  trends  and 
people  of  the  legal  profession  from  coast 
to  coast. 

Finkelstein  said  the  decision  to  publish 
the  National  Law  Journal  reflects  “the 
increasing  Federalization  of  law  practice 
today,  the  need  for  hard-hitting,  accurate 
reporting  of  the  business  of  lawyering, 
and  the  recognition  of  a  growing  nation¬ 
wide  market.” 

Editing  the  new  tabloid  will  be  Josh 
Fitzhugh,  a  lawyer  and  former  As¬ 
sociated  press  financial  writer  who  has 
worked  as  a  staff  reporter  and  an  editor 
for  the  New  York  Law  Journal  for  the 
past  three  years. 

The  managing  editor  is  Richard  Bab¬ 
cock,  Jr.,  a  former  legal  writer  for  the 
Berf>en  Record,  and  graduate  of  the  Uni¬ 
versity  of  Michigan  Law  School. 

Tamar  Lewin,  a  Columbia  Law  School 
graduate  and  former  editorial  writer  for 
the  Bergen  Record,  has  been  named 
head  of  the  Washington,  D.C.  office,  at 
1214  16th  Street,  N.W.,  Washington, 
D.C.  Lewin  until  recently  was  an  inves¬ 
tigator  for  Common  Cause,  the  citizen’s 
lobby. 

With  principal  offices  at  233  Broadway 
in  New  York  City,  the  National  Law 
Journal  will  also  have  offices  in  Los 
Angeles,  Houston  and  Chicago,  in  addi¬ 
tion  to  Washington.  Correspondents  in 
other  states  will  contribute  to  the  paper’s 
coverage. 

The  National  Law  Journal  will  cost 
$48  per  year  for  subscribers  and  have  a 
$1.50  per  issue  cover  price. 

Joseph  H.  Flom,  of  Skadden  Arps, 
Slate  Meagher  &  Flom,  will  serve  as 
chairman  of  the  National  Law  Journal’s 
board  of  editors. 


FCC  approves 
station  transfer 

The  Federal  Communications  Com¬ 
mission  has  approved  the  assignment  of 
the  license  of  radio  station  WLCY,  St. 
Petersburg,  Florida,  from  WLCY,  Inc.,  a 
subsidiary  of  Rahall  Communications 
Corporation,  to  Florida  Radio,  Inc.,  a 
subsidiary  of  Harte-Hanks  Communica¬ 
tions,  Inc.  The  announcement  was  made 
by  Robert  G.  Marbut,  president  and 
chief  executive  officer  of  Harte-Hanks. 
The  purchase  price  for  WLCY  will  be 
$4,500,000  cash.  Currently,  closing  is 
expected  in  September. 
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OUT  OF 
THE  DARK 


The  3M  “Pyrofax”  Imaging  System 
doesn’t  need  a  darkroom.  Or  plumbing, 
chemicals,  processors,  or  any  of  the  other 
materials  needed  to  run  one.  Thanks  to  a 
unique  technology,  the  Pyrofax  System 
produces  press-ready  offset  plates  without 
film  or  silver  And  it  does  it  all  in  just  over 
2Vz  minutes. 

What’s  more,  the  Pyrofax  System  can 
produce  as  many  as  92  plates  an  hour  with 
clean,  sharp  halftones  up  to  85-Iines.  And 
it’s  compatible  with  nearly  cill  plates  as 
small  as  10"  x  15"  or  £is  large  as  40"  x  50". 

With  Pyrofax,  you  cem  even  make  up  to 
four  plates  from  a  single  exposure.  So  if 
you  have  two  or  more  press  lines  or  need 
four  or  more  plates  or  proofs  per  page 


layout,  you’ll  save  even  more  time. 

Pyrofcix  is  an  extremely  easy-to-operate 
system  that  can  be  located  in  your  press 
room,  composing  room,  or  virtually 
anywhere  in  your  plant. 

More  than  a  hundred  offset  and  direct 
litho  newspaper  and  commercial  printing 
plants  worldwide  have  brought  their 
platemaking  operations  out  of  the  dark  with 
the  3M  Pyrofax  System.  For  additional 
information,  write:  Pyrofax  Products,  3M 
Center  Bldg.  223-3N,  St.  Paul,  MN  55101. 
Or  better  yet,  why  not  call  Leslie  G.  Curtis, 
Pyrofax  Marketing  Mcinagei;  at  (612) 
733-8473.  He  can  tell  you  more  and 
arrange  for  you  to  sec  foe  Pyrofax  System 
in  operation  at  a  plant  like  yours. 
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Manhattan  weekly 
hires  an  ad  agency 

A  speech  by  ad  agency  head.  John  de- 
Garmo.  strongly  criticizing  the  work  of 
newspaper  sales  reps.,  has  prompted 
New  York's  Soho  Weekly  News  to  hire 
deGarmo  Inc.  it  was  announced  by 
Michael  Cox.  deGarmo  senior  vicepresi¬ 
dent. 

Michael  Goldstein,  founder,  publisher 
and  majority  owner  of  the  .^S.O(X)  paid 
circulation  weekly,  said  he  read  an  ac¬ 
count  of  John  deGarmo's  June  7  speech 
(E&P.  June  10)  before  the  Newspaper 
Advertising  Sales  Association,  called 
him  on  the  phone  and  said.  '“Okay — 
what  can  you  do  for  us?" 

Goldstein's  avowed  goal  is  to  make  the 
four-and-a-half-year-old  Soho  Weekly 
News,  in  his  words,  "the  dominant 
weekly  newspaper  in  New  York  City." 
He  said  the  Weekly  News  is  already  the 
fifth  largest  paid  circulation  newspaper 
on  the  city's  newsstands,  "and  1  think 
the  combination  of  the  deGarmo  team 
with  our  own  team  will  push  us  into  the 
number  four  spot."  The  number  four  po¬ 
sition  behind  the  Daily  News.  Times  and 
Post  is  held  by  the  15.000-circulation 
VHIaf>e  Voice.  The  Soho  Weekly  News, 
by  Goldstein's  own  definition  is  “a  news 
and  entertainment  weekly  that  does 
strong  investigative  reporting." 

In  his  speech  before  NASA.  John  de¬ 
Garmo  had  criticized  newspaper  reps  for 
failing  to  convey  the  “topicality."  the 
"personalness”  and  the  “sense  of  im¬ 
mediacy”  that  are  inherent  in  newspa¬ 
pers.  He  said  that  older  reps  aren't  ag¬ 
gressive  and  lack  enthusiasm,  and  young 
reps  are  being  trained  in  archaic 
techniques. 

Cox.  who  recently  Joined  the  agency 
when  his  own  agency.  Cox  &  Co.  Adver¬ 
tising.  was  merged  with  deGarmo.  said 
he'll  be  handling  the  Soho  Weekly  News 
business.  “We  expect  to  convey  in  our 
work  for  the  newspaper  that  it  truly  re¬ 
flects  the  spirit  of  New  York.  Even 
though  the  paper  is  sold  in  cities  across 
the  nation  and  in  Europe,  we'll  concen¬ 
trate  our  efforts  in  the  19-county  New 
York  Metropolitan  area  where  the  news¬ 
paper's  strength  lies." 


Saturday  a.m. 
edition  started 

The  Delaware  County  (Pa.)  Daily 
Times  will  have  the  first  morning  edition 
in  its  102-year  history  when  it  begins 
publication  of  its  “Sunrise  Edition”  on 
Saturday.  August  5. 

The  Times  with  a  circulation  of  46.(KK) 
will  continue  to  publish  afternoons  Mon¬ 
day  through  Friday. 

The  Saturday  morning  publication  will 
combine  the  Times  weekday  Upper 
Darby  and  Three-Star  editions. 
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A  PULLOUT  STRIP  that  runs  through  the  paper  is  being  offered  to  advertisers  by 
the  Village  Voice,  a  New  York  City  weekly. 'The  strip  runs  Va  page  in  depth  and 
appears  at  the  top  portion  of  the  paper  and  goes  through  the  press  on  a  regular 
run.  According  to  Voice  publisher,  William  Ryan,  tests  with  a  subscription  coupon 
on  the  strip  produced  over  300  orders  compared  with  an  average  of  65  orders  on 
regular  ROP  coupons.  The  Voice  is  offering  the  strip  to  advertisers  at  a  full  page 
charge  plus  a  25%  premium.  Spot  color  is  available.  Printing  appears  on  all  4 
_ sides  of  the  strip. _ 

nomArl  the  Indianapolis  area.  He  earned  a  B.S. 

reilOWS  namea  lO  in  journalism  from  the  American  Umver- 

Study  SCiOnCG  writing  Washington.  D.C..  and  an  M.A. 

^  ^  from  Butler  University,  Indianapolis. 

Journalists  from  North  Carolina.  In-  Matsil  will  receive  $1,000  to  enable 
diana  and  New  York  have  been  named  him  to  major  in  reporting  environmental 
recipients  of  the  Nate  Haseltine  Memo-  and  health  science  stories.  He  will  attend 
rial  Fellowships  of  the  Council  for  the  Columbia  University  Graduate  School  of 
Advancement  of  Science  Writing  for  Journalism.  Matsil  worked  as  a  park 
1978-79.  ranger  for  the  National  Park  Service  and 

The  fellowships  are  supported  by  a  has  developed  programs  in  physical  fit- 
grant  to  the  Council  from  the  American  ness  and  environmental  awareness  for 
Medical  Association.  The  Fellowships  retarded  and  handicapped  persons.  He 
are  in  tribute  to  the  late  Nate  Haseltine,  also  served  as  a  science  editor  of  a  stu- 
longtime  medical  writer  of  the  Washing-  Jent  magazine  at  the  State  University  of 
ton  Post.  They  are  designed  to  teach  New  York,  Binghamton.  He  earned  a 
working  Journalists  in  the  print  and  B. A.  in  history  and  philosophy  from  Co¬ 
broadcast  media  and  Journalism  students  lumbia  University, 
the  skills  required  to  report  and  write  in  The  Fellowship  program  is  directed  by 
the  fields  of  science  and  medicine.  William  J.  Cromie,  executive  director. 

The  1978-79  fellows  will  be  Marjorie  Council  for  the  Advancement  of  Science 
Ellen  Sun,  Durham,  N.C.;  John  Hatch  Writing,  618  N.  Elmwood,  Oak  Park,  III. 
Ullmann.  South  Bend.  Ind.,  and  Marc  A.  60302. 

Matsil,  North  Woodmere,  N.Y.  Waehinntrtn 

Sun,  a  Chinese  American,  will  receive  VYaSningiOll  Gaily 

$1,500  to  pursue  studies  at  the  Columbia  DldllS  Sst  DaDGT 
University  Graduate  School  of  Jour-  ^  •  K  K 

nalism  leading  to  a  specialty  in  medical  The  Bellingham  (Wash.)  Herald  has 
and  health  writing.  Born  in  Chicago,  she  announced  plans  to  start  a  Saturday 
presently  works  on  the  D///7/u/«  morning  newspaper,  beginning  Sep- 

Herald.  She  received  a  B.S.  in  zoology  tember  9. 

from  Duke  University  in  1975  and  has  The  Herald  now  publishes  five  after- 
worked  as  a  research  technician  at  the  noons  and  Sunday  morning. 

Duke  Medical  Center.  Planned  for  the  new  Saturday  edition 

Ullmann  has  been  awarded  $1,500  to  are  increased  high  school  sports  cover- 
specialize  in  science  writing  at  the  Uni-  age,  the  week's  closing  stock  market  list- 
versity  of  Missouri  School  of  Journalism.  ings,  church  news,  real  estate  and  home 
He  has  worked  on  the  Washington  Post  improvement  news,  and  an  expanded 
and  on  daily  and  weekly  newspapers  in  television  listings  section. 
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Fellows  named  to 
study  science  writing 

Journalists  from  North  Carolina.  In¬ 
diana  and  New  York  have  been  named 
recipients  of  the  Nate  Haseltine  Memo¬ 
rial  Fellowships  of  the  Council  for  the 
Advancement  of  Science  Writing  for 
1978-79. 

The  fellowships  are  supported  by  a 
grant  to  the  Council  from  the  American 
Medical  Association.  The  Fellowships 
are  in  tribute  to  the  late  Nate  Haseltine, 
longtime  medical  writer  of  the  Washiitfi- 
ton  Post.  They  are  designed  to  teach 
working  Journalists  in  the  print  and 
broadcast  media  and  Journalism  students 
the  skills  required  to  report  and  write  in 
the  fields  of  science  and  medicine. 

The  1978-79  fellows  will  be  Marjorie 
Ellen  Sun,  Durham,  N.C.;  John  Hatch 
Ullmann.  South  Bend.  Ind.,  and  Marc  A. 
Matsil,  North  Woodmere,  N.Y. 

Sun,  a  Chinese  American,  will  receive 
$1 ,500  to  pursue  studies  at  the  Columbia 
University  Graduate  School  of  Jour¬ 
nalism  leading  to  a  specialty  in  medical 
and  health  writing.  Born  in  Chicago,  she 
presently  works  on  the  Durham  Morning; 
Herald.  She  received  a  B.S.  in  zoology 
from  Duke  University  in  1975  and  has 
worked  as  a  research  technician  at  the 
Duke  Medical  Center. 

Ullmann  has  been  awarded  $1,500  to 
specialize  in  science  writing  at  the  Uni¬ 
versity  of  Missouri  School  of  Journalism. 
He  has  worked  on  the  Washington  Post 
and  on  daily  and  weekly  newspapers  in 


CMS-11 


ie  future  of 
classified 
management 


Tomorrow’s  classi¬ 
fied  advertising  depart¬ 
ment  will  look  a  lot  differ¬ 
ent  from  today’s.  Because 
with  CMS-ll,  it  will  func¬ 
tion  differently. 

Instead  of  spending 
more  time  taking  ads, 
CMS-11  will  save  time, 
giving  your  people  more 
time  to  sell.  After  the  ads 
are  entered,  CMS-11  auto¬ 
matically  checks  them 


for  errors,  prices  them, 
routes  them,  checks 
customer  credit,  all  at 
computer  speed. 

What’s  more,  it  will 
do  all  this  for  up  to  96 
different  users  simul¬ 
taneously. 

Automated  classified 
advertising  management 
is  the  way  of  the  future. 
This  is  what  CMS-11 
offers  today. 


For  complete  infor¬ 
mation  mail  your  business 
card  to  Digital  Equipment 
Corporation,  Graphic  Arts 
Marketing  2B 11,  Conti¬ 
nental  Boulevard,  Merri¬ 


mack,  N.H.  03054. 
European  Headquarters: 
12,  av.  des  Morgines, 
1213  Petit-Lancy/Geneva, 
In  Canada:  Digital  Equip¬ 
ment  of  Canada.  Ltd. 


SDSDDIID 

Digital  Equipment  Corporation 
Graphic  Arts  Marketing  2B11 
Continental  Boulevard 
Merrimack,  N.H.  03054 


■  Please  send  me 
your  new  CMS  11 
Brochure 

■  Please  have  a 
Graphic  Arts  Spe¬ 
cialist  call  me  for  an 
appointment 

■  My  business  card 
Isattached  ep  Hi2h 


N ewspeople  in  the  news 


Stephen  L.  Petranek — ^joined  the 
Washinfiton  Post  Magazine  as  deputy 
editor.  Petranek  has  been  editor  of  the 
Miami  Herald's  Sunday  magazine  Tropic 
since  February,  1977  and  earlier  was 
editor  of  the  Rochester  (N.Y.)  Democrat 
and  Chronicle's  Sunday  magazine  Up¬ 
state. 


WiEi.iAM  Langman — promoted  to  the 
new  position  of  director  of  production 
for  the  Detroit  Free  Press  from  produc¬ 
tion  manager. 

Clint  Rierson — promoted  to  post  of 
production  manager  of  the  newspaper's 
new  metro  offset  printing  plant. 


Richard  S.  Newcombe — appointed  UPl 
regional  executive  for  New  Jersey  and 
eastern  Pennsylvania,  succeeding  John 
Alius,  who  was  named  general  manager 
of  UPI’s  international  features  depart¬ 
ment  in  New  York.  Newcombe  has  been 
Maryland-Delaware  editor  for  UPI, 
based  in  Baltimore  and  now  will  have 
headquarters  in  Philadelphia. 

Succeeding  Newcombe  as  Maryland- 
Delaware  editor  is  Mary  Ellen  Haskett, 
presently  bureau  manager  in  Annapolis. 


Barney  Waters,  a  30-year  newspaper 
veteran — resigned  as  managing  editor  of 
Cocoa  (Fla.FToday  to  operate  a  restaur¬ 
ant  in  Brevard  County. 


Merv  Krause — to  circulation  branch 
supervisor,  Austin  American-State sman, 
replacing  Doug  Brown,  who  moved  to 
the  vacant  post  of  circulation  training  di¬ 
vision  director. 


*  *  * 


Dick  McLinden — named  Sunday 
editor  and  Ann  Sheldon  Metzer,  life/ 
style  editor,  of  the  Akron  (Ohio)  Beacon 
Journal.  McLinden  was  assistant  Sun¬ 
day  editor  and  Metzer,  an  assistant  news 
editor. 


Perry  J.  Spinelli,  assistant  advertising 
director  of  the  Meriden  (Conn.)  Morning 
Record  and  Journal — appointed  adver¬ 
tising  director  and  national  advertising 
manager.  He  succeeds  Charles  G. 
IwANiCKi,  who  retired. 


Other  major  market 


In  the  Boston  A.D.I. 

(the  nation's  5th  largest) 


WORCESTER  TELEGRAM  &  GAZEHE 

Dally  144,111  Sunday  106,925 
Represented  by  CWO  &  0 


Barbara  Bry — joined  the  Los  Angeles 
Times  business  and  financial  section  as  a 
staff  writer,  specializing  in  state  and 
local  government  economic  issues.  Bry 
was  an  economic  and  political  writer  for 
the  Sacramento  Bee,  capital  bureau. 


William  H.  Wilson — to  the  Herald- 
Republic  as  advertising  director  from  the 
Minneapolis  Star-Tribune,  where  he  has 
been  sales  manager  of  the  special  sales 
division. 


Lynne  E.  Mesirow,  an  editor  and  wri¬ 
ter  for  the  National  Center  for  Atmo¬ 
spheric  Research  in  Boulder,  Colo. — 
Joined  the  press  relations  staff  of  North¬ 
western  University’s  Department  of 
University  Relations. 
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Herbert  A.  Taylor,  composing  room 
superintendent  of  the  Chicago  Sun- 
Times — named  circulation  operations 
manager.  His  new  responsibilities  in¬ 
clude  management  of  the  garage,  traffic 
and  city  zone  single  copy  sales  depart¬ 
ments. 


Michael  E.  G.  Kirby — named  man¬ 
ager,  corporate  advertising  for  Xerox 
Corporation,  Stamford,  Conn.  He  has 
been  with  Needham,  Harper  &  Steers  as 
a  senior  vicepresident. 
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Jack  Einreinhof,  most  recently  area 
crew  sales  manager  of  the  Trenton 
(N.J.)  Times — appointed  circulation  di¬ 
rector  of  the  Rock  Hill  (S.C.)  Evening 
Herald.  , 
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Matthf.w  C.  Carr — appointed  vice¬ 
president-marketing  of  Parade  Publica¬ 
tions  Inc.  He  has  been  director  of  corpo¬ 
rate  planning  since  February,  having 
joined  Parade  in  1975  as  director  of  bus¬ 
iness  and  financial  planning. 
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Arelo  C.  Sederberg — named  assistant 
managing  editor  for  economic  news  of 
the  Los  Angeles  Herald  E.\aminer.  He 
replaces  Stuart  Schofkman,  who  has 
been  named  Herald  Examiner  book 
editor. 


Daniel  Orr,  left,  circulation  director  of 
the  Boston  Globe,  and  incoming  presi¬ 
dent  of  the  International  Circulation 
Managers  Association,  receives  a  silver 
plate  during  "Danny  Orr  Night"  at  the 
Harvard  Club,  Boston.  Making  the  pres¬ 
entation  are  Fred  O'Neal  (center)  retired 
circulation  director,  and  William  O. 

Taylor,  right,  publisher  of  the  Globe. 


Richard  J.  V.  Johnson  (right),  presi¬ 
dent  of  the  Houston  Chronicle,  is  this 
year's  recipient  of  the  Association  of 
Newspaper  Classified  Advertising 
Managers'  top  award,  the  James 
McGovern  Memorial  Award.  Making 
the  presentation  is  ANCAM  president 
Reg  Hopson.  The  award  goes  to  the 
newspaper  president  or  publisher  who 
has  contributed  most  in  furthering  the 
advancement  of  classified  advertising. 


Joe  Boniecki,  national  automotive  ad¬ 
vertising  manager  for  the  Chicago  Sun- 
Times — appointed  assistant  to  the  na¬ 
tional  advertising  manager. 

*  *  ♦ 

David  W.  Roe — named  circulation 
manager  of  the  Lewistown  (Pa.)  Sentinel 
from  the  Poughkeepsie  (N.Y.)  Journal, 
where  he  was  a  sales  supervisor. 

♦  *  * 

Abe  Kofman,  publisher  of  the  Alameda 
(Calif.)  Times  Star — recipient  of  the 
Alameda  Kiwanis  Club  Regional  Distin¬ 
guished  Award  and  a  bronze  replica  of 
the  Seal  of  the  City  from  Mayor  C.  J. 
Corica. 
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Robert  C.  Nelson  has 
been  appointed  vicepres¬ 
ident-newspaper  Division 
of  the  Evening  News  As¬ 
sociation  and  will  directly 
supervise  all  business  as¬ 
pects  of  the  association's 
newspaper  properties,  in¬ 
cluding  the  Detroit  News, 
Palm  Springs  (Calif.)  Des¬ 
ert  Sun,  Times  Graphics, 
Inc.  of  Vineland,  New  Jer¬ 
sey  and  the  Commercial 
Marine  Terminal,  Inc.,  De¬ 
troit.  Nelson  joined  the  De¬ 
troit  News  in  1952  and 
held  a  number  of  posi¬ 
tions.  Since  1975  he  has 
been  vicepresident  and 
general  manager. 


James  W.  Mangan, 
chief  of  the  Associated 
Press  bureau  at  Frankfurt 
since  last  year,  is  returning 
September  1  to  the  United 
States  as  executive  in 
charge  of  domestic  news¬ 
paper  membership  rela¬ 
tions  and  sales.  He  suc¬ 
ceeds  Conrad  Fink,  who 
resigned  in  January  as 
vicepresident  for  member¬ 
ship  to  become  executive 
vicepresident  of  Park 
Newspapers.  Succeeding 
Mangan  in  Germany  is 
Larry  Heinzerling,  chief  of 
bureau  of  Johannesburg, 
with  William  F.  Nicholson, 
chief  of  bureau  at  Buenos 
Aires,  moving  to  Johan¬ 
nesburg. 


Richard  E.  Lewis  has 
been  promoted  to  vice¬ 
president/production  of 
The  Record,  Hackensack, 
N.J.,  and  succeeds  Milton 
J.  Merz,  who  resigned  to 
become  vicepresident  and 
director  of  operations  of 
the  Hartford  (Conn.)  Cour- 
ant.  Lewis,  who  joined  The 
Record  in  September, 
1977,  as  production  direc¬ 
tor  is  responsible  for  all 
the  operating  divisions  of 
the  production  depart¬ 
ment,  the  information  sys¬ 
tems  department  and  for 
converting  the  newspaper 
to  new  high-technology 
based  systems. 


William  F.  Asbury  is  the 
new  managing  editor  of 
the  Seattle  Post-1  ntel- 
ligencer  and  will  have  op¬ 
erational  responsibility  for 
the  news,  sports,  feature 
and  magazine  divisions  of 
the  newspaper.  He  as¬ 
sumes  m.e.  duties  from 
executive  editor  Jack 
Doughty,  who  will  be  re¬ 
sponsible  for  long-range 
planning,  special  projects 
and  general  supervision. 
Asbury  joined  the  Post- 
Intelligencer  in  1975  as 
news  editor.  He  is  a  former 
national  editor  of  the  Seat¬ 
tle  Times. 


Steve  Fettgather — appointed  to  a 
new  position  of  circulation  district  man¬ 
ager  of  the  Dubuque  (Iowa)  Telegraph 
Herald. 

♦  *  * 

Three  new  reporters — Kathy  Ayers, 
Ken  Barnes  and  Renee  Haas — joined  the 
editorial  staff  of  the  News-Post  Newspa¬ 
pers,  based  in  southern  Orange  County, 
California. 

♦  *  * 

Bill  Billiter — joined  the  Los  Angeles 
Times  metropolitan  staff  as  a  general  as¬ 
signment  writer  from  the  Louisville 
Times,  where  he  was  city  editor  for  a 
year  and  political  columnist,  1974-77. 

*  *  ♦ 

James  Lloyd  Campbell — former  circu¬ 
lation  manager  of  the  Lancaster  (Ohio) 
Eagle-Gazette  to  circulation  director  of 
the  Troy  (Ohio)  Daily  News/Miami  Val¬ 
ley  Sunday  News.  He  replaces  Charles 
Elliott,  who  joined  Church,  Rickards 
and  Whitlock,  Inc.,  Chicago. 

♦  *  * 

Jim  Garner,  former  publisher  of  the 
Elizabeth  (N.J.)  Daily  Journal — 
appointed  publisher  of  the  Ukiah  (Calif.) 
Daily  Journal.  George  P.  Hunter,  man¬ 
aging  editor,  has  been  promoted  to 
executive  editor  of  the  Ukiah  Daily 
Journal,  and  Mark  W.  Raymond,  city 
editor,  moves  up  to  managing  editor. 
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Bob  Longino — joined  the  Nashville 
Banner  as  a  copy  editor.  He  previously 
worked  for  the  High  Point  (N.C.)  Enter¬ 
prise  as  a  copy  editor  and  movie  critic. 

*  *  * 

Tom  Lindley — to  executive  sports  edi¬ 
tor  of  the  Birmingham  Post-Herald  from 
the  Evansville  (Ind)  Sunday  Courier  and 
Press,  where  he  was  metropolitan  editor. 

^  ^  * 

Raymond  J.  Griehn  Jr.,  former  mar¬ 
keting  manager.  New  Bedford  (Mass) 
Standard-Times  —  to  advertising  man¬ 
ager,  Fall  River  (Mass.)  Herald-News. 


Keith  S.  Butler — named  national  ad¬ 
vertising  manager  of  the  Los  Angeles 
Herald  Examiner.  He  has  been  with  the 
Houston  Post  as  national  advertising 
manager. 

He  *  * 

David  Hammer — named  assistant  met¬ 
ropolitan  editor  of  the  Camden  (N.J.) 
Courier-Post. 

H:  *  H: 

Kingsley  Wood,  former  Chicago 
Sun-Times  suburban  columnist — joined 
the  public  relations  counseling  firm  of 
Gardner,  Jones  &  Co.,  Chicago,  as  an 
account  executive. 
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AP  sued  in  test 
tube  baby  story 

Associated  Newspapers  Group.  Ltd., 
publisher  of  the  London  Daily  Mail, 
which  bought  exclusive  rights  to  the 
story  of  the  world’s  first  test  tube  baby 
from  the  parents.  Lesley  and  John 
Brown,  has  sued  the  Associated  Press 
charging  infringement  of  copyright. 

The  suit  filed  in  London  in  the  English 
High  Court  asked  for  “substantial  dam¬ 
ages"  charging  that  AP  transmitted  pic¬ 
tures  published  by  the  Daily  Mail. 
Harold  G.  Buell,  AP  assistant  general 
manager  for  newsphotos,  said  that  AP 
made  the  photographs  showing  a  man 
looking  at  the  newspaper  pages.  The 
headlines  and.  the  infant's  face  were 
clearly  visible.  AP  transmitted  the  pic¬ 
tures  and  then  sent  a  warning  about 
cropping  the  photos  to  show  only  the 
infant  and  not  the  newspaper  and  the 
reader.  Subsequently  AP  advised  not  to 
publish  the  pictures. 

The  case  is  not  expected  to  come  up 
before  October  in  London. 

E.W.  Scripps  Co.  buys 
Media  Investment 

Legal  steps  completing  the  merger  of 
The  Media  Investment  Company  with 
The  E.  W.  Scripps  Company  took  place 
at  Scripps  headquarters  in  Cincinnati  on 
July  27. 

Former  Media  shareholders  will  re¬ 
ceive  $58  per  share  on  surrender  of 
Media  certificates.  Instructions  and 
transmittal  forms  are  being  mailed  to 
them  from  Cincinnati. 

Actions  were  authorized  at  Media's 
final  annual  meeting  in  New  York  City. 
July  18.  when  more  than  78^^  of  Media's 
total  of  583.268  outstanding  common 
shares  were  voted  in  favor  of  merging 
Media  with  Scripps. 

Media  was  organized  in  1941,  under 
the  name  The  Scripps- Howard  Invest¬ 
ment  Company,  to  consolidate  seven  in¬ 
vestment  companies  affiliated  with  sev¬ 
eral  of  the  newspaper  publishing  and 
newsgathering  corporations  within  the 
Scripps-Howard  newspaper  group. 

Scripps.  which  owned  109f  of  Media's 
shares,  initiated  merger  discussions  in 
February  1977,  and  the  Media  board  ac¬ 
cepted  the  $58  offer  in  September  of  that 
year,  pending  shareholder  and  regulatory 
approval. 

Neuharth  to  speak 

Allen  H.  Neuharth.  president  and 
chief  executive  of  Gannett  Co.  Inc.,  will 
address  the  8th  annual  assembly  of  the 
Council  of  Better  Business  Bureaus. 
September  25.  at  the  St.  Francis  Hotel  in 
San  Francisco.  Neuharth  is  also  chair¬ 
man  and  president  of  American  News¬ 
paper  Publishers  Association. 
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COMMUNICATOR— Patrick  O'Don¬ 
nell,  previously  assistant  to  the  direc¬ 
tor  of  corporate  relations,  has  been 
promoted  to  director  of  corporate  rela¬ 
tions  for  Knight-Ridder  Newspapers 
Inc.  His  responsibilities  include  plan¬ 
ning  and  executing  the  corporate 
communications  program  for  the 
group's  shareholders  and  others  in¬ 
terested  in  the  company.  He  will  pro¬ 
duce  the  annual  and  quarterly  reports. 

Lee  splits  stock; 
raises  dividend 

Lee  Enterpcises  of  Davenport.  Iowa, 
announced  an  increased  cash  dividend  to 
be  followed  by  a  three-for-two  stock  split 
through  a  50%  stock  dividend. 

Lee  stock  will  be  split  three  for  two 
October  31.  with  one  new  share  to  be 
issued  for  each  two  shares  owned  by  Lee 
stockholders.  Cash  will  be  paid  in  lieu  of 
fractional  shares. 

The  increased  quarterly  dividend  of 
2\<t  represents  an  increase  of  239f  over 
the  17c  quarterly  dividend  in  effect  last 
September. 

Lloyd  G.  Shermer.  president  of  Lee, 
also  reported  a  21  per  cent  gain  on  Lee 
earnings  per  share  for  the  third  fiscal 
quarter  ended  June  31.  Current  quarter 
earnings  were  75  cents  a  share  as  com¬ 
pared  to  62  cents  in  the  same  quarter  last 
year. 

Revenues  for  the  quarter  totaled  $27.9 
million  against  $22.1  million  last  year. 
New  income  for  the  quarter  was  $3.7 
million  compared  to  $3  million  last  year. 

For  the  nine  months  ended  June  30. 
net  income  totaled  $12  million  compared 
to  $8  million  last  year.  Fiscal  1978  in¬ 
cludes  again  of  $2.6  million  on  the  sale  of 
a  television  station  in  Mankato,  Minn. 
Operating  revenues  for  the  period  in¬ 
creased  29  percent  from  the  $60.5  million 
last  year  to  $78.  million  this  year. 


Hearst  appeals 
libel  suit  ruiing 

Attorneys  for  the  Hearst  Corp.,  pub¬ 
lishers  of  the  Baltimore  News  American. 
have  appealed  a  judge’s  ruling  that  a 
police  informant  is  not  a  public  figure. 

The  action  stems  from  a  libel  suit  filed 
by  Leonard  Jenoff  against  the  newspaper 
following  a  series  of  seven  articles  pub¬ 
lished  in  1974  and  1975  in  which  Jenoff 
was  depicted  as  a  police  informant. 

The  series  also  alleged  that  Jenoff 
broke  into  an  attorney's  office  in  1974 
and  took  two  written  statements  of  de¬ 
fense  witnessess  in  a  major  drug  trial. 

Jenoff  has  sued  the  News  American 
and  Hearst  for  $1 1.5  million  in  damages, 
claiming  he  was  libeled  by  the  afternoon 
newspaper. 

Judge  Alexander  Harvey  II  of  the  U.S. 
District  Court  ordered  23  counts  in  the 
suit  dropped.  They  had  claimed  mali¬ 
cious  publication  against  the  newspaper. 

He  said  the  remaining  23  counts, 
claiming  the  stories  were  negligently 
published  must  go  to  trial. 

In  filing  appeals  motions,  the  company 
asked  the  4th  Circuit  Court  of  Appeals  in 
Richmond  for  an  immediate  ruling  on 
Harvey’s  decision. 

Public  officials  or  public  figures  must 
prove  that  a  published  story  was  printed 
out  of  malice  or  ill  will  in  order  to  show 
grounds  for  a  libel  suit.  On  the  other 
hand,  a  private  individual  need  only 
prove  that  the  account  was  published 
negligently. 

Full  page  ad  to  cost 
$58,455  in  supplement 

Family  Weekly  will  increase  its  adver¬ 
tising  rate  base  from  11,400,000  to 
1 1 ,600,000  circulation  effective  with  the 
October  I,  1978  issue,  according  to  Pat¬ 
rick  M.  Linskey,  executive  vicepresi¬ 
dent/director  of  Sales. 

Based  on  the  200,000  circulation  rate 
base  increase  the  four-color  page  will 
cost  $66,575..  and  a  black-and-white 
page  $58,455. 

Rate  protection  will  cover  the  4th 
quarter  period  from  October  I,  1978,  to 
December  31,  1978  for  all  business  con¬ 
tracted  for  prior  to  August  18,  1978,  the 
closing  date  for  the  October  1st  issue. 

There  will  be  no  CPM  increase  at  this 
time. 

Since  January  1  of  1978.  Family 
Weekly  has  already,  or  will  be  adding  16 
new  newspapers. 

Guaranteed  paid  circulation  for  Family 
Weekly,  based  on  the  most  recent  ABC 
and  certified  paid  figures,  will  exceed 
11.600.000  with  the  number  of  copies 
bought  by  the  341  subscribing  newspa¬ 
pers  exceeding  12.500.000,  thus  provid¬ 
ing  advertisers  a  paid  circulation  bonus 
in  excess  of  900,000  copies  every 
weekend. 
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T his  advertisement  is  neither  an  offer  to  sell  nor  a  solicitation  of  offers  to  buy  any  of  these  securities. 
T he  offering  is  made  only  by  the  Prospectus. 


August  2, 1978 
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($.01  Par  Value) 


Of  the  above  shares,  52,893  shares  will  be  sold  by  the  Company  and  272,107  shares 
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receive  any  of  the  proceeds  from  the  sale  of  shares  by  the  Selling  Stockholders. 


Price  $18,625  per  share 


Copies  of  the  Prospectus  may  be  obtained  from  any  of  the  several  underwriters, 
including  the  undersigned,  only  in  States  in  which  such  underwriters  are  qualified  to 
act  as  dealers  in  securities  and  in  which  the  Prospectus  may  legally  be  distributed. 


The  First  Boston  Corporation 


Bache  Halsey  Stuart  Shields 

Incorporated 


Blyth  Eastman  Dillon  &  Go. 

Incorporated 


Drexel  Burnham  Lambert 

Incorporated 


Goldman,  Sachs  &  Co.  £.  F.  Hutton  &  Company  Inc. 

Lazard  Freres  &  Co.  Lehman  Brothers  Kuhn  Loeb 

Incorporated 

Paine,  Webber,  Jackson  &  Curtis  Salomon  Brothers 

Incorporated 

Dean  Witter  Reynolds  Inc.  Bear,  Steams  &  Co. 


Kidder,  Peabody  &  Co. 

Incorporated 

Loeb  Rhoades,  Horoblower  &  Co. 
Smith  Barney,  Harris  Upham  &  Co. 

Incorporated 

Moseley,  Hallgarten  &  Estabrook  Inc. 


L.  F.  Rothschild,  Unterberg,  Towbin 


Shearson  Hayden  Stone  Inc. 


Carriers  surveyed  by  Detroit  News 


For  a  circulator,  the  picture  is  any¬ 
thing  but  sunny. 

The  number  of  youths  age  12  to  16 
continues  to  dwindle.  And  fast  food 
counters  and  other  job  opportunities  are 
handing  newspapers  heavy  competition 
for  workers  in  that  same  age  bracket. 

What's  a  circulator  to  do? 

Plenty,  according  to  Paul  Rothenburg. 
circulation  director  of  the  Detroit  News. 

"The  basic  foundation  of  our  business 
has  been  that  kid  (carrier).  And  if  we're 
going  to  support  all  those  people  with  the 
bucks  (Newspaper  Project),  they  should 
be  doing  some  research  in  this  ares.  And 
now." 

The  Detroit  News  conducted  its  own 
survey.  Rothenburg  told  his  audience  at 
the  International  Circulation  Managers 
Association's  annual  meeting  in  Boston. 
July  7. 

The  data  base  consisted  of  455  in- 
depth  interviews  by  professional  inter¬ 
viewers  with  three  different  youth 
groups:  former  carriers,  current  carriers 
and  201  youngsters  between  12  and  16 
years  of  age  who  had  never  been  car¬ 
riers. 

The  survey's  purpose.  Rothenburg 
said,  was  to  report  facts  that  would  be 
helpful  in  developing  programs  that 
would  attract,  maintain,  and  build  a  more 
proficient  carrier  system. 

Here  are  some  of  the  attitudes  that 
surfaced  from  current  and  former  News 
carriers. 

— Money  is  the  primary  reason  for  be¬ 
coming  a  carrier.  Many  carriers  admitted 
that  they  tix)k  the  job  because  they  are 
too  young  to  do  other  types  of  work. 

— Current  carriers  are  the  most  impor¬ 
tant  source  of  information  in  making  po¬ 
tential  carriers  aware  of  job  openings. 
Only  four  percent  said  they  learned  of 
the  carrier  job  through  a  newspaper  ad. 

— Most  News  carriers  have  the  support 
and  encouragement  of  their  parents  for 
the  job  they  do.  Many  parents  feel  it  is  a 
good  way  for  their  children  to  earn  extra 
money  and  gain  business  experience. 

— Ninety-two  percent  of  the  carriers 
said  they  are  satisfied  with  their  jobs;  62 
percent  said  they  are  very  satsified.  They 
said  they  like  their  jobs  because  of  the 
pay  they  earn,  easy  work  and  contact 
with  customers. 

— Forty  percent  feel  their  peers  “look 
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down"  on  young  people  who  are  car¬ 
riers. 

— Twenty-seven  percent  said  the  ac¬ 
tual  job  did  not  meet  their  expectations; 
it  is  more  work  than  they  expected. 

— The  caniers  reported  that  the  least 
liked  aspects  of  the  job  are:  time  re¬ 
quired.  customers  who  do  not  pay 
promptly,  delivering  in  bad  weather  and 
handling  ad  supplements. 

Other  major  complaints  included:  in¬ 
correct  paper  counts,  torn  papers,  late 
drop-offs  at  delivery  points,  seven-day 
work  week,  and  handling  stops  and 
starts. 

—  Seventy-eight  percent  prefer  to 
make  their  own  collections  because  of 
the  tips. 

— The  carriers  listed  a  number  of 
reasons  why  they  quit.  In  order  of  impor¬ 
tance.  these  were:  problems  with  collec¬ 
tions.  unwillingness  to  work  seven  days 
a  week,  low  pay  for  the  work  required, 
difficulty  in  obtaining  substitutes,  need 
for  more  free  time,  got  another  job.  con¬ 
cern  with  papers  being  dropped  off  late 
at  pickup  points,  lack  of  time  for  school 
work . 

— Twenty  percent  'of  the  non-carriers 
between  12  and  16  years  of  age  are  cur¬ 
rently  employed.  They  work  at  odd 
jobs — cutting  lawns,  shoveling  snow  and 
in  restaurants. 

— Non-carriers  have  less  interest  in 
working  because  60  percent  receive  fam¬ 
ily  allowances.  (17  percent  of  the  carriers 
said  they  get  an  allowance  from  home  in 
addition  to  their  newspaper  routes). 

— About  55  percent  of  the  non-carriers 
are  interested  in  working.  Money  is  the 
major  appeal. 

— Non-carriers  have  the  most  interest 
in  various  types  of  odd  jobs  (43  percent), 
restaurant  work  (41  percent)  and 
stcKkw'ork  in  retail  stores  (31  percent). 

— Seventy  one  percent  have  thought 
about  taking  newspaper  routes.  They 
have  not  become  carriers  because:  they 
could  find  other  work  they  liked  better,  it 
would  interfere  with  after  school  ac¬ 
tivities  and  homework,  they  do  not  like 
to  work  outdoors  in  bad  weather,  do  not 
like  to  work  seven  days  a  week. 


— Over  a  fourth  of  the  non-carriers 
have  never  thought  about  taking  a  job  as 
a  carrier. 

— Non-carriers  place  a  lower  value  on 
jobs  and  working. 

Rothenburg  urged  his  audience  to 
conduct  similar  studies  at  their  own  pa¬ 
pers  to  develop  more  efficient  carrier 
systems. 

He  also  suggested  that: 

— Carrier  training  should  receive  the 
highest  priority.  A  formal  orientation 
program  should  be  developed,  stressing 
systems  and  procedures,  customer  rela¬ 
tions  and  selling  procedures.  An  addi¬ 
tional  on-going  training  program  is 
necessary  to  reinforce  orientation  train¬ 
ing  and  keep  carriers  informed  of 
changes. 

— Since  money  is  the  principle  reason 
carriers  take  on  routes,  earnings  for 
competing  occupations  should  be  con¬ 
stantly  monitored. 

— Incentive  programs  should  be  im¬ 
plemented  to  stimulate  current  carriers 
to  encourage  other  youths  to  become 
carriers. 

— Since  forty  percent  of  the  current 
carriers  would  like  larger  routes  while  24 
percent  want  smaller  territories,  some 
flexibility  must  be  built  into  route  boun¬ 
daries  to  allow  for  expansion  and  con¬ 
traction  of  route  sizes. 

— A  seven-day  work  week  can  be  re¬ 
laxed  by  posting  lists  in  stations  of  car¬ 
riers  who  would  like  to  substitute  on 
other  routes,  encouraging  a  swing  force 
of  contingent  carriers  or  even  the  use  of 
substitute  routes  for  pre-hire  training. 

"The  number  of  males  12  to  16  years 
of  age  will  continue  to  decrease  sharply 
in  the  future.  "Rothenburg  concluded. 
"Increased  use  of  females,  younger 
boys,  housewives  and  older,  retired  per¬ 
sons  should  be  considered." 

Sunday  edition 
to  repiace  Sat. 

A  new  Sunday  edition  will  be  intro¬ 
duced  September  3  by  the  Junction  City 
(Kans.)  Daily  Union.  The  present 
w  eekend  publication  of  the  Daily  Union 
is  printed  on  Saturdays  with  a  press  time 
of  12:30  p.m.  Under  the  plan  announced 
by  John  G.  Montgomery,  vicepresident 
and  publisher,  the  Saturday  publication 
will  be  discontinued.  The  Sunday  morn¬ 
ing  edition  will  take  its  place. 

Melton  quits  exec 
post  at  Gannett 

Rollan  D.  Melton  has  quit  as  senior 
vicepresident  of  Gannett  Co.  Inc.  to  be¬ 
come  a  columnist  for  the  Gannett  Reno 
newspapers. 

Melton,  who  was  president  of  Speidel 
Newspapers  Inc.  before  that  company 
merged  with  Gannett  in  1977.  will  con¬ 
tinue  as  a  member  of  the  board  of  direc¬ 
tors  of  Gannett  and  as  a  consultant. 
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news 


A  Worid  Of  InfbrmationThrough 


meadia 


.rri9Qd,atf«t 


What’s  the  news  behind  the  pictures?  News  stories  bring 
events  to  life  through  the  printed  word.  A  reporter’s  viewpoint 
and  journalistic  skill  are  windows  on  the  world  for  most  of  us. 
No  wonder  the  printed  word  plays  such  a  significant  role  in  es¬ 
tablishing  our  opinions  on  a  myriad  of  subjects  .  .  .  war,  poli¬ 
tics,  theater,  even  lifestyle. 

That’s  probably  why  a  reporter  routinely  researches  old 
publication  clippings  for  background  information  relating  to  a 
current  story.  His  perspective,  understanding  and  opinions  are 
influenced  by  past  events.  Good  reporters  know  that  thorough 
research  elevates  the  quality  of  his  story.  He  requires  complete 
information— fast— and  conventional  libraries  can’t  always  sat¬ 
isfy  his  requirements. 


Programming  advancements  over  the  last  few  years  permit 
today’s  reporter  to  browse  through  extracts  of  stories  or  display 
full  textual  content  on  a  video  terminal  or  printer . .  .  located  in 
the  library,  newsroom,  newsbureau  or  remote  location  any¬ 
where  in  the  world.  The  technology— newsMeadia— the  full  text 
electronic  library  system  for  journalistic  research.  Whether 
you’re  inquiring  electronically  into  your  own  publication  library 
or  that  of  another  publication,  there’s  a  newsMeadia  in  your  fu- 
ture.  Inquire  now  by  writing  or  calling: 

TechriolQgjLQborxiDories 

newsMeadia  •  3481  Dayton-Xenia  Road  •  Dayton.  Ohio  45432  •  513-426-3111 


Chemco 

photoproducts  co. 

Division  of  Powers  Chemco.  Inc. 
Charles  Street, 

Glen  Cove.  New  York  11542 


□  Send  me  full  details  on  the 
Chemco  News-Pager 
□  I’d  like  to  see  a  demonstration. 


TELEPHONE 


(Attach  to  your  letterhead 
or  business  card,  and  mail.) 


ICHEMCX)  NEWS  REGISTER 
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Cut  out  one  third 
of  the  time  between 
composition  and  film. 


Go  from  full-page  paste-up  to 
full-page  negative  at  better  than  two 
pages  a  minute  with  the  Chemco 
News-Pager,®  the  automated  paging  roll 
film  camera.  Get  negatives  that  require 
virtually  no  opaquing,  stripping,  cutting 
or  handling. 

The  News- Pager  cameraman 
works  from  one  position:  the  copyboard. 
Once  the  copyboard  is  loaded  and 
released,  film  is  automatically 
dispensed,  cut  to  page  size,  exposed, 
and  transported  into  the  film  processor. 

The  advanced  Chemco  Powerlight 
system  produces  shadowless  lighting 
and  sharp  images  from  cold  cathode 
lights  which  are  almost  heat-free.  They 
use  far  less  energy  than  conventional 
camera  lights,  and  keep  the  copy- 


board  glass  free  of  melted  wax  from 
paste-ups. 

The  Chemco  News-Pager  is 
available  In  two  models:  News-Pager  I 
for  offset  and  News- Pager  II  for 
letterpress  and  Di-Litho.® 


For  complete  information,  ask  your 
Chemcoman  or  cut  out  the  coupon. 


News-Pager  is  a  registered  trademark  of  Chemco  Photoproducts 
Company;  Di-Litho  is  a  registered  trademark  of  ANAPA/RI.  ED88 


Equipment 

Computer  graphics^ — new 
tool  for  newspapers 


By  Earl  Wilken 

Computer  generated  graphics  is  not 
only  an  emerging  technology  today  but 
also  a  new  dimension.  It  is  destined  to 
pervade  and  probably  undermine  to  a 
degree  at  some  time  in  the  future  the 
power  of  the  printed  word.  Computing 
power  linked  with  sophisticated  spatial 
and  terrestrial  telecommunications 
techniques  will  position  color  graphic 
communications  at  stage  center  in  the 
years  ahead. 

Newspapers  in  the  role  of  information 
providers  can  now  begin  the  necessary 
effort  to  adopt,  refine  and  implement  this 
surging  communications  tool. 

What  is  this  tec  nology  labeled  compu¬ 
ter  generated  graphics  and  how  can  it  be 
used  by  newspapers? 

Computer  generated  graphics  permits 
the  expansion  of  man’s  ability  to  inter¬ 
pret  large  amounts  of  data. 

This  is  accomplished  through  a  visual 
representation  of  the  data.  Although  the 
human  mind  can  accept  and  interpret 
data,  the  amount  of  data  that  can  be 
simultaneously  recalled  and  manipulated 
is  limited. 

With  the  technology  of  computer  gen¬ 
erated  graphics,  the  output  is  visual  in 
either  the  form  of  a  computer  map  or 
color  display  on  a  CRT  (cathode  ray 


tube).  Output  can  also  be  on  black  and 
white  or  color  hard  copy.  Another  means 
of  presentation  is  with  holographic 
thematic  maps. 

Software  packages  developed  for  the 
technology  have  been  designed  for  a  var¬ 
iety  of  applications.  It  is  possible  with 
some  programs  to  bring  together  for  vis¬ 
ual  representation  a  mixture  of  data 
about  an  individual,  a  product,  or  data  on 
social,  economic  and  political  problems. 

Newspaper  executives  will  undoub¬ 
tedly  use  the  new  technology  for  analyz¬ 
ing  and  developing  presentations  that 
give  a  more  perceptual  understanding  of 
newspaper  markets  for  local,  regional 
and  national  advertisers. 

The  newspaper  spectrum  for  applica¬ 
tion  of  the  technology  includes  computer 
maps  on  circulation,  demographics  of 
subscribers  and  non-subscribers  pre¬ 
sented  in  either  maps  or  color  graphic 
form,  visual  presentation  of  shifting 
economic  factors  in  the  newspaper's 
marketing  area  and  a  host  of  applications 
by  front  office  management. 

But  the  newsroom  is  where  the  critical 
application  of  the  technology  will  come 
into  focus.  Here  the  new  editorial  lead¬ 
ers,  aware  of  the  impact  of  color  graphics 
in  communications  and  steeped  in  com¬ 
puter  technology,  will  marry  computer 


generated  graphics  to  the  informational 
needs  of  the  reader  and  advance  the 
reader’s  comprehension  of  the  problem 
or  concept. 

Lest  this  comment  be  considered  blue 
sky,  one  should  be  acutely  aware  of 
some  present  developments.  In  the  Au¬ 
gust  6  issue,  page  29  of  the  Sunday  New 
York  Times  Book  Review,  a  report  was 
given  on  Pendulum  Books  of  West  Ha¬ 
ven,  Conn. 


The  color  graphics  displayed  on  the 
CRT  might  represent  any  event  that  is 
taking  place  with  respect  to  a  product, 
individual  or  marketing  area.  The  data 
is  taken  from  a  data  base  and  confi¬ 
gured  in  any  way  the  operator  desires. 
The  Tektronix  CRT  tube  will  not  be 
available  until  later  this  year  and  per¬ 
mits  color  to  be  selected  from  a  64  color 
palette  with  up  to  8  colors  simultane¬ 
ously  on  the  screen. 

This  educational  publisher,  according 
to  the  story,  launched  a  novel  series  of 
paperbacks  designed  to  capture  the 
power  of  the  tv  tube  to  get  younger  chil¬ 
dren  to  read.  The  Pendulum  books  apply 
the  graphic  format  of  the  illustrated 
comic  book.The  company  has  48  titles  in 
print,  ranging  from  “Black  Beauty’’ 
through  “Frankenstein’’,  the  article  re¬ 
ports.  and  the  books  are  sold  exclusively 
to  schools,  along  with  a  number  of  com¬ 
plementary  devices — film  strips,  read- 
along  casettes  and  classroom  posters. 

Now  another  company  Bantam  Books 
will  enter  the  market  with  an  illustrated 
series  using  graphic  techniques. 

The  use  of  graphics  in  children’s 
books,  text  books  of  all  types,  and  busi¬ 
ness  documents  is  not  new  to  the  world 
of  the  printed  word.  What  is  new  about 
computer  generated  graphics  and  the  ap¬ 
plication  in  daily  newspapers  is  that  the 
industry  is  just  beginning  to  fathom  the 
power  of  graphics.  Color  graphics  will 
increase  the  power  of  newspapers  to 
hold  readers  and  possibly  recapture  the 
readership  of  those  in  the  18  to  35  age 
bracket. 

How  newsroom  executives  opt  to  em¬ 
brace  this  new  tool  will  be  interesting  to 
monitor  and  critique.  Computer  gener¬ 
ated  graphics  can  present  a  wide  vein  of 
information  to  readers  who  are  increas¬ 
ingly  pushed  into  adopting  new  sources 
of  information. 

(Continued  on  pufie  36> 


UNITED  STATES  POPULATION  DENSITIES,  1970 


The  black  and  white  graphic  presentation  was  computer  generated  to  show  U.S. 
population.  The  map  is  from  a  time  series  in  which  the  American  population  is 
depicted  as  a  surface.  The  height  of  the  surface  anywhere  is  proportional  to  the 
density  of  population  at  that  place. 
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The  electronic  makeup  editor 


By  Bill  Wilt 

As  editorial  computer  systems  con¬ 
tinue  their  rapid  expansion,  some 
thoughts  are  in  order  about  the  responsi¬ 
bility  and  skill  required  of  the  editors 
who  run  them. 

The  Newsday  front-end  computer  sys¬ 
tem  has  been  so  successful  that  we've 
been  able  to  eliminate  tape  punching  and 
proofreading  in  the  composing  room. 
While  some  editorial  copy  must  still  be 
rekeyboarded  (bureau  copy,  letters  to 
the  editor,  some  features  and  some 
stories  telephoned  in  for  transcription) 
it’s  the  exception. 

The  need  for  compositors  on  past-up 
has  been  reduced  and  will  be  eliminated 
when  the  merging  of  pagination  display 
terminals  with  the  present  Atex  VDT 
system  for  phototypesetting  has  been  ac¬ 
complished.  (At  present,  the  electronic 
makeup  editors  at  Newsday  paginate 
from  30  to  40  percent  of  the  news  and 
feature  sections  of  the  paper.) 

Of  course,  with  the  elimination  of  tape 
punchers  and  proofreaders,  two  oppor¬ 
tunities  for  rechecking  work  have  been 
lost — along  with  two  opportunities  for 
the  introduction  of  error.  And  with  the 
elimination  of  hot  metal,  the  discipline  of 
fixed  widths  and  thicknesses  of  leqd  type 
and  furniture — which  lock  in  makeup 
style — has  been  lost  too. 


But  most  of  that  makeup  style  can  be 
built  into  the  computer  system — the 
minimum  leading,  desired  spacebanding, 
maximum  spacebanding  before  letter¬ 
spacing  or  hyphenation,  the  pointsize  of 
type,  the  intra-line  spacing  of  heads,  the 
minimum  leading  between  headlines  and 
stories,  the  minimum  leading  between 
stacked  stories,  heads,  stories,  and  so 
on. 

However,  the  computer  can’t  be  pro¬ 
grammed  to  do  everything — except  at 
the  expense  of  flexibility  and  speed.  So 
the  people  at  the  computer  terminals 
must  be  the  final  repository  for  proper 
style  in  makeup,  layout,  editing,  spelling 
and  sense. 

At  Newsday,  for  example,  editor 
David  Laventhol  and  executive  editor 
Anthony  E.  Insolia  created  a  new  desk, 
the  Electronic  Makeup  Group  (EMG),  to 
serve  that  purpose.  The  desk  consists  of 
makeup  and  copy  editors.  These  EMG 
editors  must;  know  the  entire  paper  in¬ 
timately,  down  to  the  last  half  point  of 
type  size  and  quarter  point  of  leading,  for 
every  format  used  in  the  paper;  know  the 
production  flow  and  schedule  of  the  pa¬ 
per,  from  the  entry  of  electronic  copy 
from  wire  services,  inputters,  reporters, 
and  editors  to  the  plating  up  of  the  pre¬ 
sses;  know  the  computer  system  inti¬ 
mately,  so  that  quick  response  can  be 


Brian  Moss,  an  assistant  editor  in  the 
EMG,  puts  in  the  commands  to  paginate 
a  Part  II  spread  as  supervising  editor 
Howard  Halpern,  background,  prepares 
some  new  formats. 

made  to  composition  problems,  system 
crashes,  failure  of  any  essential  pro¬ 
grams,  paper  printer  problems,  typeset¬ 
ter  problems,  etc.;  know  the  computer 
system  data-base  maintenance  routines 
intimately  vis-a-vis  duplicate  files, 
copies,  purges,  backup  tapes  and  disk 
packs  so  that  whenever  required,  earlier 
versions  of  stories  can  be  retrieved  from 
the  system,  or  accidentally-destroyed 
stories  can  be  recovered  quickly;  and  be 
good  enough  teachers  to  introduce 
neophytes  to  the  system,  its  kindnesses, 
its  traps — all  without  frightening  the 
learner  away  from  an  easy  relationship 
with  the  VDTs. 

In  addition,  the  EMG  editors  must  be 
knowledgeable  enough  to  provide  a  final 
fail-safe  check  of  copy,  heads  and  cap¬ 
tions  for:  meaning;  accuracy;  sense; 
spelling;  libel;  and  foremost,  makeup 
style. 

The  EMG  editor  must  also  perform  the 
final  copy-editing  required  to  achieve 
perfect  fii  of  all  type  elements  on  the  full 
page  of  phototype. 

And  finally,  with  the  present  state  of 
the  art,  the  EMG  editor  must  be  able  to 
transfer,  in  the  imagination,  the  fixed¬ 
spaced  linear  scroll  of  type  on  screen, 
along  with  the  hidden  characteristics  of 
various  formats  used — knowing  which 
switches  they  turn  off,  which  turn  on, 
which  elements  they  do  not  affect  at 
all — into  the  full  page  of  type  which  must 
fit  fixed  dimensions. 

The  EMG  editor  must  be  able  to  do  all 
of  these  things,  which  in  my  view  are  all 
sur-editing  responsibilities,  involving 
more  actual  hands-on  responsibility  than 
that  which  was  required  before  front-end 
editorial  computer  type  control — do  all 
these  things  in  an  atmosphere  which 
often  denigrates  the  position  quite  se¬ 
verely. 

That  atmosphere  thus  requires  an  ad¬ 
ditional  resource  of  the  EMG  editor — 
that  of  being  able  to  provide  one’s  own 
intellectual  reward  for  a  challenging  job 
well  done. 

It’s  a  pretty  tall  order  to  fill.  But  not 
impossible. 

(Continued  on  pufic  38} 
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STAND  ALONE  OR  SYSTEM  TERMINAL  AUTOMATIC  DISK  DIRECTORY  80.000  CHARACTER  STORY  LENGTH 
SYSTEM  COMPATIBLE  ACOUSTIC  COUPLED  MODEM  SUPERIOR  PERFORMANCE 

PERIPHERAL  SUPPORT  FLOPPY  DISK  PRICED  TO  COMPETE 

NUMBER  1  IN  PORTABLE  &  BUREAU  TERMINALS 
FOR  NEWS  ENTRY 
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No  one  ever  bouqht  a 
Harrb  press  out  oMiabit. 
So  why  fe  our  N-1650 
outselling  the  competition 


For  years,  one  press 
manufacturer  held  the 
newspaper  industry  in  the  palm 
of  its  hand. 

Then  Harris  introduced  the 
N-1650,  and  revolutionized  the 
industry’s  buying  habits. 

Since  1973,  we’ve  sold  over 
200  units  of  the  N-1650  (50% 
more  than  our  nearest 
competitor),  and  carved  out  a 
solid  reputation  for  ourselves  In 
the  newspaper  field. 

Admittedly,  the  Harris  N-1650 
filled  a  special  niche  by  offering 
publishers  of  medium-circulation 
dailies  the  right  combination 
of  speed,  paging  and 


manning  at  an  affordable  cost. 

But  what  really  tipped  the 
scales  in  our  favor  was  the  willing¬ 
ness  of  progressive  publishers 
to  overthrow tradition,and  buy  on 
merit  instead  of  mystique. 

And  that’s  what  we  hope  you 
do  next  time  you  need  a  press. 
Forget  tradition.  Kick  old  habits. 
Check  all  the  manufacturers, 
and  see  what  they’ve  done  for 
you  lately. 

For  comprehensive 
information  on  the  N-1650  or  the 
other  web  presses  Harris  offers, 
write  Harris  Corporation,  Web 
Press  Division,  Mechanic  Street, 
Westerly,  Rhode  Island  02891. 


Graphics 

(Continued  from  pcifie  33) 


One  of  the  leading  sources  for  informa¬ 
tion  about  computer  generated  graphics 
is  Harvard  University.  At  the  Labora¬ 
tory  for  Computer  Graphics  and  Spatial 
Analysis  a  dedicated  staff  promoted  the 
application  of  the  technology  during 
Harvard  Computer  Graphics  Week,  July 
2.^-28.  The  program  was  held  in  Cam¬ 
bridge,  Mass.,  with  more  than  650  par¬ 
ticipants.  (One  newspaper  executive  was 
present  and  shall  remain  anonymous  as  a 
result  of  a  competitive  newspaper  envi¬ 
ronment). 

During  the  Thursday  afternoon  session 
on  Computer  Mapping:  Its  Impact  on 
Business.  Dr.  Allan  H.  Schmidt,  director 
of  the  Harvard  Laboratory  for  Computer 
Graphics  and  Spatial  Analysis,  told  the 
attendees  that  communication  in  a 
graphic  mode  was  a  universal  language 
that  spands  people  of  all  ages,  all  coun¬ 
tries.  and  all  companies. 

He  also  said  man  can  interpret  compu¬ 


ter  generated  maps  and  pick  out  a  signifi¬ 
cant  piece  of  information.  He  suggested 
users  of  computer  generated  graphics 
look  for  the  synergism  in  this  man 
machine  relationship. 

There  was  considerable  discussion 
during  the  Thursday  afternoon  session 
on  how  to  build  and/or  obtain  data  for  a 
cartographic  data  base.  Census  tract  and 
Zip  code  techniques  for  mapping  also 
came  under  intense  discussion. 

Since  the  building  of  data  bases  and 
the  writing  or  purchase  of  appropriate 
software  programs  is  not  inexpensive, 
Schmidt  told  the  session  members  to 
“take  a  university  professor  to  lunch." 
The  professor  of  course  should  be  from 
the  university  computing  center.  Much 
work  in  the  area  of  computer  generated 
graphics  is  being  done  by  university 
computing  centers  and  it  is  possible  for  a 
newspaper  not  only  to  buy  data  bases 
and  software  programs  but  also  get  on 
the  learning  curve  of  computer  graphics. 

It  was  pointed  out  that  many  graduate 
students  are  interested  in  computer 
graphics  and  available  for  revising  pro¬ 


grams  that  could  be  used  by  newspapers. 

The  federal  government  has  a  consid¬ 
erable  number  of  computer  graphics  pro¬ 
grams  available  and  one  conference 
speaker,  Henry  Tom,  computer  graphics 
staff-geography  division- Bureau  of  the 
Census,  said  in  Addition  to  providing  di¬ 
gital  cartographic  files,  the  Census 
Bureau  also  makes  computer  mapping 
programs  available  for  these  files.  The 
mapping  programs,  he  stated,  are 
oriented  toward  users  with  little  or  no 
programming  background. 

Another  source  of  machine  process- 
able  data  files  is  the  National  Technical 
Information  Service  of  the  U.S.  Depart¬ 
ment  of  Commerce.  NTIS  has  the  sum¬ 
maries  of  some  700.000  federally  spon¬ 
sored  research  reports  that  can  be 
searched  through  the  agency's  on-line 
computer  search  service  or  by  way  of  the 
more  than  1000  prepackaged  bibliog¬ 
raphies  called  Published  Searches. 

The  University  of  Georgia  under  con¬ 
tract  to  the  National  Aeronautics  and 
Space  Administration  maintains  a  com¬ 
puter  software  management  and  informa- 
(Continned  on  piifie  39) 
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BOSTON,  MASSACHUSETTS 

Standard  Metropolitan  Statistical  Area 

PERCENTAGE  OF  THE  TOTAL  POPULATION 
65  YEARS  OF  AGE  OR  OLDER 


PERCENT 


SMSA  Average:  1 1 .3  Percent 


Computer  mapping  can  be  used  by  many  individuals  and  departments  within  the  newspaper  organization.  The  data  base  of 
this  map  of  the  Boston,  Mass.,  SMSA  (Standard  Metropolitan  Statistical  Area)  might  be  revised  for  use  by  the  newsroom.  With 
the  present  data  showing  the  location  of  65  year  and  older  readers  the  editorial  content  could  be  changed  in  certain  zoned 
editions.  Map  reproduction  courtesy  of  Datamation  magazine. 
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You  can  expect 
performance  from 
Letterflex  Systems 


Fran  Price,  Director  of  Production 
Democrat  and  Chronicle  and  The  Times-Union 

Rochester,  N.Y. 


"The  Democrat  Chronicle  and  The  Times- 
Union  are  now  being  printed  with  the  new 
Y  Polymer  developed  by  Letterflex  Systems. 
We're  impressed  with  the  outstanding  print 
quality  the  new  photopolymer  gives  us. 

Type  is  sharp  and  our  halftones  are  smooth. 
We're  now  able  to  hold  a  2-mil  dot  and  ink 
transfer  shows  noticeable  improvement. 

But  we're  not  surprised. 

"When  we  went  to  direct  printing  in  1975, 
we  chose  Letterflex  even  though  the  trend 
at  that  time  was  to  decide  in  favor  of  other 
systems.  For  us,  the  economics  of  the  290 
System  were  very  attractive,  print  quality 
was  equivalent  to  that  of  the  alternate  sys¬ 
tems  and  Letterflex  service  is  the  best  in 
the  industry. 

"But  there  was  something  more:  a  history 
of  innovative  technology  and  a  serious  com¬ 
mitment  to  continuing  their  program  of  pro¬ 
viding  improved  print  quality  at  lower  plate 
cost.  And  they've  kept  that  commitment. 

"In  1973,  we  saw  the  introduction  of  the  dry 
development  process.  In  1975,  they  intro¬ 
duced  Recycle  and  that  gave  us  real  cost  sav¬ 
ings  and  improved  print  quality.  And  now 


we're  getting  even  better  print  quality  with 
Y  Polymer.  We  will  shortly  be  gearing  up 
for  another  money-saver,  the  new  Polyfibron 
Substrate,  that  is  promised  to  give  us  the 
same  print  quality  we  get  with  aluminum 
platebacking,  but  at  substantially  reduced 
costs.  We  know  Letterflex  Systems  will 
keep  that  promise." 


For  more  information  contact;  R,J.  Hanlon,  W.R.  Grace  &  Co.  Letterflex  Systems  55  Hayden  Avenue.  Lexington,  MA  02173  (617)  861  -6600 


Trade  Center  Bomb  Siege 


).  J«mne  wm  twatiaf 


After  eight  hours,  hostages 
revolt  and  subdue  captor 

By  JoMph  M.  Trcen  and  John  Cumminn 
New  York— For  more  then  eight  hourt  yeeteitUy. 
Louie  Jerome  we*  ooe  of  four  men  who  police  Mid 
were  being  held  hostage  by  a  Poliah  imimgrant 
thrMteniM  to  blow  them  up  inaide  the  World  Trade 
Center.  When  police  came  tt  ' 
waa  the  captor  who  needed  h 
the  ■"«"  with  a  flagpole. 

wanted  ua  to  barricade  the  door.”  Jerome  aaid 
early  today.  But  Jerome  aaid  he  toM  the  other  hoe* 
tagee  not  to  do  it  *Then  I  grabbed  a  eUte  flag  and  I 
charged  him  with  it.”  he  Mid.  The  aiege  that  had  last* 
ed  ao  long,  and  reeulted  in  a  partial  evacuation  of  the 
no  mocy  building,  was  over. 

Another  hoat^.  Clarence  Douglam  of  209>15 
t04th  Ave..  Hdlia.  aaid  that  he  heard  Jerome  tell 
their  captor  ”You  can  Mow  ua  up  if  you  want  to.  but 
Tm  iMit  going  to  listen  to  you  any  more.”  It  wm  then, 
rviig*—  aaid.  that  Jerome  picked  up  the  flag  and  at¬ 
tacked  their  captor. 

'Hieir  acomed  kidnaper.  Ladialaw  FracMk,  about 
SO.  of  88  Mocutor  St..  Brooklyn,  wm  taken  into  custo¬ 
dy.  Mice  aaid  they  fmmd  e^t  they  daacribed.  with¬ 
out  elaborstioo.  m  an  explosive  devke.  FYacsek  wm 
booked  early  today  on  four  kidnaping  dtargm. 

Mice  aaid  that  Fracaek.  who  apeaka  little  Enriiah. 
went  to  the  trade  center  yesterday  for  a  Sute  Work- 
era  Compermation  Board  bearing  to  gain  additional 
oompenMtMB  for  an  accident  throe  years  ago.  Advised 
that  the  bearing  had  been  put  off  for  two  months,  po¬ 
lice  said.  FYacMk  reportedly  toM  his  lawyer  that  he 
bad  a  and  began  shouting:  Tinish,  flniah.  fin¬ 
ish  .  .  .  ”  M  be  produced  w^t  looked  like  a  German 
hand  grenade  or  "potato  masher”  of  World  War  n  vin¬ 
tage.  Tite  boMagM,  held  in  the  36th-floor  hearing 


Sidney  Douant.  a  state  insurance  fond  reprsMnta- 


.  who  aaid  later  that  he  had  been  "very 


PtiyM  Jerome,  aborn.  one  ol  moM  hold  hostage  at  foe  Wodd  Trade  Ceraar.  hugs  her  husband  Loutt  Below.  hostapM 
Ciwance  .  left,  and  Sidney  Oouzwn  talk  to  reporters  aiier  they  were  (reed  foaoveng  foe  eight-hour  ss^e 


Mice  said  that  ahmy  after  7:20  PM,  after  Doug- 
IsM  had  managed  to  escape  and  while  officers  were 
trying  to  talk  to  FYamk  through  the  partially-opened 
deer  of  the  room,  they  beard  someone  about  at  Frac- 
ssk:  "I  don’t  think  you  got  anything  in  thare.”  Tha  re¬ 
mark  WM  in  rcferenca  to  the  Mtcfael  that  FracMk  ra- 
portadly  had  a^  cootainad  the  bomb.  During  tha  ar¬ 
gument  end  aeuffle  that  anmiad.  police  puahed  their 
way  in  thitw^  the  door. 

They  aaid  they  found  Jerome  bMtiog  Fracaek  o 


A  Neat  and  Quiet  Life 


By  Aliaon  Mitchell 

Brooklyn— On  Monitor  Stroet,  aging  two-  and 
three-fomily  row  bousM  abelter  a  cloaa-luut  Italian 
ai^  Poli^  working-class  community.  Seemingly  un¬ 
disturbed  by  the  roar  of  traffic  on  the  Brooklyn- 
Quoena  Ei^roeaway.  which  paaeea  ever  the  street. 


‘SJSlA.S*  *23*. ^  aSdthey  knew  much  about  om  neigh&w-Walter 


•iaga.  they  aaid,  Fiacaek  had  aakad  to  naak  to  Belea- 
law  Wiarseianaki,  the  editor  of  Nowy  Dsiennik,  a  lo¬ 
cal  Polieh-language  itewspaper.  Wiarseianaki  came  to 
the  eceoe  and  ^oke  only  briefly  by  tcl^hone  to  Frac¬ 
aek  In  the  cenvarMtion,  police  eaiid,  FrKaak  told  tha 
editor  that  thay  had  mat  several  yaara  ago  in  a  sub- 
vray  while  FracMk  wm  carrying  a  PoliA  flag.  Socm 


Hr  a  prieet  to  "give  abaolution” 


PracMk,  a  badwlw  in  hie  SOe.  lived  on  the  t<» 
floor  of  88  Mmitor  St.,  a  diw,  gray-ahinglad  build¬ 
ing.  "He  didn’t  apeak  mudt  E^liah  yet.  He  wm  nM 
learning.”  aaid  FrancM  Cnmino  of  90  Mocutor  St.  *110 
would  tee  you  and  My  hello  or  juat  nod  hit  haad." 


a  nei^iborhood  Poliah-SUvic  Coirauni^  CMter,  who 


land  to  Italy  and  eventually  to  America.  Here,  he  hM 
official  refogae  statua,  seeding  to  Chriatophar  Zd- 
nierowicx.  a  community  organiser  at  tha  Poliah-Slavic 
Cemter  at  940  Manhattan  Ave. 

Freest  hM  lived  on  Monitor  Street  for  five  yeaim. 
according  to  neighbors.  Three  yem  ago.  while  work¬ 
ing  m  e  carpenter,  be  bad  an  accident  on  the  job.  He 
fen  fTMD  a  ladder,  bitting  hia  head  and  cutting  hia 
Angers  with  a  mw  that  be  bed  been  bolding,  accord¬ 
ing  to  Dr.  Leon  Nedrowski.  director  of  aurgery  at 
Wyek^  Haights  Hospital  in  Ridgewood,  wlw  hM 
bam  tTMting  Freest  since  the  acodent. 

Fraoek  wm  a  SMt  man  and  a  Mif-inqirevar, 
neighbora  aaid.  Hia  apartment  wm  spoUcM.  according 
to  neiAbor  Sophie  Zaborewaki:  "He  wm  proud  of  it. 
He  Mkod  ua  ladiM  to  come  end  mt  it.”  He  keepe  H 
better  than  aoma  ladiM  do.” 

Fracak  also  took  Iwaona  in  English  at  tha  Pdiah- 
Slavic  Centar  in  the  evening  end  during  the  day  in 
Manhattan.  Zolniarowici  aa^  "Ha  wanted  to  leem 
Enriiah  so  bad.  He  felt  that  living  in  this  country 
wiUHut  En^iah  made  him  even  mwe  crippled.” 


Past  the  40th  Floor,  Life  Groes  On 


much  buiiiMM  M  Mual  on  Uw  df  th  flw  of  the  Svo^ 
Trade  Center  ycaterdav  while  police  were  trying  to 
capture  e  diagnutled  Workers  CompsoMtion  claim¬ 
ant  who  they  sud  had  thrMtenad  to  blow  up  the 
building. 


largely  berauae  the  news  reports  aaid  be  wm  carrying 
a  grenade.  Now,  a  few  hours  later,  it  tuna  out 
tha  guy  did  have  90  pounds  of  dynamite  rrith  him. 


Friatachi,  the  axacotive  aMiatant  to  State  Attor- 


ing  on  and  told  him  that  thair  mothers  had  called  and 
ixpreMed  cencern  for  their  sefoty.  "So.”  Fristechi  eeid. 
n  told  them  they  could  go  home.  But  meet  of  ua  Mayed 
desks.  Some  of  ua  were  afraid  wa  couldn’t  get 


•andwicbm.  That  wm  about  the  only  real  change  in 
our  everyday  routine.  I  had  a  tuna  flah  on  rye.  I  gueM 
the  ettorney  general  had  hia  usual  cottage  chaan.” 

Ptdice  had  evacuatad  all  floors  from  the  2Sth  to 
the  40th.  Friatachi  and  others  said:  ”We  have  to  give  a 
little  credit  to  the  pdict.  If  they  dent  evacuate  the 
floors  above  that,  then  are  have  to  aaeume  we  will  be 
reaeonably  safe  up  there.” 


Many  of  the  bystanders  departed  after  an  an- 
nouiKement  that  action  would  be  deferred  on  any 
p^ing  Workers  Compeneatioe  claims  due  to  come 
up  yoaterday. 

Allan  Lewis,  maneaer  of  the  Windesrs  on  the 
World  ReMeurant  on  the  top  of  the  nearby  North 
Tower,  aaid  the  itTe|ularitioa  in  the  ^th  Tower  af- 


.i  were  eafe  for  them  to  coom  for  dinner.  We 
them  it  was,  end  it  wm  very  much  buiineM  M  usual 
for  us  today." 

Bruiw  Konopka,  the  doorman  of  tho  reaUurant. 
■aid  that  a  number  of  customers  also  bad  asked  him 
for  rMHiirirvT  before  going  up.  "Buddy  Hackett  « 


CHECK  ON  OUR  LOW  PRICES  BE  FORE  PLACING  VOUR  NEXT  ORDE  R 

GARCO 

GRAPHIC  ARTS  RUBBER  CO.  ANNOUNCES  THE  FIRST 
MAJOR  BREAKTHROUGH  IN  NEWSPAPER  PRESS 
BLANKETS  FOR  DILITHO  AND  SHALLOW  PLASTIC  PLATES! 

•  New  Concept  in  Compressible  Blankets 

•  Press  Tested  for  T wo  Years 

•  Available  in  All  Gauges  From  .025 
Drawsheet  to  the  .093  Top  Blanket 

e  Last  Longer,  Run  Cleaner,  Priced  Lower 

e  Print  Better  in  Black  as  well  as 
True  Color  Reproduction 

GARCO 

109  WEST  21st  St. 

INDIANAPOLIS,  INDIANA,  46202  (317)  925-0465 


CARGO  also  supplies  Cutting  Rubbers: 

eBlack  all  natural  rubber  (hard  Anted. hard)  eBlack  A  red  Urethane  (90hard) 


Makeup 

(Continued  from  puffe  34) 


In  the  future,  the  job  of  EMG  editor 
will  undoubtedly  expand  as  the  editorial 
computers  advance  from  producing 
paper  type  to  directly  exposing  printing 
plate  negatives. 

Right  now,  EMG  editors  can  produce 
fully  paginated  pages  using  highly 
esoteric  typesetting  commands.  In  a  few 
months,  when  rapid,  efficient  vertical 
justification  arrives,  it’s  likely  that  page 
layout  can  be  done  directly  on  pagination 
screens  just  as  we  now  use  the  hyphena¬ 
tion  and  justification  power  of  the  com¬ 
puter  to  provide  layout  depths  on  indi¬ 
vidual  stories,  it  is  more  likely  that  EMG 
editors  would  begin  to  assume  layout 
functions  than  that  layout  editors  would 
assume  the  EMG  functions,  though  the 
development  could  go  either  way,  de¬ 
pending  on  individuals  and  organiza¬ 
tions.  In  any  event,  pagination  will  mean 
the  virtual  elimination  of  the  floor  editor. 

When  vertical  justification  arrives,  a 
higher  order  of  EMG  editor  will  be 
needed — an  editor  capable  of  programm¬ 
ing  the  computer  system  to  be  the  guar¬ 
dian  of  that  paper’s  style  and  look  and  to 
provide  the  most  expeditious  means  for 
using  the  total  capabilities  of  the  various 
computer  systems  not  only  for  producing 
the  paper,  but  also  for  monitoring  its 
production  from  moment  to  moment. 

Much  of  what  the  future  holds  will  de¬ 
pend  upon  the  individuals  involved  and 
their  perceptions  of  the  importance  of 
various  functions  and,  ultimately,  on  the 
skill  of  particular  individuals. 

(Left).  Page  produced  by  the  EMG. 
The  only  thing  the  compositor  needs  to 
do  is  to  put  the  veloxes  on. 


Bill  Wilt  is  an  assistant  editor  in  News- 
day’s  Electronic  Makeup  Group.  The 
unit,  established  in  April  1977,  is  headed 
by  editor  Howard  Halpern,  under  the 
supervision  of  senior  editor  for  Technol¬ 
ogy  Harold  W.  Beery. 

Electric  copyholder 
features  automatic 
line  guide 

A  new  electrically  operated  copyhold¬ 
er  featuring  a  pedal  activated  line 
guide  called  Kopy  Trac  has  been  intro¬ 
duced  by  Edanbob  Corporation  of 
Franklin  Park,  Illinois. 

The  unit  permits  the  individual  to  fol¬ 
low  copy  line-by-line  by  simply  depress¬ 
ing  the  foot  pedal  which  moves  a  see 
thru  line  guide  down  the  page.  Releasing 
pressure  on  the  pedal,  stops  the  line 
guide  at  any  location  on  the  page.  Unit 
accommodates  letter  or  legal  size  sheets 
and  has  a  retail  price  of  $139.95. 
EDITOR  &  PUBLISHER  for  August  12,  1978 
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Cutler/Hammer  sells 
newspaper  products 
to  Nolan-Jampol 

Cutler-Hammer  has  agreed  in  principle 
to  sell  the  assets  of  its  Denver 
newspaper-material  handling  business  to 
Nolan-Jampol  of  Rome,  N.Y.  Terms  of 
the  cash  transaction  were  not  disclosed. 

Nolan-Jampol  has  taken  control  of  the 
87,000  square  foot  Denver  manufactur¬ 
ing  facility  that  includes  a  135  member 
staff. 

The  acquisition  also  includes  the  oper¬ 
ations  of  a  division  of  Cutler-Hammer 
International  (World  Trade)  known  as 
Graphic  Systems  Europa.  GSE  has  an 
engineering  and  sales  staff  headquar¬ 
tered  in  Rotterdam  and  Bedford,  Eng¬ 
land. 

In  addition  sales  representation  for  So. 
America  and  Australia  are  also  part  of 
the  transaction.  This  will  give  Nolan- 
Jampol  world-wide  marketing  capabil¬ 
ities. 

Nolan-Jampol,  under  the  agreement, 
will  be  permitted  to  use  the  Cutler  name 
on  the  product  lines  for  two  years. 

The  transaction  is  subject  to  approval 
by  the  two  companies’  directors. 


MANASSYTOTHE  RESCUE 


.  .  .  with  precision-en¬ 
gineered  repiacement 
parts  at  lower  cost! 

tVe  stock  and  manufacture 
replacement  parts  for: 

•  GOSS  •  C-H 

•  HOE  •  SIGNODE 

•  CRABTREE  •  SHERIDAN 

. .  .  and  many  others. 


MANASSY 

Send  for  our 
Replacement  Parts  Buyers  Guide 

MANASSY  PRECISION  CORP. 

37-26  27th  Street,  Long  Island  City 
New  York,  N.Y.  11101  •  212/392-6800 


Graphics 

{Continued  from  pane  36) 


tion  center  (COSMIC)  which  makes 
available  to  the  public  computer  pro¬ 
grams  developed  in  NASA  sponsored  re¬ 
search  and  development  efforts.  There 
are  other  government  programs  available 
from  COSMIC. 

All  of  this  information  on  data  bases 
and  software  programs  is  enumerated  to 
indicate  that  newspapers  need  not  re¬ 
invent  the  “computer  generated  graphics 
wheel.” 

And  the  last  problem  to  be  dealt  with 
after  getting  the  com.puter  generated 
graphics  into  acceptable  form  for  the 
reader,  concerns  the  transition  of 
graphics  from  CRT  or  hard  copy  map  to 
newsprint.  There  are  several  ways  but  no 
ideal  way  for  the  present. 

The  first  method  in  handling  CRT 
graphics  is  to  take  a  color  picture  with  a 
camera  and  then  go  through  the  steps  of 
making  the  required  color  separation 
negatives.  This  is  not  too  difficult  if  di¬ 
rect  screen  or  other  appropriate  equip¬ 
ment  is  available.  If  editorial  material  is 
of  an  advance  nature  then  there  will  gen¬ 
erally  be  time  for  making  separations. 

If  time  is  a  factor  and  the  color 
graphics  on  the  CRT  are  desired  for  an 
immediate  issue,  then  the  technique  of 


turning  off  color  guns  and  getting  (with  a 
camera)  the  primary  print  color  separa¬ 
tions  can  be  adopted.  (CRT  primary  col¬ 
ors  are  red,  blue  and  green.  Primary  col¬ 
ors  for  print  are  yellow,  blue,  red  and 
black.  To  get  primary  print  colors  from 
the  CRT  the  red  gun  (for  primary  print 
red  color)  is  left  on  and  the  other  two 
guns  off.  This  technique  is  used  to  get  the 
primary  print  color  of  blue.  To  get  yellow 
for  print  the  red  gun  is  turned  off  and  the 
blue  and  green  guns  will  produce  yel¬ 
low.) 

With  this  gun  technique  a  step  is  saved 
in  taking  color  graphics  from  the  CRT 
tube.  Color  separations  must  then  be 
made  from  these  transparencies. 

Hard  Copy  output  (graphics  or  maps) 
in  either  black  and  white  or  color  are 
possible  with  new  Tektronix  hardware. 
Model  4027  color  graphics  terminal  just 
announced  by  the  manufacturer  is  priced 
at  $8,695  and  model  4632  priced  at  $4400 
is  a  dry  silver  hard  copy  output  unit. 
There  are  other  pieces  of  hardware  that 
can  handle  sizes  for  producing  maps  and 
graphics  in  various  scales.  Normal 
methods  are  used  for  converting  hard 
copy  to  separations. 

For  the  interested  newspaper  execu¬ 
tive  the  1979  Harvard  Computer 
Graphics  Week  will  center  on  the 
technology  transfer  problem  and  the  use 
of  computer  generated  graphics  for  de¬ 
veloping  nations. 


9 

A  TiSVT^/k.  T  ROLL-HANDLING 
UrUu  equipment 


. . .  tracks  and  trucks,  turn¬ 
tables  and  transfer  tables 
for  standard  newsprint 
rolls  . . .  also  custom-engi¬ 
neered  equipment  and  full 
service  on  replacement 
parts  for  any  rollhandling 
system.  Write  for  brochure 
on  newsprint  handling 
equipment. 


TRANSFER  TABLE 


Suppliers  to  major  press  manufacturers 


CAPITAL  ELEVATOR  SALES,  INC. 

424  W.  Town  St.,  Box  89,  Columbus,  Ohio  43216  •  614-228-6948 
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UPl  of  Canada  absorbed 
into  new  wire  service 


A  new  wire  service  which  will  offer 
full  national  and  international  news, 
sports  and  picture  coverage  to  Canadian 
media  will  begin  operations  January  I. 
1979. 

The  wire  service  will  absorb  and  ex¬ 
pand  the  present  operations  of  UPl  of 
Canada,  which  now  serves  many  of  the 
newspapers,  radio  and  television  sta¬ 
tions.  and  the  CBC. 

Plans  call  for  complete  Canadian 
editorial  and  pictorial  coverage  as  well  as 
international  coverage  through  the 
worldwide  services  of  UPl  Inc.  of  New 
York. 

The  new  company  being  formed  will 
be  Canadian  controlled  by  a  group  con¬ 
sisting  of  the  Toronto  Sun  Publishing 
Corporation,  which  publishes  the  To¬ 
ronto  Sun  and  the  Edmonton  Sun:  Sterl¬ 
ing  Newspapers  Limited,  which  operates 
seven  daily  newspapers  in  British  Co¬ 
lumbia  and  one  in  Prince  Edward  Island: 
and  UPl  of  Canada.  The  latter  will  own 
20' f  of  the  new  company. 

The  operational  headquarters  will  be 
Toronto.  News  and/or  picture  bureaus 
will  be  established  in  Ottawa.  Montreal. 
Quebec  City.  Halifax.  Winnipeg.  Ed¬ 


monton.  and  Vancouver.  In  addition,  a 
network  of  news  correspondents  and 
transmitter-equipped  picture  correspon¬ 
dents  will  be  developed  throughout 
Canada. 

Douglas  Creighton,  publisher  of  the 
Toronto  Sun  and  a  prime  mover  in  estab¬ 
lishment  of  the  new  wire  service  said 
many  publishers  had  long  felt  a  need  for 
a  second  domestic  agency  to  offer  an 
alternative  or  complementary  service  to 
The  Canadian  Press,  the  newspaper  co¬ 
operative. 

“We  are  confident  that  the  company's 
domestic  news,  sports,  financial,  feature 
and  pictorial  services  will  satisfy  the 
needs  of  Canadian  media.”  said 
Creighton. 

“And  with  the  continued  delivery  of 
UPl  Inc.'s  worldwide  services,  editors 
can  be  confident  of  well  rounded  cover¬ 
age  from  home  and  abroad.” 

Patrick  Harden,  general  manager  of 
UPl  Canada  said  the  new  agency  will 
extend  U  PI  Canada's  data  speed  and  slow 
speed  news  wires  and  the  telephoto  net¬ 
work  service  from  coast  to  coast. 

“The  high  speed  wire  plus  the  existing 
UPl  VDT-editing  system  and  sophisti¬ 


Jiintsfmm 


The  Most  Widely  Read 
Household  Service  Feature  In  the  World! 

Millions  of  newspaper  readers  turn  to  Hints  from  Heloise 
before  reading  anything  else  in  their  paper.  That’s  because 
Heloise  gives  them  great  ideas  for  saving  time  —  and 
money. 

Her  readers  share  their  own  labor-saving  ideas  with 
Heloise  and  her  heavy  mail  reads  like  a  collection  of  love 
letters. 

Whether  its  cooking,  canning,  cleaning,  storing,  saving, 
building  or  ways  to  make  friends  in  a  new  neighborhood, 
Heloise  can  set  your  readers  on  the  right  path. 

Serviced  6  times  a  week  as  a  daily  column  and 
also  as  a  Sunday  page  for  your  comics  supplement 

Available  Camera  Ready,  OCR  and  high-speed  Data  delivery 

For  information  on  availability,  samples  and  terms,  phone 

Dick  Fales,  National  Sales  Director,  at  800-223-7384. 

i^)^§€in^  Feal-wres  Syndical-e 

235  East  45th  Street,  New  York,  N  Y.  10017 
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cated  communications  network  offers 
enormous  flexibility  of  copy  editing  and 
filing. 

“The  larger  staff  will  enable  the 
agency  to  exercise  better  editorial  con¬ 
trol  and  to  deliver  both  an  expanded 
domestic  report  plus  the  full  interna¬ 
tional  service,”  he  said. 


Virgil  Pinkley  (left)  with  Howard  Jarvis 


Virgil  Pinkley.  chief  executive  officer 
of  Glendale  (Calif.)  Newspapers,  Inc. 
and  chairman  of  the  board  of  Inter¬ 
Continental  Press  Syndicate,  has  signed 
California's  Proposition  13  crusader, 
Howard  Jarvis,  for  an  exclusive  weekly 
column. 

Jarvis,  co-author  of  the  controversial 
Proposition  13.  will  cover  the  entire 
spectrum  of  tax  reform  in  his  column 
“At  the  Grass  Roots”  beginning  August 
21. 

Jarvis  worked  15  years  for  tax  reform. 
The  man  who  discovered  that  life  begins 
at  75  insists  he  would  have  gone  fishing 
had  his  last  initiative  attempt  failed.  But 
the  fish  will  have  to  wait  since  a  lot  of 
people  have  apparently  gone  hook,  line 
and  sinker  for  his  message. 

^  ^  ^ 

Owen  McCarron,  who  was  recently 
named  marketing  manager  of  The 
Halifax  Herald  Limited,  Nova  Scotia,  is 
creator  of  a  new  Sunday  page  being 
launched  September  10  by  the  Register 
and  Tribune  Syndicate,  Inc. 

It's  called  “Marvelous  Fun  and 
Games"  and  aimed  at  the  kids.  Each 
week  there's  a  special  project  offer  for 
patterns  that  show  how  to  make  wooden 
toys  and  other  projects  based  on 
superhero  figures.  The  subscribing 
newspapers  receive  a  10'~r  rebate  on 
plans  sold  in  their  circulation  area.  Reg¬ 
ister  and  Tribune  Syndicate  thinks 
some  newspapers  may  want  to  break  up 
the  panels  into  daily  releases. 
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AP  refines  Spanish 
language  news  wire 


Major  technical  and  editorial  rel'ine- 
ments  in  Spanish-langiiage  services  to 
l.atin  America  have  been  inaugurated  by 
the  Associated  Press. 

Editorially,  the  traditional  single 
Spanish-language  wire  has  been  replaced 
with  regionalized  service  to  each  of  live 
Latin  America  areas.  General  interest 
news  continues  to  be  sent  to  Latin 
America  points,  but  news  of  regional 
interest  goes  only  to  those  areas  where 
reader  interest  exists — such  as  baseball 
news  to  countries  where  baseball  is 
popular  and  nonbaseball  points  receiving 
stories  of  more  interest  to  them.  Compu¬ 
ter  coding  makes  this  possible. 

Technically,  AP  offers  Latin  American 
subscribers  choice  of  six-level  TTS  for¬ 
mat,  eight-level  ASCII  format  and  con¬ 
ventional  five-level  ALCAPS,  All  three 
are  on  line  now. 

AP  president  Keith  Fuller  says  the 
multiple  option  approach  for  delivery  of 
the  service  is  intended  to  meet  both  the 
present  and  foreseeable  requirements  of 
Latin  American  subscribers. 

“With  the  advent  of  computerization 
at  more  and  more  Latin  American  news- 


ASK  THE 
COUPON  QUEEN 

How  do  you  buy  $70  worth  of 
groceries  for  $7?? 

How  can  1  get  in  on  this  great 
food  giveaway?? 

CBS  was  flooded  with  an  av¬ 
alanche  of  100,000  letters 
after  Mary  Anne  Hayes’ 
shopping  expedition.  People 
magazine,  The  Star,  Family 
Circle,  numerous  radio  and 
T.V.  shows  such  as  Mike 
Douglas,  Midday  Live, 
WCBS,  Walter  Cronkite  and 
America  Alive  NBC  have  fea¬ 
tured  the  Coupon  Queen. 

Now  Mary  Anne  Hayes  has  a 
syndicated  column  showing 
exactly  how  to  turn  box  tops 
and  labels  into  dollars  and 
coupons  for  free  groceries. 
The  column  has  been  field 
tested  and  received  fantastic 
amounts  of  response.  For  free 
samples  send  to: 

Ask  the  Coupon  Queen 
P.O.  Box  348 
Lakehurst,  N.J.  08733 
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papers,  we  decided  to  provide  fully  com¬ 
patible  service  for  our  computerized 
subscribers,  while  at  the  same  time  also 
catering  to  the  needs  of  TTS  equipped 
newspapers,  and  papers  and  broadcast¬ 
ers  without  a  TTS  requirement.” 

Subscriber  needs  and  technology  were 
studied  for  more  than  a  year  before  the 
new  program  began.  Putting  the  program 


in  operation  were  Eugene  A.  Juerling, 
coordinator  of  international  communica¬ 
tions;  Hiram  Ortiz,  international  com¬ 
munications  administrator,  and  Latin 
American  editor,  Alberto  Quevedo.  The 
program  was  under  the  overall  supervi¬ 
sion  of  Stanley  M.  Swinton,  vicepresi¬ 
dent  and  director  of  AP  World  Services 
and  his  deputies,  Claude  E.  Erbsen  and 
John  O.  Koehler. 


United  Feature  Syndicate  is  distribut¬ 
ing  a  3-part  exclusive  interview  with 
Rosalynn  Carter  by  columnist  Marian 
Christy. 


MARILYN  BECK’S  SHOW  BUSINESS 

More  than  gossip. 

It’s  News  About  Your  Readers’  Favorite  Stars. 


Daily  items  column  up  to  900 
words.  Monday  through  Friday 
Weekend  personality  feature 
with  photo 

Midweek  TV  feature  with 
photo 

Question  &  Answer  column 
Special  Bonus  Series 
inside  coverage  on 
issues,  trends  and 
personalities 


Camera-ready  by  mail  * 
UPI  DataNews*AP  DataFeature  • 
Scanner-ready  by  mail  * 

For  complete  information  and 
rates  call  John  J.  Carroll 
collect  at  (212)  557-2333. 

UNITED  FEATURE 
SYNDICATE 
200  Park  Avenue 
New  York,  N.Y.  10017 


Yes,  Santa  Claus, 
there  is  a  Virginia 

Virginia  Payette! 

Treat  your  readers  to  the  wit,  charm  and  refreshing  common 
sense  of  this  veteran,  award-winning  columnist  (1973  “Front 
Page  Award”  from  the  Newswomen’s  Club  of  New  York) 


Covering  everything  from  Wall  Street  to  the  White  House 
to  the  joys  of  being  a  grandmother,  Virginia  Payette 
will  give  your  readers  an  entertaining  and  informative 
perspective  three  times  a  week. 

For  complete  information  and  rates  call  John  J. 

Carroll  collect  at  (212)  557-2333. 

UNITED  FEATURE  SYNDICATE 
200  Park  Avenue 
New  York,  N.Y.  10017 
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Anderson 

_ {Continued  from  pane  16) _ 

He  says  he  doesn't  plan  to  make  a 
career  out  of  his  present  job. 

“Jack’s  pretty  much  a  one  man  show. 
He  wants  younger  guys  who  are  eager  to 
get  experience.”  he  explains,  pointing 
out  that,  with  one  exception,  none  of  the 
current  staffers  have  stayed  much  more 
than  three  years. 

Anderson,  as  the  star  of  the  operation 
and  the  personality  behind  the  byline, 
spends  much  of  his  time  these  days  cul¬ 
tivating  his  celebrity  status.  Since  taking 
over  the  column  in  1969  when  Pearson 
died,  he  has  added  to  his  ventures  the 
television  and  radio  broadcasts,  numer¬ 
ous  speaking  engagements,  and  occa¬ 
sional  television  specials  like  last  Feb¬ 
ruary’s  “The  Truth,”  in  which  he  con¬ 
ducted  a  Kojak-like  interrogation  of  con¬ 
victed  assassin  James  Earl  Ray,  and  ad- 
minstered  a  lie-detector  test  to  fugitive 
financier  Robert  Vesco. 

Anderson  probably  has  more  contact 
with  his  reporters  than  most  newspaper 
editors,  simply  because  the  staff  is  so 
small.  And  while  he  is  an  aggressive  in¬ 
vestigator,  he  never  pushes  his  staff  or 
complains  when  he  is  scooped  by  the 
opposition.  His  stem  but  unimposing  na¬ 
ture  makes  for  good  staff  relations  and 
morale. 

But  he  is  spending  more  and  more 
times  on  the  television  shows  and  the 
many  speaking  engagements  and  it  is 
causing  some  consternation  among  the 
staff. 

Anderson,  some  of  his  reporters  com¬ 
plain,  has  fallen  prey  to  the  “secret 
memo”  syndrome.  Stories  taken  from 
secret  documents  and  confidential 
memos  often  are  given  prominent  play  as 
column  leads  while  other,  more  signifi¬ 
cant  stories  run  as  the  second  or  third 
items  in  the  column. Staff  members  fre¬ 
quently  have  to  lobby  for  a  story  in  order 
to  convince  Anderson  it  is  important 
enough  to  be  given  lead  play. 

Some  staffers  fear  Anderson’s  attitude 
has  already  had  some  adverse  effects. 
One  fear  is  that  Les  Whitten,  Anderson’s 
right-hand  and  most  valuable  reporter, 
may  not  return  next  year  when  his  leave 
of  absence  is  up.  Whitten  says  he  plans 
to  come  back. 

Anderson’s  self-congratulatory  writing 
style  (he  often  reminds  readers  and  view¬ 
ers  of  his  past  disclosures)  also  may 
have  turned  some  observers  sour  on  the 
nation’s  foremost  muckraker. 

But  Anderson  may  have  good  reason 
for  his  attitude.  In  December,  1971,  the 
columnist  disclosed  that  the  Nixon  ad¬ 
ministration  was  secretly  aiding  Pakistan 
in  its  war  with  India,  despite  public 
statements  that  the  United  States  would 
not  take  sides  in  the  conflict. 

The  story  also  revealed  that  the  U.S. 
might  provoke  a  war  with  Russia,  which 
was  aiding  India. 


Written  in  unsensational  fashion,  the 
story  ran  as  a  secondary,  and  com¬ 
manded  virtually  no  attention  from  the 
rest  of  the  media. 

Anderson  tried  again,  this  time  em¬ 
phasizing  the  fact  that  the  story  (which 
was  now  just  a  rehash  of  the  original)  had 
been  culled  from  top  secret  White  House 
documents. 

The  ploy  worked,  and  suddenly  the 
story  was  big  news.  The  New  York 
Times  ran  a  front-page  story  of  its  own 
based  on  the  column,  and  the  disclosure 
was  the  basis  of  a  laudatory  article  by 
times  columnist  Tom  Wicker.  To  cap  it 
all  off,  the  Pakistan  story  won  Anderson 
the  Pulitzer  Prize  for  national  reporting. 

Anderson  had  preceded  his  sudden 
acclaim  with  several  other  commendable 
exclusives  which  also  were  ignored  by 
the  conventional  media. 

A  1967  report  that  the  CIA,  with  the 
help  of  organized  crime  figures,  had  tried 
to  assassinate  Fidel  Castro  during  the 
Kennedy  administration,  and  a  disclo¬ 
sure  in  1971  that  Richard  Nixon  had  re¬ 
ceived  illegal  campaign  contributions 
from  millionaire  recluse  Howard  Hughes 
via  Nixon’s  friend  Bebe  Rebozo,  were 
among  the  many  stories  that  went  unre¬ 
cognized  until  after  1972. 

Now,  10  years  after  he  took  over  the 
column,  and  30  years  after  he  came  to 
Washington,  Anderson  had  made  his 
bones.  He  built  his  investigative  empire 
with  less  direction  than  his  interns  re¬ 
ceive  today.  He  has  expanded  it  and  kept 
it  going  on  a  daily  basis  for  nearly  a  de¬ 
cade. 

With  that  in  mind,  it  may  be  argued 
that  Anderson  has  earned  his  celebrity, 
and  deserves  a  pat  on  the  back — even  if 
he  has  to  do  it  himself. 

After  all,  as  every  investigative  jour¬ 
nalist  knows,  no  one  else  will. 

New  York  bar  group 
honors  N.Y.  Times 

Members  of  the  New  York  County 
Lawyers’  Association  honored  the  New 
York  Times  on  August  8  for  its  “con¬ 
spicuous  public  service  in  reporting  on 
our  legal  system  and  its  influence  on  our 
society.” 

Lawrence  X.  Cusack,  president  of  the 
10,000-member  bar  association,  pre¬ 
sented  the  New  York  County  Lawyers’ 
Association’s  Public  Service  Award  to 
James  L.  Greenfield,  assistant  managing 
editor.  It  is  the  first  time  such  an  award 
will  be  given  by  the  bar  association. 

“This  award  symbolizes  NYCLA’s 
recognition  of  the  importance  of  main¬ 
taining  high  standards  of  journalism  in 
the  coverage  of  legal  news  stories,” 
Cusack  said.  “Good  journalism  benefits 
the  public  interest,  as  does  competent 
and  ethical  practice  by  the  legal  profes¬ 
sion.  The  public  welfare  aspects  of  our 
two  professions  cannot  be  overesti¬ 
mated.” 


Kansas  newspaper 
has  new  owners 

Sale  of  the  Linn  County  (Kans.)  News, 
the  only  newspaper  in  this  county,  has 
been  announced  by  Mr.  and  Mrs.  David 
Bradley,  Pleasanton.  They  have  oper¬ 
ated  the  newspaper  for  seven  years. 

New  owners  are  Mr.  and  Mrs.  Webs¬ 
ter  Hawkins,  Osawatomie.  They  own  the 
Osawatomie  Graphic-News  and  are 
stockholders  in  the  Herington  Times  and 
the  Hillsboro  Star-Journal. 

William  R.  Baker  has  been  named 
editor  and  general  manager  of  the  News. 
He  has  been  associated  with  the 
Ellsworth  Reporter  for  the  past  seven 
years. 

The  transaction  involves  all  facilities 
of  the  newspaper,  which  has  a  circula¬ 
tion  of  3,874.  The  News  is  a  consolida¬ 
tion  of  the  former  Mound  City  Republic, 
Pleasanton  Observer-Enterprise  and  La 
Cygne  Journal. 

Mr.  and  Mrs.  Bradley  will  continue  to 
operate  a  large  nationwide  cookbook 
printing  business. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE  FEATURES  AVAILABLE 


AUTOMOTIVE 

YOUR  AUTO  AND  YOU;  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. _ 

CAN  YOU  AFFORD  not  to?  “On  Wheels," 
US’s  oldest,  most  respected  car  column. 
Lively  question  and  answer  format. 
Samples  and  brochure.  M.  Lamm,  Box 
7607,  Stockton,  CA  95207. 


_ CHILDREN _ 

PEEWEE’S  PENCIL  —  Daily  reader-par¬ 
ticipation  strip  mainly  for  kids.  Varied, 
fun,  and  challenging  activities  bring 
them  back  each  day.  For  samples/rates; 
Peewee,  P.O.  Box  5594,  Raleigh,  NC 
27650. 


COMIC  STRIPS 

O.O.— Wit,  comment,  humour  and  satire 
in  an  ultra-unique  way.  Free  samples: 
Box  5346,  Editor  &  Publisher. 


_ FILLERS _ 

GREAT  VARIETY  of  quality  fillers  in 
every  issue  of  Robbins  Filler  Service, 
used  regularly  by  more  than  100  publi¬ 
cations  in  36  states.  Our  22nd  success¬ 
ful  year.  Ask  (on  your  letterhead)  for  a 
free  sample  copy.  Robbins  &  Associates, 
P.O.  Box  780,  Seattle,  WA  98111. 


_ GENERAL _ 

AWARD-WINNING  columns  by  12  top 
columnists  ranging  from  politics  to  jazz. 
Available  from  News  World  Syndicate, 
401  Fifth  Ave.,  New  York,  NY  10016. 


HANDICAPPED 

CRUTCHES-CANE-WHEELCHAIR,  a  300 
word  weekly  column  aimed  at  handi¬ 
capped  persons,  their  relatives,  friends 
and  those  who  want  to  increase  their 
awareness.  See  July  22  issue  of  Editor  & 
Publisher,  Syndicates,  page  37.  Low 
rates.  Free  samples.  Alderson  Enter¬ 
prises,  P.O.  Box  295,  Altoona,  PA 
16603. 


_ HEALTH _ 

HOUSE  CALLS:  500  Words  Q&A  weekly 
column  on  preventive  self-help  health¬ 
care  by  medical  author.'consultant.  Free 
samples:  S.  G.  House,  7315  Wisconsin 
Ave.,  Bethesda,  MO  2(X)14 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 


HOBBIES 


WORLD-WIDE  stamp  and  coin  news. 
Many  exclusives.  Weiss  Features,  16(X30 
Terrace  Rd,  #208,  Cleveland,  OH 
44112. 


HORSES 


OF  COURSE,  A  HORSE— why  not?  More 
people  own  and  love  more  horses  than 
ever  before.  It's  a  special  interest  with  a 
broad  appeal,  especially  for  young 
women  readers.  Copley  News  Service, 
P.O.  Box  190,  San  Diego,  CA  92112. 


HUMAN  INTEREST 


ERNIE'S  WORLD  profiles  people.  Write 
for  samples,  rates;  WOW  Features,  P.O. 
Box  1659,  Newark,  NJ  07101. 

WEEKLY  ILLUSTRATED  POP  SCIENCE 
TEASER,  universal  (male  and  female) 
appeal.  Solution  on  another  page.  New, 
intriguing.  OR,  straight  illustrated  col¬ 
umn.  About  500  words.  Sample:  Frank 
Marks,  4940  East  End  Ave.,  Chicago,  IL 
60615. 

FACT  OR  FICTION— MARK  TWAIN;  "The 
trouble  with  people  is  they  know  too 
many  things  that  ain't  so."  Debunks 
myths.  Rewards  contributors  Official 
Twain  Honor  Scroll.  Wadler,  78  Cranbury 
Rd.,  Westport,  CT  06880. 


HUMOR 


SHE’S  BRIGHT,  she's  witty,  she’s  wild 
. . .  and  her  “SUNNY  SIDE  UP"  columns 
are  the  talk  of  the  town.  She's  Marie 
Prestom.  Copy  pre-set  ready  to  paste  up. 
Free  samples  and  prices  on  request. 
NEW  ERA  ASSOC.,  14  Bay  26  Street, 
Brooklyn,  NY  11214. 


TWICE  WEEKLY  column  on  labor  issues, 
union  politics.  Samples  and  rates.  Paul 
Fortney,  Jr.,  138  S.  Virginia  Ave.,  Falls 
Church,  VA  22046. 


_ LIFESTYLE _ 

SINGLE  LIVING  proves  that  being  single 
doesn’t  mean  being  alone.  Solid  con¬ 
sumer  information  for  singles  on  Travel¬ 
ing  Alone;  Supermarket  Survival;  Con¬ 
dominiums:  Buy  or  Rent?  Loneliness; 
Group  Living;  and  that's  just  the  begin¬ 
ning. 

Weekly  600  word  column  written  by  pro 
with  top  credits.  Samples:  Lee  Michael 
Katz,  1523  N.  Fairfax  Dr.,  Arlington,  VA 
22209.  (703)  522-0788. 


_ MEDICAL _ 

MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
uestion  and  answer,  1  essay.  Dr.  Irwin 
.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


_ MONEY _ 

"MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 

SMALL  BUSINESS  COLUMN;  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 
172  Mill  River  Rd.,  (Jhappaqua,  N.Y. 
10514. 

CONSUMER  AIDS— weekly  guide  to 
sources  and  services.  Fits  any  page. 
Camera-ready,  Samples;  News  Research 
Service,  Box  16147,  San  Diego,  (^A 
92116. 


MOVIE  REVIEWS 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O, 
Box  2507,  Boca  Raton,  FL  33432. 

MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 


POUTICAL  CARTOONS 

POLITICAL  CARTOONING  with  Inde¬ 
pendent  point  of  view.  Incisive  and 
graphically  strong.  Newsmaker  carica¬ 
tures  included.  Write  for  rates.  Box 
5421,  Editors  Publisher. 


_ PUZZLES _ 

PUZZLE  prices  slashed  30%  for  popular 
Bonus-Words  and  Wiggly-Words,  tested 
reader-pleasers.  Info  50#.  Dickson, 
17700  Western  69e,  Gardena,  CA 
90248. 


_ REAL  ESTATE 

HOUSE  CALLS  answers  readers'  queries 
on  buying  and  selling  homes.  Informa¬ 
tive,  lively,  reliable  anywhere  in  US.  4th 
year,  50  dailies.  Broker,  journalist,  col¬ 
lege  instructor.  Edith  Lank,  240 
Hemingway  Dr.,  Rochester,  NY  14620. 


_ SPORTS _ 

NEW  COLUMN— I  give  small,  medium 
papers  national  sports  coverage  in  Mid¬ 
west.  Inexpensive.  Great  connections. 
Clips:  All  My  Sports,  1322  Hill,  Ann  Ar¬ 
bor,  Ml  48104. 

A  PRO-FOOTBALL  FAN'S  pre-game  re¬ 
port  and  predictions.  Cleat  combines 
fact,  common  sense  and  humor  for  each 
weekly  report  during  season.  Also,  a 
weekly  PRO-TOP-10.  Write;  Cleat  Marks 
c/o  Linger,  526  Grant,  Fredrick,  MD 
21701. 

PHOTOS  of  runners  and  joggers,  for  use 
with  articles  on  the  sport.  Some  name 
runners  as  well,  i.e.  Rodgers,  Shorter, 
Hill,  Larue,  Hanson,  Gorman,  etc.  In¬ 
quire:  area  code  (301)  434-00^. 


_ TRAVEL _ 

INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95(X)3. 


THE  FUTURE 

FUTURETHINK.  Clear,  clean,  imagina¬ 
tive  750  word  weekly  column  on  the 
future— What  will  the  world  be  like:  in¬ 
ventions,  medicine,  daily  living,  cities? 
Interviews  with  future  thinkers,  reports 
and  essays.  Peter  Menkin,  Feature  As¬ 
sociates,  1563,  Lincoln  Ave,,  San 
Rafael,  CA  94901. 


WEEKLY 


MINORITY  AFFAIRS 
Changing  America,  The  Impossible 
Dream— a  new  series  of  6-13  weekly 
500-750  word  articles  on  changes  in  liv¬ 
ing  conditions  for  Blacks  and  other 
minorities  throughout  the  South,  West, 
etc.,  plus,  Th,.  i'-ban  Report,  a  special 
series  of  weekly  columns  about  prob¬ 
lems  and  achievements  of  inner-city 
residents — more  special  topics  available 
by  top,  professional,  minority  jour¬ 
nalists.  Send  for  rates  and  samples:  Cap¬ 
ital  Reporters  Syndicate,  798-A  National 
Press  Building,  Washington,  (K  20045. 

EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 

_ YOUTH _ 

TEENS.  Established  publication  offers 
variety  of  columns,  features,  fillers  for 
12- 18-year-old  reader.  Weekly.  PURPLE 
COW,  110  E.  Andrews  Or.  NW,  Atlanta, 
GA  30305. 


ANNOUNCEMENTS  i  ' 

BUSINESS  OPPORTUNITIES  |  4  REQUEST  TO  ALL  ADVERTISERS: 

To  help  us  expedite  your  questions,  claims  and  payments 
regarding  classified  invoices,  please  indicate  the  invoice 
number  (to  be  found  in  the  upper  right  hand  corner  of 
your  bill)  on  all  correspondences,  and  checks.  This  will 
assure  proper  credit  to  your  account. 

THANK  YOU-EAP  CLASSIFIED  DEPARTMENT 


NEWSPAPER  DISTRIBUTORS 

“How  to  Start  Your  Own  Community  News-  VVANTED 

paper,"  an  oversized  136-page  working  Distributors  specializing  in  foreign  publi- 
manual  by  award-winning  publisher  John  cations  need^  for  US  and  Canada  dis- 
McKinney  shows  how  to  succeed  on  your  tribution  of  Arab  News  Saudi  Business  and 
own.  New  York  Times  says:  "Covers  every  Asharq  Al-Awsat,  all  published  in  Jeddah, 
conceivable  facet  of  weekly  newspaper  Saudi  Arabia.  Write  or  call:  Saudi  Research 
publishing."  15-day  guarantee.  $9.95  from  and  Marketing  Inc.,  2100  W.  Loop  S., 
Meadow  Press,  Box  35-E,  Port  Jefferson,  Suite  1650,  Houston,  TX  77027.  Phone 
NY  11777.  (713)  961-0245. 
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ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


DYNAMIC  SALESPERSON 

We'll  make  you  an  owner  for  no  dollars 
down.  Spend  6  months  with  us  on  a  50  50 
profit  basis.  If  you're  as  good  as  you  think 
you  are.  we'll  sell  you  our  weekly  shopper. 
Zone  2.  Box  5404.  Editor  &  Publisher. 

EXIT  THE  RAT  RACE.  Control  and  Man¬ 
agement  of  quality  color  shop  in  Southeast 
Atlantic  resort  for  as  little  as  $35,000 
cash.  Send  short  resume  with  response  to 
Box  5379.  Editor  &  Publisher. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship.  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel.  Box  89.  Norton.  Kans.  67654,  or 
Robert  N.  Bolitho.  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

NEWSPAPER  BROKERS 

BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 

MEL  HODELL,  Newspaper  Broker, 

P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 

KREHBIEL-BOLITHO 

Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL.  "Norton  Office." 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden.  Ala.  35902 

Ph.  (205)  546-3356 

CONFIDENTIAL  NEGOTIATIONS 

Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

JIMMY  CROWE 

Ownership  Changes 

Proven  Management  Systems 

23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah.  GA  31405  (912)  925-8666  or  925- 
8662. 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 

136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 

W.  SID  SMITH,  Media  Broker 

Box  189,  Mount  Pleasant.  Ml  48858 
(517)  772-3261 

NOBODY  WILL  WORK  HARDER 
TO  SELL  YOUR  NEWSPAPER  .  .  . 
at  fair  market  value,  in  confidence,  with¬ 
out  disrupting  your  business. 

ROY  HOLDING  &  ASSOCIATES 
Box  212— Galva,  IL  61434 
(309)  932-2270  days— 932-2642  evenings 
Appraisals— Consultation 


PRESERVE  UTMOST  SECURITY  and  avoid 
sagging  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc.,  P.O.  Dr.  12428. 
Panama  City.  Fla.  32401. 


NEWSPAPERS  FOR  SALE 


NORTHERN  CALIFORNIA  SHOPPERS. 
1977  GROSS -$8000  •  (underdeveloped) 
BOX  5254,  EDITOR  &  PUBLISHER. 


MOUNTAIN  STATE  exclusive  county  seat 
weekly,  $15,000  down,  8-page  rotary 
offset  press  and  building  included.  Snyder 
Newspaper  Brokers,  P.O.  Box  308, 
Lindsay,  CA  93247. 


The  "NOTHING  HAPPENED  TODAY" 
newspaper.  The  Flagstaff  News  is  for  sale. 
Originally  asking  $120,000.  Due  to  illness 
asking  $70,000.  ^nd  your  replies  to  P.O. 
Box  1296,  Flagstaff,  AZ  86001  or  call 
(602)  774-6868  or  774-1259. 


TWO  NORTH  TEXAS  Weeklies  in  nearby 
towns,  $130,000  and  $20,000  gross  class. 
New  equipment.  Sale  includes  interest  in 
central  plant.  Will  sell  as  package  only; 
with  29%  down.  Box  5140,  Editor  & 
Publisher. 


$100,000  DOWN 

$400,000  gross,  California  suburban 
weekly.  Snyder  Newspaper  Brokers,  P.O. 
Box  308.  Lindsay,  CA  93247,  Joseph  A. 
Snyder,  Broker,  Kenneth  A.  Snyder, 
Salesman. 


FAST-GROWING  60,000  circulation  West 
Coast  weekly  in  strong  market.  Excellent 
track  record;  personal  considerations 
force  sale.  Under  half-million;  big  discount 
tor  cash.  First  one  to  see  this  property  will 
buy  it.  Financially  qualified  only,  please. 
Box  5355,  Editor  &  Publisher. 


LARGE  CALIFORNIA  weekly  $40,000 
down— rapidly  growth  22  miles  from  larger 
town.  Need  financially  strong  publisher  to 
build  paper.  Fine  climate.  Snyder  News¬ 
paper  Brokers,  P.O.  Box  308,  Lindsay.  CA 
92347. 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America's  leading  brokers  know 
that  when  it  comes  to  selling  pa¬ 
pers,  E&P  Classifieds  really  give 
them  the  business!  Here  s  a 
sampling  of  comments  received 
recently  from  across  the  country: 

"Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling 
inquiries  .  .  .  from  across  the 
spectrum  of  the  newspaper  in¬ 
dustry.  They're  read  by  people  on 
weeklies,  dailies,  suburbans, 
shoppers  and  specialized  publi¬ 
cations  .  .  .  and  really  bring 
results! " 

"Boy!  Do  your  ads  pull!  The  last 
ones  we  ran  have  us  under  a  ton 
of  calls  and  letters." 

“I  sold  both  papers  first  time 
around.  It's  a  pleasure  to  be  an 
advertiser— it  also  pays!” 

These  people  are  pros  when  it 
comes  to  buying  and  selling 
newspaper  properties.  Whether 
you're  a  broker  or  a  principal,  if 
you’re  in  the  market  to  buy  or  sell 
a  newspaper,  take  the  profes¬ 
sional  approach— 


E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SELLING  PAPERS. 

WE  KNOW  OUR  BUSINESS! 


WEEKLY  NEWSPAPER  covers  all  Northern 
Wvoming.  Located  in  the  heart  of  the 
Uranium,  oil,  and  coal  boom  of  northern 
Wyoming.  One  of  the  hottest  spots  in  the 
nation.  Towns  are  doubling  population  in 
one  to  two  years  salaries  are  the  highest  in 
the  nation.  Population  growth  unheard  of. 
This  paper  services  approximately  14  town 
trade  area.  150,000  population  lots  of 
room  to  grow  complete  newspaper  staff 
available  if  wanted.  Editor  has  25  years 
experience.  Grosses  $80,000.00.  Reason 
for  selling  owner  has  other  businesses  and 
sickness.  Price  $80,000.00  with 
$25,(X)0.00  down.  Owner  will  carry  bal¬ 
ance  on  reasonable  terms. 

Write:  B.  J.  Publishing  Co.,  Inc. 

609  Douglas  Highway 

Gillette,  VVyoming  82716 

Phone:  (307)  682-0927  or  686-3847 

NEWSPAPERS  WANTED 

WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  .Editor  &  Publisher. 

NEW  PUBLICATIONS 

SOON  TO  MAKE  ITS  DEBUT-Morning 
Newspaper  Publication.  All  interested  par¬ 
ties  send  all  inquiries  to  P.O.  Box  1348, 
Houma.  LA  70361.  Newspaper  Publishers 
&  Printers  of  Louisiana,  Inc. 

PUBLICATIONS  FOR  SALE 

FAST-GROWING  Michigan  bimonthly 
health  magazine  for  everyone  interested  in 
health.  36,000  readership  and  strong  ad¬ 
vertising  market.  $15,000.  30^0  down.  Box 
5400,  Editor  &  Publisher. 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  Calif.  90801. 

KENRO  24"  vertical  camera.  Extra  frame, 
trays,  supplies,  etc.  Best  offer.  (609) 
234-4719. 

COMPUTERS 

COMPUTERS— Two  used  DEC  Typeset- 11 
PDP  11/45  computer  systems,  with  disk 
drives  and  VDT  interfaces.  Used  by  major 
paper  as  its  composition  system.  Contact: 
Ricnard  Fox,  Union-Tribune  Publishing 
Co..  San  Diego,  CA  (714)  299-3131,  ext. 
1748. 

COMPOSING  ROOM 

OCR  SHEETS  for  your  scanner.  Guaran¬ 
teed  high  quality.  S'z  X  11— $7.15  per 
thousand,  plus  $18.00  make  ready  each 
job.  One  week  delivery.  Send  us  your  form 
for  FREE  SAMPLES!  Windy  City  Press, 
Inc.,  1493  Tonne  Road,  Elk  Grove  Village, 
IL  60007.  Call  collect  (312)  439-%10. 

COMPUTER  SOFTWARE 

ADVERTISING-CIRCULATION  Program 
packages  for  sale  for  IBM  Computer  Sys¬ 
tems  3,  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCULATION— draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  or  arrears  billing.  PIA,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent,  P.  0. 
Box  1210,  Gallup,  N.M.  87301,  (505) 
863-6811. 


USED  MULLER  INSERTER  with  6  sta¬ 
tions.  Reconditioned.  Excellent  condition. 
Graphic  Management  Associates.  Circula¬ 
tion  &  Mailroom  Systems  Div.,  1 1  Main  St., 
Southboro.  MA  01772  (617)  481-8562. 


TWENTY-EIGHT  "NewsBox  35"  Boxes  and 
"Bubble"  Boxes  with  covers.  Five  dam¬ 
aged,  some  in  original  cartons.  Used  1‘'2 
years.  4,0(X)  clear  plastic  bags.  Original 
cost— $2,400,  as  is  for  $1,600.  Call  (215) 
867-3737. 


STA-HI  251  COUNTER  STACKER 
Available  immediately— very  good  condi¬ 
tion.  Box  3943,  Editor  &  Publisher. 


CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536, 
Editor  &  Pubitsher. 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las,  TX  75222.  (214)  357-0196. 


GE  MOTOR  DRIVE  75HP  AC  900  RPM,  220 
Volts  and  GE  60HP  AC.  Twin  (jontrol  Panel 
Board.  Has  had  very  little  use.  Box  5342, 
Editor  &  Publisher. 


SHERIDAN  24P  INSERTER  WITH  HAND- 
FLY  TABLE.  AVAILABLE  IMMEDIATELY. 
Box  5352,  Editor  &  Publisher 


E&P  Classifieds 
Programmed  For  Selling 


PUT  YOUR 
MONEY  WHERE 
THE  MARKET  IS! 


If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back  into 
production!  Perhaps  you  can't 
use  that  particular 
equipment..but  we'll  bet  you 
could  sure  use  the  space  it 
occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money.. hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  I  ittle  as  $2 .10 
a  line  of  our  space!  We'llputthat 
equipment  back  into  production 
for  you  in  someone  else's 
plant..and  produce  a  profit  for 
you  to  boot! 

E&P  CLASSIFIEDS 
(212)  752-7053 
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The  Macey  SignaBinder 
produces  self  -  covered  , 
saddle -stitched  booklets 
for  $3  to  $4  per  M« 

The  Macey  SignaBinder  is  a  one-operator  unit 
that  offers  savings  in  labor  and  material-handling 
costs  on  saddle  stitched  booklets  produced  from 
single  web  signatures. 

Booklets  up  to  32  pages,  from  5  x  SVi”  to 
11%  X  9",  can  be  produced  at  speeds  up  to  6500 
per  hour. 

For  complete  information,  write  Harris  Corpora¬ 
tion,  Bindery  Systems  Division,  13835  Enterprise 
Avenue,  Cleveland,  Ohio  44135. 


2  FERAG  Mechanical  Stackers.  Accurate 
Count.  Excellent  Jog.  Can  be  seen  running. 
Box  5340,  Editor  &  Publisher. 


FOR  SALE 

Dauario  Conveyor— 130  feet  long  with  de¬ 
livery  head  and  delivery  table.  Ideal  tor 
quarter-fold  papers.  Good  condition.  Con¬ 
tact  Dan  Kirkovich,  The  Macomb  Daily, 
P.O.  Box  707,  Mt.  Clemens,  Michigan 
48043  (313)  469-4510. 


2  COUNT-O-VEYOR  STACKERS  MODEL 
106.  In  good  running  condition.  Box  5341. 
Editor  &  Publisher. 


MISCELLANEOUS 


GOSS  URBANITE  Roll  Stand  3  unit  with  in 
feed.  (3)  Count-O-Veyor  Stackers  with  right 
angle  conveyors.  Balan  Model  36-40  Butt 
Roll  Rewinder.  Call  (201)  773-3188. 


NEWSPAPER  BAGS 


SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS— All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  Flow- 
ard,  Aberdeen,  MD  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


NEWSPRINT-ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co..  3305  W.  Warner, 
Santa  Ana.  CA  92704,  (714)  556-7130. 


OFFICE  EQUIPMENT 


BOOKKEEPING  machine  bargain:  Bur¬ 
roughs  L-5000  with  all  programs  for  news¬ 
paper  accounting.  Less  than  5  years  old. 
Paper  no  longer  publishing.  Himes  Printing 
Co.,  1015  Benner  Pike.  State  College.  PA 


PASTEUP  SUPPLIES 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54- 14th  Street 
Wheeling,  W.  Va.  26003 
Ph.  (304)  233-5211 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters --$4000. 
2961-$2300.  Keyboards— $1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  5700  controller,  2 
5700  terminals,  Decitek  tape  r&ader,  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland.  (303)  275-2323. 
Daily  Record.  Box  111,  Canon  City,  CO 
81212. 


SPECIAL  DISCOUNT!  $50  off  the  price  of 
any  Pacesetter  desk  in  inventory.  August 
only,  Stanton  Composing  Equipment. 
Windham  Plaza.  Windham,  NH  03087. 
(603)  893-4361. 


PHOTON  713-10  -  Three  machines  plus 
extensive  parts- -replaced  by  Unisetter  — 
$1500  for  entire  package.  SPC  (800)  631- 
5803,  toll  free. 


COMPUGRAPHIC  unified  composer  with 
additional  scrolling.  Uni  Setter  with  fonts 
(5)  spare  parts  kits,  interface,  floppy  disc 
reader,  unitape  keyboard.  Buy  entire  sys¬ 
tem  or  separate.  Call  Jose  or  Diane  (212) 
752-4530. 


5  TYPE  FONT  film  strips  for  ExecuWriter  II. 
sizes  6.  9.  10.  and  12.  Make  offer  to  Box 
5382.  Editor  &  Publisher, 


COMPUGRAPHIC  ACM  9000  and  COM- 
PUWRITER  IV.  4  years  old.  Take  over 
lease.  Call  (212)  243-3380. 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING. 
7  years  left  on  10  year  lease.  Write  for 
further  information  to:  Press,  P.O.  Box 
15093,  Los  Angeles.  CA  90015. 


URBANITE  FOLDER  WITH  V4  AND  ‘2 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 


FAIRCHILD  News  King  4  units,  web  offset 
newspaper  with  Color  King  >2'  and  >4"  fol¬ 
der.  Available  immediately.  Call  Mr. 
Koravos  (617)  475-3210. 


GREGG  IMPRINTER  22^'4  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


GOSS  COMMUNITY.  4-unit  grease  lubri¬ 
cated  side  lay  on  unit. 

CONTINENTAL  PRINTING  MACHINERY 
K.  W.  LANGLEY 
7432  Hadley 

Overland  Park.  KS.  66204 
913-432-8276 


FOR  SALE 

One  Wood  Metropolitan  Press 
22^4  Cutoff  120  Stagger 
One  3:2  Metropolitan  Folder 
6  Wood  Reels  with  Automatic  Tensions 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

105th  &  Santa  Fe  Drive.  P.O.  Box  5487 
Lenexa.  Kansas  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 


FOR  SALE 

One  12-Unit  Hoe  Colormatic  Press 
22^4  Cutoff-135  Stagger 
Two  -3:2  Folders 
6  Wood  Reels  and  6  Hoe  Reels 
Exclusive  Offering 
For  Further  Information 
Call.  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 


8  UNIT  Folders  Goss  Universal  presently 
twined  3  and  5 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21'?  cutoff 

4  UNIT  l.OCX)  series  suburban 

6  UNIT  Goss  Mark  1  22%  "  cutoff 

5  UNIT  Goss  Community  with  SC  folder 
Bramble  Professional  Press.  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  '.'4  and  ‘2,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 


GOSS  COMMUNITY  units  for  add-on,  1972 

Goss  Community  folders 

Goss  Suburban.  2  units 

Goss  Suburban,  6  units,  1966 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  S'C  combo  folder 

Color  King  2:1  folder.  Model  790 

Gregg  flying  imprinter  22%  " 

Urbanite  %  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60-75-100HP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units.  1970 

Goss  Urbanite  3/c  unit 

Goss  Signature  23  9/16  "  x  38  ",  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


E&P  Classifieds 

Programmed  for  Selling 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt. 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


FOR  SALE 

One  12-Unit  Goss  Headliner  Press 
22’4  Cutoff  - 120  Stagger 
Tension  Lockup  Double  Folder 
Wood  Reels  with  Tensions 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa.  Kansas  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 


FOR  SALE 

4  Goss  Headliner  Mark  I  Printing  Units 
2:1  Double  Folder  22%  Cutoff 
Available  Immediately 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa.  Kansas  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 


FOR  SALE 

Goss  Portable  Color  Fountains 
New  Style  -Double  Page 
33’  Roller  Left  and  Right  Hand 
Available  Immediately 
Exclusive  Offering 
For  Further  Information 
Call.  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

105th  &  Santa  Fe  Drive.  P.O.  Box  5487 
Lenexa.  Kansas  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 


FOR  SALE 

Two  6-Unit  Goss  Mark  I  Headliner  Presses 
Double  2:1  Folder  with  Each  Press 
One  Color  Half  Deck  on  Each  Press 
Manufactured  Mid  50's 
2 1 '  z'  Cutoff  -90  Stagger 
Reels,  Tensions  and  Pasters 
Compression  Lockup 
Excellent  Condition 
Available  Immediately 
Priced  For  Quick  Sale 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa.  Kansas  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 


FOR  SALE 

Hoe  Single  Delivery  3:2  Folder 
Equipped  with  Upper  Formers  and  Motor 
Drive 

Available  Immediately 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 


FOR  SALE 

One  11-Unit  Goss  Headliner  Mark  I  Press 
Two  Double  2:1  Folders  with 
Double  Upper  Formers 
4  Color  Humps  - 1  Color  Half  Deck 
22%'  Cutoff 

Available  First  Quarter  1980 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

105th  &  Santa  Fe  Drive.  P.O.  Box  5487 
Lenexa,  Kansas  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 


FOR  SALE 

Goss  Universal  Semi  Automatic 
2  Position  Roll  Arm 
Mid  Position 

Also  Semi  Automatic  6  Position  Roll  Arms 
Available  Immediately 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

105th  &  Santa  Fe  Drive.  P.O.  Box  5487 
Lenexa.  Kansas  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


FOR  SALE 

National  A-340  Offset  Plate  Processor 
Like  New— Used  as  Demonstrator 
$3,260.00 

NuArc  SST  20X24C  Horizontal  Camera 
Like  New— Used  as  Demonstrator 
$3,650.00 

New  Padding  Press  Model  101 
$135.00 

Jomac  Roller  Washers 
32  -As  Is 
$250.00 

20  H.P.  Fincor  Press  Drive 
$2,500.00 

All  Available  Immediately 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 


FOR  SALE-GOSS  EQUIPMENT  20  Urba¬ 
nite  Units— Folders,  V»  Folders,  upper 
formers,  roll  stands.  Drives,  3  Color  Unit. 
Equipment  from  7-12  years  old.  No  deal¬ 
ers.  Treasure  Chest  Advertising,  19313  E. 
Foothill  Blvd.,  Glendora  CA  91740,  Phone 
(213)  963-7611. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  28^7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


YOU’VE  SEEN 
OUR  SLUGS: 

“Be  Your  Own 
Syndicate  Boss” 

“E&P  Classifieds 
Programmed  for 
Selling” 

“A  Better  Way  to 
Peddle  Your  Papers” 

Now  let  us  give  you  the 
real  insider's  story: 

JOIN  OUR 
CONTRACT  CREW! 

. . .  Those  individuals, 
companies,  syndicates 
that  know  the  value  of  an 
E&P  ad  and  run  with  us 
on  a  regular  basis. 

So,  be  it  1 2,  26  or  52  ti  mes 
per  year,  we  produce 
business  and  profit  for 
these  people.  We  offer 
you  freedom  to  rotate  your 
copy  within  our  regular 
deadline  times,  monthly 
billing,  and  the  best 
exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place 
now,  in  the  most  effective 
classified  market  in  the 
newspaper  industry. 

E&P  CUSSIFIEOS 

Rates  on  Request 
I  (212)  752-7050 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 

OIODE-GLASER  INSERTER 

Minimum  3  stations 

Box  5163,  Editor  &  Publisher 

4  UNIT  Web  Leader  or  Similar  with  Folder. 
Will  consider  long  term  lease  of  your  print¬ 
ing  facilities  in  Zone  5  or  7.  tox  5125, 
Editor  &  Publisher. 

COUNT-O-VEYOR  STACKER 

IN  GOOD  CONDITION 

Box  5164.  Editor  &  Publisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 

4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

SHERIDAN  24P  INSERTER 

Must  see  in  operation. 

Box  4050.  Editor  &  Publisher. 

MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538,  Editor  &  Publisher 

SHERIDAN  72P  INSERTER 

Advise  price  and  availability. 

Box  4499,  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V  22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER 

SHERIDAN  48P  INSERTER 

Must  see  in  operation 

Box  4537,  Editor  &  Publisher 

STA-HI  251  OR  257 

COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 

PACE  SETTER,  Harris  TxT,  GSI-Singer, 
Compugraphic  Text  for  backup.  Com- 
putype  equipment.  (914)  226-4711. 

WANTED  TO  BUY: 

URBANITE  3-color  unit  modified  for  dou¬ 
ble  transfer.  Unit  no  older  than  9  years. 
Advise  price,  availability,  when  can  in¬ 
spect.  Enclose  sample  of  work  current. 
Contact  Sam  McMichael,  Des  Plaines  Pub¬ 
lishing  Company,  (312)  824-1111. 

GOSS  Community.  3  to  5  units.  Oil  bath. 
Would  consider  other  good,  small  press. 
Gill  Hartman,  Hartman  Newspapers,  Inc., 
P.O.  Box  1390,  Rosenberg,  TX  77471. 
(713)  342-8691. 

50HP  DC  GE  type  drives  needed  im¬ 
mediately  for  6  unit  and  folder  Goss  Head¬ 
liner,  Ignitron  tube  controls.  Brader  Indus¬ 
tries,  Inc.,  37-28  27th  St.,  Long  Island 
City,  NY  11101. 

FERAG  H-500  STACKER 

IN  GOOD  CONDITION 

Box  5381,  Editor  &  Publisher 

INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 

HAVE  A  DELIVERY  PROBLEM? 
Midwest  Circulation  Systems  can  solve  any 
distribution  problems  fast!  We  handle  all 
phases  of  circulation— little  merchant,  op¬ 
tional  pay,  mail  conversion,  free  distribu¬ 
tion,  promotions,  personnel,  trucking,  con¬ 
sultation,  analysis,  etc.  Midwest  Circula¬ 
tion  Systems,  15711  S.  Madison  Ave., 
Dolton,  IL  60419,  (312)  995-1385. 

CIRCULATION  PROMOTION 
SERVICES 

IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR'S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clip  ari 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns,  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL.  INC.  P.O.  Box 
6526,  Mobile,  AL  36606,  (205)  476-6600 

ENGINEERING 
&  INSTALLATIONS 

CLASSIFIED  ADVERTISING  RATES 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


1- week  —  $1.90  per  line 

2- weeks  —  $1.75  per  line  per  issue 

3- weeks  —  $1.55  per  line  per  issue 

4- weeks  —  $1.40  per  line  per  issue 


OTHER  CLASSIFICATIONS 

Add  $1.50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


1- week  —  $2.60  per  line 

2- weeks  —  $2.50  per  line  per  issue 

3- weeks  —  $2.30  per  line  per  issue 

4- weeks  —  $2.10  per  line  per  issue 


PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available/News- 
papers  for  Sale/Positions  Wanted. 


DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions,  changes  your  classified  ad  to  display.  The  rate  for  display<lassified  is 
$4.75  per  agate  line—  $66.00  per  column  inch  minimum  space. 


Count  approximately  39  characters  anchor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Clatsifiad  Contract  Ratos  AvailaMa  On  Roquost 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  Now  York  Tima 
Editor  &  Publisher,  575  Lexington  Ave.,  NY,  NY  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name . 


Address. 
City _ 


-State. 


.Zip. 


Phone 


Authorized  by. 

Classification _ 

Copy _ 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Ron: _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  A  PUBLISHER  •  575  Leiington  Ate.e  New  York.  N  Y  10022 
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INDUSTRY  SERVICES 
FINANCIAL  CONSULTANTS 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


LEE  HAGUE'S 
EXPERIENCE  IN: 


—  acquisition  financing 

—  structuring  refinancings 

—  financial  planning 

—  merger  negotiations 


Can  be  a 

major  advantage  to  you. 


Call  (312)  296-2375 
for  a  confidential  discussion 
of  your 

financing  requirements. 


RON  CURTIS  &  COMPANY 
1460  Renaissance  Drive 
Park  Ridge,  Illinois  60068 


JOB  LEADS 


RADIO-TV  Jobs— Stations  hiring  nation¬ 
wide!  Free  sample:  "Job  Leads  Newslet¬ 
ter,"  1680-HL  Vine,  Hollywood,  CA 90028. 


WEEKLY  NEWSPAPER  SERVICES 


NE\W!  WEEKLIES'  IDEA  SERVICE  .  .  . 
especially  designed  for  community, 
suburban  and  weekly  newspapers!  Ways 
to  increase  revenue,  boost  circulation, 
promote  ad  space  .  .  .  plus  legal  up¬ 
date  .  ..  plus  a  special  section  of  original, 
ready-to-use  art  for  your  ads  and  promo¬ 
tions.  Call  or  write  for  details  including 
our  Double  Guarantee  of  satisfaction. 
WEEKLIES'  IDEA  SERVICE.  P.O.  Box 
6526,  Mobile,  Alabama  36606,  (205)  476- 
6600. 


Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


Help 

Wanted... 


ACADEMIC 


JOURNALISM  INSTRUCTOR/Assistant 
Professor  (News-Editorial),  beginning  Au¬ 
gust  21,  1978.  MA  required  plus  profes¬ 
sional  news-editorial  experience.  Teach  9 
hours  and  advise  student  newspaper.  Con¬ 
tact  E.  Samuel  Dudley.  Drawer  NJ,  Missis¬ 
sippi  State,  MS  39762.  Affirmative  Action 
Equal  Opportunity  Employer. 


ASSISTANT  MANAGER,  STUDENT  PUB¬ 
LICATIONS,  UNIVERSITY  OF  TENNES¬ 
SEE,  KNOXVILLE.  Primarily  responsible 
for  advertising  in  self-supporting  student 
newspaper  and  sales  of  subscription  for 
year-book.  Salary:  $10,000  year.  To  apply 
send  resume,  transcript,  three  references, 
to:  L.R.  Hyder,  5  (Communications  Build¬ 
ing.  University  of  Tennessee.  Knoxville,  TN 
37916. 

AN  AFFIRMATIVE  ACTION/EQUAL  EM¬ 
PLOYMENT  OPPORTUNITY  EMPLOYER. 


ASSISTANT  OR  ASSOCIATE  Professor  to 
teach  undergraduate  reporting,  writing 
and  editing:  newspaper  management  and 
economics.  MA  degree  required,  plus  five 
years  significant  editorial  and/or  manager¬ 
ial  experience  in  newspapers.  Additional 
graduate  study  desirable.  Salary  negoti¬ 
able.  Application  deadline  January  15, 
1979.  Write  Professor  Richard  Rieke.  De¬ 
partment  of  Communication,  University  of 
Utah,  Salt  Lake  City,  UT  84112.  An  Equal 
Opportunity/Affirmative  Action  Employer. 


Dean, 

Graduate  School 
of  Journalism 


Large  eastern  univer¬ 
sity  seeks  a  dean  of  its 
graduate  school  of 
journalism.  Ideal  can¬ 
didate  would  be  a  na¬ 
tionally  recognized 
journalist,  writer, 
scholar,  with  adminis¬ 
trative  experience  or 
promise,  in  sum,  a 
leader  in  the  profes¬ 
sion.  Equal  Opportu¬ 
nity/Affirmative  Action 
Employer,  M/F.  Send 
vitae  before  Sept.  30 
to: 

Box  5375, 

Editor  &  Publisher 


ACCOUNTING 

ACCOUNTING 

STUDENT  PUBLICATIONS  MANAGER/ 
journalism  instructor  at  The  University  of 
Alabama.  Ideal  person  would  know  busi¬ 
ness  and  editorial  side  of  newspapers. 
Duties.  Advise  award-winning  newspaper, 
yearbook,  teach  1  class,  direct  interns  and 
placement.  Salary  commensurate  with  ex¬ 
perience  and  duties.  Send  resume  to: 
Dean  VVilliam  H.  Melson.  School  of  Com¬ 
munications,  P.O.  Box  1482,  University, 
AL  35486.  The  University  of  Alabama  is  an 
Affirmative  Action/Equal  Opportunity 
Employer. 


ASSISTANT  CONTROLLER 


The  Washington  Post  is  expanding  its  accounting  staff,  thereby 
creating  two  Assistant  Controller  positions,  one  responsible  for 
Credit  &  Collections  and  Advertising  Receivables  and  the  other 
responsible  for  General  Ledger,  Taxes,  Fixed  Assets,  Contracts 
and  Disbursements. 

Requirements  for  the  Assistant  Controller/Credit  &  Collections,  Re¬ 
ceivables  are: 

- Degree  in  Business,  preferably  Business  Admin. 

- Five  years  of  Credit  Dept,  management  experience, 

preferably  within  a  controller's  dept,  of  a  large  corporation 

- Experience  in  receivables  and  billing 

- Newspaper  experience  desirable 

- Innovative,  imaginative  and  proven  record  of 

accomplishments 

- Familiarity  with  data  processing 

Requirements  for  the  Assistant  Controller/General  Accounting  are: 

- -Degree  in  Accounting 

- Five  to  six  years  of  management  experience  in  the  areas  of 

general  ledger,  payables  and  taxes,  preferably  in  the 
newspaper  industry 

- Familiarity  with  data  processing 

- Innovative,  imaginative  and  proven  record  of 

accomplishments 

If  you  meet  these  requirements  and  would  enjoy  working  for  a 
prestigious  communications  company  located  in  Washington,  D.C., 
please  send  your  resume  in  confidence  with  salary  history  to: 

Employment  Manager,  The  Washington  Post 
1150  15th  Street,  N.W. 

Washington,  D.C.  20071 

An  Affirmative  ActionlEqual  Opportunity  Employer 


ASSfSTANT  CONTROLLER 
Immediate  opening  for  assistant  controller 
at  Dayton  Newspapers,  Inc.  Respon¬ 
sibilities  Include  assisting  In  supervision  of 
billing,  credit,  and  EDP  departments; 
weekly,  monthly  and  annual  financial  re¬ 
ports:  budgeting  and  assisting  outside  au¬ 
ditors  at  year  end.  Salary  commensurate 
with  experience  and  ability.  Send  resume 
tO;  James  E.  Ripley,  Controller,  Dayton 
Newspapers.  Inc.,  4th  and  Ludlow  Sts., 
Dayton,  OH  45402. 


DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 


ACCOUNTING  SUPERVISOR-For  San 
Francisco  Bay  Area  publishing  chain.  3-5 
years  industry  experience.  Responsible  for 
overall  accounting  activities.  Supervise 
staff  of  6.  Candidate  is  ultimately  seeking 
controllership  position  after  demonstrat¬ 
ing  ability.  Send  resume  with  salary  history 
to  Box  5329.  Editor  &  Publisher. 


ADMINISTRATIVE 


GENERAL  MANAGER/PUBLISHER  of  ex¬ 
clusive  small  daily  and  satellite  weekly. 
Over  $500,000  gross  operation  with  im¬ 
pressive  growth  potential  for  an  aggressive 
talented  individual.  Send  resume  to  Box 
5396,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  August  12,  1978 


GENERAL  MANAGER  for  5  day  daily  and 
Sunday  newspaper  in  south's  best  growing 
market.  Must  know  financial  advertising 
and  production  side:  be  able  to  relate  to 
community.  This  is  a  great  opportunity. 
Send  complete  resume  tO;  R.  J.  Rossi, 
Park  Newspapers  Inc.,  Box  550,  Ithaca, 
NY  14850. 


MANAGING  EDITOR  -oversee  entertain¬ 
ment  newspapers  in  Columbus  and  Cin¬ 
cinnati.  Strong  on  sales,  promotion,  edito¬ 
rial,  business  and  circulation.  Good  or- 

fanizer,  hard  worker.  Resume  and  letter  to 
ocus  Magazine,  301  E.  Livingston  Ave., 
Columbus,  OH  43215. 


ADVERTISING 


ADVERTISING  SALES 
Small  daily  looking  for  a  person  with  desire 
to  succeed.  Salary,  monthly  bonus,  great 
fringe  benefits,  advancement  opportuni¬ 
ties.  Write  or  call  Steve  Weinshenker, 
Hendersonville  Times-News,  P.O.  Box  490, 
Hendersonville,  NC  28739  (704)  692- 
0505.  A  New  York  Times  Company,  An 
Equal  Opportunity  Employer. 


ADVANCEMENT  POSITION  for  aggressive 
salesperson  with  a  proven  track  record  of  5 
years  or  more  in  outside  display  sales.  6 
day  a  week  paper  over  17,500  circulation 
in  Thousand  Oaks,  California.  Contact:  Ad¬ 
vertising  Director 

1  (805)  495-7401 
P.O.  Box  3129 
Thousand  Oaks,  CA  91359. 


ADVERTISING  MANAGER 
For  aggressive  small  daily  and  group  of 
weeklies  in  Area  5.  Should  be  aggressive 
salesman  with  good  track  record  and 
should  have  ability  to  sell,  conceive  and 
implement  sales  programs  and  manage 
department.  Good  benefits.  Send  resume, 
references  and  salary  requirements  to: 
Box  5264,  Editor  &  Publisher. 


IF  YOU'RE  aggressive  and  want  a  chance 
to  run  yourown  show,  we  need  an  advertis¬ 
ing  manager  to  take  charge  and  build  sales 
in  our  growing  Ohio  weekly.  We  have  good 
salary  and  bonuses.  Send  resume  ana  sal¬ 
ary  requirements  to  Box  5287,  Editor  & 
Publisher. 


ADVERTISING  SALES 
Wyoming's  largest  daily  newspaper  is  seek¬ 
ing  a  well  qualified  sales  representative. 
Individual  must  have  a  degree  in  Market¬ 
ing,  2-4  years  experience  and  be  well  rec¬ 
ommended.  The  Casper  Star-Tribune  of¬ 
fers  an  excellent  opportunity  for  an  ag¬ 
gressive  individual.  We  are  a  30,0(X)  daily 
located  in  central  Wyoming  with  excellent 
recreation,  growth  and  economy.  Salary 
commensurate  with  experience.  Please 
send  resume  and  references  tO:  Mark  R. 
Helwick 

Advertising  Director 
Casper  Star  Tribune 
P.  0.  Box  80 
Casper,  Wyoming  82602 


FLORIDA openingfor  experienced  retail  ad 
salesman.  Need  self-starter  full  of  ideas 
and  good  on  promotions.  Salary-commis¬ 
sion.  Send  complete  resume  first  letter. 
Box  5306,  Editor  &  Publisher. 


LOOKING  FOR  quality  person  to  serve  as 
advertising  director  of  a  demi-metro  opera¬ 
tion  in  Southwest.  Must  be  mature, 
smooth  in  account  contacts,  understand 
and  explain  marketing  data  effectively.  An 
unblemished  employment  history  is  a 
must.  Write  giving  details  of  background, 
compensation  expectation,  etc.  Replies 
confidential  unless  otherwise  noted.  Box 
5331,  Editor  &  Publisher. 


IF  YOU'RE  aggressive  and  want  a  chance 
to  run  yourown  show,  we  need  an  advertis¬ 
ing  manager  to  take  charge  and  build  sales 
in  our  growing  Ohio  weekly.  We  have  good 
salary  and  bonuses.  Send  resume  and  sal¬ 
ary  requirements  to  Box  5416,  Editor  & 
Publisher. 


JOIN  an  active,  progressive  ad  staff  on  a 
top  growth  morning  daily  in  the  Southeast; 
$15,000  range  with  plenty  of  future  in 
group.  Resume  to  Box  5406,  Editor  & 
Publisher. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CLASSIFIED  ADVERTISING 


ADVERTISING  SALES  DIRECTOR  tor  twice 
weekly  newspaper  located  in  the  center  of 
the  largest  skiing  complex  in  the  Colorado 
Rockies.  We  need  someone  who  is  aggres¬ 
sive  and  likes  to  sell.  Please  send  resume 
and  salary  requirements:  The  Summit  Sen¬ 
tinel.  P.O.  Box  279.  Dillon.  CO  80435  or 
call  (303)  468-2585. 


SPECIAL  EDITION 
SALESMEN  WANTED 
Daily  newspaper  situated  in  a  thriving 
major  oil  and  gas  area.  Must  make  layouts, 
write  copy  and  sell  for  our  annual  progress 
edition.  Exceptance  of  this  product  as  ex¬ 
cellent.  The  selling  period  would  be  Sep¬ 
tember  thru  January  with  5  figure  earning 
potential.  Send  resume  tO:  Box  5317. 
Editor  &  Publisher. 


ADVERTISING  MANAGER  tor  30.000  cir¬ 
culation  Zone  5  daily.  Position  reports  to 
publisher  and  offers  great  potential  for 
career  growth  with  one  of  the  country's 
largest  newspaper  groups.  If  you're  ag¬ 
gressive  and  have  several  years  experience 
in  newspaper  advertising,  please  send  your 
resume  and  salary  requirements  in  confi¬ 
dence  to  Box  5324.  Editor  &  Publisher. 


CENTRAL  TEXAS  Afternoon  Daily  News¬ 
paper  offers  an  opportunity  for  an  aggres¬ 
sive  Ad  Director.  We  are  the  strong,  solid 
established  paper  in  our  area,  with  a  good 
ad  staff.  Write;  Ray  Townsend.  Publisher. 
Killeen  Daily  Herald.  P.O.  Box  1300.  Kil¬ 
leen.  Texas  76541. 


ADVERTISING  SALES  DIRECTOR 
Central  California 

THE  FRESNO  BEE  (122M  AM  143M  Sun¬ 
day)  has  an  immediate  career  opportunity 
for  an  experienced,  aggressive  Advertising 
Director.  We' re  looking  for  a  marketing- 
oriented  professional  with  competitive  ex¬ 
perience  ...  a  person  who  knows  on-the- 
street  techniques  of  retail,  classified  and 
general  advertising  sales  management. 
Must  have  proven  administrative  ability 
and  talent  for  staff  motivation. 

Attractive  fringe  package  salary  open  for 
discussion.  Send  complete  resume,  in¬ 
cluding  wage  requirements  and  career  go¬ 
als.  to  Personnel  Manager.  The  Fresno 
Bee.  1626  E  Street.  Fresno.  CA  93786.  All 
replies  held  in  confidence.  An  Affirmative 
Action  Equal  Opportunity  Employer. 


ADVERTISING  SALES  MANAGER  for 
weekly  publication  in  explosive  growth 
area.  High  compensation.  Idylic  semi-rural 
setting.  Zone  2.  Box  5269.  Editor  & 
Publisher. 


DYNAMIC  SALESPERSON 
We  ll  make  you  an  owner  for  no  dollars 
down.  Spend  6  months  with  us  on  a  50  50 
profit  basis.  If  you're  as  good  as  you  think 
you  are.  we  ll  sell  you  our  weekly  shopper. 
Zone  2.  Box  5404.  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  for  small  Wesf- 
ern  Pennsylvania  operation,  including 
6-day  daily.  Must  be  aggressive,  strong  on 
sales  and  service.  Send  complete  resume 
and  salary  desired  to  Box  5C)60.  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
for  small  Northern  Ohio  6-day  daily.  Excel¬ 
lent  way  for  present  second  person  to  gam 
top  spot.  Reply  Box  5312.  Editor  & 
Publisher. 


MOVE  UP  to  •  1  spot  if  you're  *2  or  strong 
District  Manager.  Fast-growing  ABC  daily 
in  group  operation  with  good  future  for  the 
right  person.  Southeast.  Resume  to  Box 
5407.  Editor  &  Publisher. 


CIRCULATION  MANAGER.  Ground  floor 
opportunity  with  10.000  bracket  weekly 
TMC  operation  to  convert  second  and  third 
class  mail  to  carriers  and  motor  routes. 
Must  be  experienced  and  promotion 
oriented.  Eastern  Area  5.  Send  resume  to 
Box  5392.  Editor  &  Publisher. 


EXPERIENCED  Circulation  Manager  for 
10.000  daily  70  miles  South  of  St.  Louis. 
Desirable  recreation-oriented  area.  Prefer 
career  minded  individual.  Advancement 
opportunity  with  newspaper  group.  Con¬ 
tact:  The  Daily  Journal.  Flat  River.  MO 
63601. 


CIRCULATION  SALES 

Present  Circulation  Director  Retiring 

Position  Director  of  Circulation  Sales  for  Connecticut 
Newspapers  Inc. ,  publishers  of  The  Advocate  and 
Greenwich  Time. 

ReOUirementS  Applicant  must  be  experienced  in  all  phases  of 
circulation  management,  carrier  organization, 
district  manager  supervision,  soles  promotion 
development,  circulation  marketing  analysis  ond 
planning. 

Benefits  Salary  plus  incentive  structure,  plus  major  com¬ 
pany  benefits. 

To  Apply  Submit  complete  work  resume  (please  do  not 
coll)  to: 

Jay  A.  Shaw,  President 
Connecticut  Newspapers  Inc. 

258  Atlantic  Street 
Stamford,  Connecticut  06901 

A  TIMES  MIRROR  COMPANY 


CIRCULATION  MANAGER  for  12.0(X)  daily 
with  weekly  extended  coverage  publica¬ 
tion.  Ideal  small  Ohio  community.  Very 
highly  competitive  market.  Very  good 
fringes.  Send  complete  resume  and  salary 
requirements  to  Box  5139.  Editor  & 
Publisher. 


REGIONAL  MANAGERS 
DISTRIBUTION 

We  are  seeking  2  high-calibre  individuals 
to  run  regional  offices  in  the  Los  Angeles 
area.  Applicants  should  have  solid  back¬ 
ground  in  distribution.  Knowledge  of  Los 
Angeles  area  helpful.  Good  salary  and 
fringe  benefits.  Much  growth  potential 
with  progressive  newspaper  chain 
Harte-Hanks  Communications.  Replies  to: 
Michael  Lynch 

Vice  President.General  Manager 
Inland  Carriers.  Inc. 

P.  0.  Box  1285 
Industry,  CA  91749 


23.(X)0  UPSTATE  New  York  daily  needs  an 
honest,  aggressive  circulation  manager 
familiar  with  all  phases  of  distribution  and 
sales.  TMC  experience  a  plus.  Salary  to 
$19,000.  Beautiful  rural  area  2  hours  from 
New  York  City.  Box  5419.  Editor  & 
Publisher. 


ZONE  MANAGER 

Medium-sized  daily  in  Zone  6  is  looking  for 
a  sales-minded  circulator.  Should  have 
district  management  experience.  Position 
includes;  a  real  opportunity  to  advance, 
company  car.  and  a  comprehensive  bene¬ 
fit  package.  Send  resume  to  Box  9136. 
Corpus  Christi.  TX  78408. 


SMALL  GROUP  of  aggressive,  quality  Zone 
3  newspapers  is  looking  for  circular  district 
manager  on  medium-size  daily  who  is 
ready  to  take  charge.  Position  offers  chal¬ 
lenge.  variety,  imagination,  hard  work,  de¬ 
spair  and  elation.  Salary  reasonable. 
Chance  for  a  share  in  the  company  growth. 
(Contact  Box  772,  Radford,  VA  24141. 


$39,840.00 
AD  MANAGER 
CAROLINA  BOATMAN 
$25,000  salary  plus  4°o  on  $346,000 
gross. 

Lawrence  Newspapers.  Inc, 

(919)  552-5178 


ASSISTANT  PHONEROOM  SUPERVISOR 
for  New  Jersey's  largest  Daily  and  Sunday 
newspaper.  Background  should  include  all 
phases  of  ptioneroom  operation.  Scanner 
and  VDT  experience  helpful  but  not  essen¬ 
tial.  Ideal  candidate  is  aggressive,  energet¬ 
ic.  creative,  and  willing  to  participate  in  a 
dynamic  Management  team. 

If  you  meet  these  requirements  and  are 
able  to  deal  effectively  with  people,  send 
resume  describing  your  experience  and 
salary  requirements  to:  Personnel  De¬ 
partment.  The  Star-Ledger,  1  Star-Ledger 
Plaza.  Newark.  N.J.  07101 

THE  STAR-LEDGER 
EQUAL  OPPORTUNITY  EMPLOYER  M  F 


CIRCULATION 

FULFILLMENT 

MANAGER 

Fast  growing  well-established  subur¬ 
ban  Philadelphia  publishing  company 
needs  take-charge  individual  with 
proven  record  in  this  field.  You  will 
have  overall  responsibility  for  all 
magazine  fulfillment  operations,  and 
in  this  capacity  supervise  outside 
computer  service  bureaus  as  well  as 
evaluate  their  performance.  You  will 
implement  cost  saving  measures,  pre¬ 
pare  circulation  reports  and  analyses, 
as  well  as  maintain  and  update  pros¬ 
pect  files.  You  should  be  creative  and 
goal-oriented,  be  able  to  develop  in¬ 
novative  ways  to  use  files  for  market¬ 
ing  effectiveness  and  prepare  and  up¬ 
date  circulation  projections  using 
Kobak  model. 

If  you  have  the  above  qualifications 
and  seek  a  challenge  where  your  tal¬ 
ents  and  expertise  will  be  appreciated 
and  compensated  accordingly,  send 
us  your  resume  of  experience,  back¬ 
ground  and  salary  expectations  tO: 

G-79,  P.O.  BOX  2069 
Philadelphia,  PA  19103 
Equal  Opportunity  Employer.  M  F 


CIRCULATION  MANAGER  zoned  daily  and 
weekly.  Skagit  Valley  Herald,  c/o  Box  C. 
P.O.  Box  578.  Mt.  Vernon.  WA  98273. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  NATIONAL 
ADVERTISING  MANAGER 
The  Decatur  (Illinois)  Herald  and  Review,  a 
65.0(X)  combined  daily,  is  seeking  a  man¬ 
ager  to  direct  the  classified  staff.  Also  will 
be  responsible  for  national  sales  coordina¬ 
tion  with  national  representative. 

A  strong  sales  background,  management 
experience  and  a  desire  to  grow  are  the 
primary  qualifications  we  seek.  In  return 
we  offer  an  attractive  salary,  good  benefits 
and  promotion  opportunities. 

Send  resume  including  salary  history  and 
requirements  to:  Keith  L.  Stewart.  Per¬ 
sonnel  Manager,  Lindsay-Schaub  News¬ 
papers,  P.O.  Box  789.  Decatur.  IL  62525. 


CLASSIFIED  MANAGER 
Are  you  one  of  the  few  really  creative  clas¬ 
sified  sales  manager-motivators  in  the  bus¬ 
iness?  Or  do  you  have  the  potential  to  be? 
If  so.  we'd  like  to  meet  with  you.  What  have 
you  done  to  develop  maximum  classified 
potential  in  a  medium  or  metro  market? 
How  have  you  approached  the  challenge  of 
developing  and  motivating  sales  people? 
How  would  you  prepare  for  the  phenom¬ 
enal  growth  classified  represents  in  the 
future?  We  are  a  combination  daily-Sunday 
operation  in  a  very  competitive,  glamor 
market  in  the  Sun  Belt.  Good  lifestyle  but 
hard  driving,  result-oriented  management. 
If  you're  really  ready  to  move,  let's  talk. 
Box  51%.  Editor  &  Publisher. 

EDITOR  & 


CLASSIFIED  ADVERTISING  DIRECTOR  for 
Area  8  to  head  sizable  operation.  Requis¬ 
ites  area  a  history  of  good  performance, 
account  cultivations,  a  genuine  like  tor 
"hitting  the  street"  and  a  thorough  back¬ 
ground  in  automotive.  No  jump  around 
types  need  reply.  Replies  confidential.  Box 
5330.  Editor  &  Publisher. 


CLASSIFIED  TELEPHONE 
MANAGER 

Aggressive  professional  sought  for  highly 
competitive  market  in  Zone  2  leading  daily 
and  Sunday  with  circulation  over  500.000, 
offers  an  excellent  salary  and  wide  ranging 
benefits  plus  ...  a  challenging  position  in 
an  exciting  metropolitan  environment.  You 
must  be  able  to  train,  supervise  and  moti¬ 
vate  a  staff  of  80  •  and  willing  to  take  on 
planning  and  developmental  respon¬ 
sibilities  for  this  essential  department. 
Working  knowledge  of  VDTs  (currently 
operative)  desirable.  Send  resume  in  con¬ 
fidence  to  Box  5328,  Editor  &  Publisher. 
An  Equal  Opportunity  Employer. 


EXPERIENCED,  proven  track  record  and 
competitive  situation  vs.  dailies,  pen- 
nysavers,  etc.  Must  be  able  to  hire,  train, 
motivate.  We  offer  major  chain  ownership, 
aggressive  incentive  system,  warm 
California  coastline,  and  the  opportunity  to 
row.  Weekly  suburban  newspaper,  part  of 
uburban  Group.  Send  resume  and  salary 
demands  to  Box  5011,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


CENTRAL  CALIFORNIA 
OPPORTUNITY 

The  Fresno  Bee  is  looking  for  an  experi¬ 
enced  retail  advertising  salesperson  with 
successful  track  record.  Must  have  ability, 
enthusiasm  and  imagination  to  produce  in 
a  competitive  metropolitan  market  (122M 
daily/T43M  Sunday).  Salary  in  the  $20,000 
yearly  range,  depending  on  experience. 
Excellent  fringe  package.  Send  letter  or 
resume  outlining  qualifications  and  earn¬ 
ings  to  Personnel  Manager,  McClatchy 
Newsapapers,  The  Fresno  Bee,  1626  E  St., 
Fresno,  (JA  93786.  An  Equal  Opportunity 
Employer. 


LCXJKING  FOR  energetic,  creative  person 
for  New  Mexico's  leading  simi-weekly. 
Small  town  with  ideal  climate  only  30  miles 
from  metropolitan  advantages.  Good  bene¬ 
fits.  great  opportunity.  Send  earnings  his¬ 
tory  in  first  letter.  Call  or  write:  Howard 
Kercheval,  (505)  865-9420,  or  Ruth  Lewis 
(505)  843-7542  immediately.  Box  25.  Be- 
len,  NM  87002. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 

Editor  &  PuDlisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplaceable  material. 

EfcP  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 
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HELP  WANTED 


EDITORIAL 


REPORTER  PHOTOGRAPHER  for  top- 
notch  Florida  weekly.  Pay  equal  to  ability. 
Reply  with  clips,  photos  to  Okeechobee 
News.  P.O.  Box  638.  Okeechobee.  FL 
33472. 


WEEKLY  EDITOR 

The  Bellvue  Leader,  a  growing  aggressive 
community  weekly  needs  a  working  editor 
to  direct  and  be  part  of  a  news  staff  of  4. 
Bellvue.  Nebraska,  the  8th  fastest  growing 
city  in  the  U.S..  has  the  advantages  of  a 
small  community  located  adjacent  to  a 
larger  city.  The  Omaha  area  offers  a  sur¬ 
prising  mix  of  cultural  and  other  leisure 
time  activities  in  an  environmentally  sound 
area.  Write,  including  resume  or  call  col¬ 
lect;  David  Hosokawa.  Assistant  Publisher. 
Sun  Newspa[)ers  of  Omaha.  4875  F  Street. 
Omaha.  NB  68117.  Phone  (402)'733- 
7300. 


COPY  EDITOR 

A  major  metro  in  one  of  the  Sun  Belt's 
leading  resort  cities  seeks  a  copy  editor  for 
lifestyles  section.  We  want  someone  with  a 
flair  for  headlines,  ability  to  make  copy 
sparkle,  sound  knowledge  of  modern  lay¬ 
out  techniques  and  potential  for  leader¬ 
ship.  Send  resume  and  3  layout  samples 
tO:  The  Virginian-Pilot.  Norfolk.  VA  23501. 
Please  do  not  telephone. 


MANAGING  EDITOR  who  can  direct  news, 
ad.  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047.  Editor  & 
Publisher. 


COPY  EDITOR:  Major  Southwest  met¬ 
ropolitan  daily  seeks  copy  editor  for  fea¬ 
ture  department  with  VDT  experience. 
Must  have  flair  for  graphics:  solid  layout 
ability.  Box  5319.  Editor  &  Publisher. 


DAY  CITY  EDITOR 

The  expanding  city  desk  on  125.000  AM  in 
Zone  3  is  looking  for  a  Day  City  Editor  with 
background  demonstrating  determination 
to  excel.  To  give  assignments  and  direction 
to  reporters  and  play  major  role  in  building 
local  report.  Excellent  leadership  oppor¬ 
tunity  for  right  person.  Good  fringe  pack¬ 
age.  Please  reply  to  Box  5397.  Editor  & 
Publisher. 


SPORTSWRITER  to  join  staff  of  32.000  7 
day  AM  serving  major  portion  of  Western 
Kentucky.  Basketball's  the  big  game  but 
we  re  also  into  significant  coverage  of 
football,  baseball,  tennis,  golf  and  others. 
It's  a  varied  sports  world,  and  we're  seek¬ 
ing  someone  with  wide  interests  and  en¬ 
thusiasm  to  relate  that  to  our  readers. 
Some  experience  preferred,  but  skillful 
beginners  will  get  a  full  hearing.  Pleasant 
community,  good  wage  and  fringe  pack¬ 
age.  Send  resume,  clips  tO:  Rich 
Suwanski.  Sports  Editor.  Owensboro  Mess- 
inger-lnquirer.  1401  Fredrica.  P.O.  Box 
1480.  Owensboro.  KY  42301. 


LIFESTYLES  SECTION  for  6  day  PM  17M 
and  growing  is  adding  a  third  person  and 
needs  a  strong  writer  for  upbeat,  indepth 
features.  Photography  a  must  and  layout 
desirable.  Position  open  to  beginners  will 
involve  some  desk  work.  Don't  apply  if  you 
can't  pass  our  spelling  and  grammar  test. 
Contact:  Andrea  Hall.  Daily  News  Chief. 
Box  1440.  Winter  Haven.  FL  33880.  An 
Equal  Opportunity  Employer. 


BILINGUAL  REPORTER  to  write  in 
Spanish  and  English.  Progressive  company 
with  benefits  and  lots  of  exciting  news. 
Excellent  climate.  Send  resume  and  phone 
number  tO;  Nogales  International.  P.O. 
Box  579.  Nogales.  AZ  85621. 


WE  HAVE  AN  OPENING  for  a  top  flight 
business  department  editor.  If  you  are 
ready  to  run  an  important  department  at  a 
major  metro  send  us  your  resume.  Box 
5303.  Editor  &  Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an  E&P 
Box  Holder.  However,  if  you  don't  want 
your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope 
addressed  to  the  Box  Holder.  Attach  a  note 
listing  newspapers,  groups  or  companies 
you  don't  want  the  reply  to  reach;  put  the 
reply  and  note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your 
reply. 


HELP  WANTED 


LIFE  STYLE  COPY  EDITOR 
Experienced  copy  editor  to  handle  life 
style  features  and  layout  on  Zone  1  morn¬ 
ing  daily  with  210.000  circulation.  Some 
reporting  experience  desired.  1  day  tryout 
and  personal  interview  required.  Sencf  ap- 
IJlication  and  work  samples  to  Box  5349. 
Editor  &  Publisher. 


EDITOR 

Central  Illinois  award-winning  daily  of 
9.400  needs  an  editor  strong  on  layout, 
design,  copy-editing  and  technique  to  lead 
a  young  staff  in  community  journalism. 
Must  be  community  minded  and  experi¬ 
enced.  Salary  commensurate  with  experi¬ 
ence.  fringes  include  prescription  card 
plan,  major  medical  insurance,  profit  shar¬ 
ing  and  employee  savings  plans.  Send  re¬ 
sumes  tO: 

Tom  Wood.  Publisher 
Daily  Ledger 
Canton.  IL  61520 


REPORTERS  for  fast  growing  weekly 
stressing  planning,  zoning,  agriculture, 
arts,  finance,  investigative  features.  Write 
Box  5266.  Editor  &  Publisher. 


REPORTERS 

Midwest  group  has  several  rejiorting  and 
co|)y  desk  openings  available.  Applicants 
must  have  extensive  reporting  experience 
after  graduation,  preferably  2-3  years.  We 
offer  opportunity  for  advancement,  salary 
range  from  $12.000-$16.000  depending 
on  location  and  excellent  benertis.  If  in¬ 
terested  please  send  resume  with  writing 
samples  to  Box  5420.  Editor  &  Publisher. 


25.000  DAILY  in  beautiful  upstate  New 
York  needs  assistant  city  editor  with  sharp 
desk  skills,  capable  of  handling  ttie  slot. 
Young  staff,  guild  scales,  chance  to  move 
up.  Excellent  living  environment.  Box 
5418.  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


DYNAMIC  SUN  BELT  PAPER 
SEEKS  TOP  WRITERS,  EDITORS 

We  are  currently  seeking  highly  skilled,  experi¬ 
enced  journalists  to  join  our  rapidly  expanding 
newspaper.  Ours  is  an  established  daily  located  in 
the  Sun  Belt— a  great  place  to  live  and  work. 

A  variety  of  positions  are  presently  available  for 
reporters  and  writers  with  at  least  2-3  years  experi¬ 
ence  in  general  assignment,  medical  reporting, 
consumer,  investigative,  municipal  beats,  sports, 
entertainment  and  lifestyle.  Positions  also  exist  for 
copy  editors  and  layout  personnel.  We  are  only 
interested  in  enthusiastic,  highly  motivated  people 
who  wish  to  contribute  in  a  demanding  profes¬ 
sional  environment.  In  return,  we  offer  challenge 
and  growth  potential,  excellent  benefits  and  an 
outdoor  recreation  paradise.  Please  send  resume 
and  samples  to  Box  5301,  Editor  &  Publisher. 


ENJOY  the  finest  skiing,  hunting,  fishing 
and  boating.  6.000  circulation  twice 
weekly  needs  assistant  editor  with  camera 
experience,  $150-$180  per  week  depend¬ 
ing  on  experience  plus  car  allowance,  paid 
medical  and  vacation.  Phone  collect  (801) 
637-0732  or  472-3083. 


LIFESTYLES  of  Food  Editor  wanted  for 
Zone  5  daily  and  Sunday,  Send  clips  and 
resume  to  Box  5410.  Editor  &  Publisher. 


BUILD  YOUR  FUTURE 
We  are  looking  for  a  news  writer  to  help 
build  an  established  semi-weekly  into  one 
of  the  brightest  newspapers  in  Upper  Mid¬ 
west.  Applicants  should  know  fundamen¬ 
tals.  have  enthusiasm  and  be  able  to  pro¬ 
vide  community  leadership.  Dedication  to 
goals  more  important  than  years  of  ser¬ 
vice.  Write  Box  5411.  Editor  &  Publisher. 


ASSISTANT  EDITOR  Experienced  news- 
pajrer  copy  desk  person  adept  at  layout, 
head  writing,  and  editing  for  large  New 
Jersey  weekly  newspaper  chain.  Good  sal¬ 
ary  and  benefits.  Call  or  write  Asher  Mint/. 
Publisher,  Suburban  Publishing  Corp.. 
1291  Stuyvesant  Ave..  Union.  NJ  07083. 
(201)  686-7700. 

EXPANDING  NEWS 
AND  COPY  DESKS 

Want  superb  copy  editors  and  headline 
writers.  Be  able  to  work  wire,  slot  and  lay¬ 
out.  Contact:  Robert  J.  Early.  Managing 
Editor,  of  The  Arizona  Republic.  P.O.  Box 
1950.  Phoenix.  AZ  85001.  Only  first-time 
applicants  need  apply. 


FAMILY  EDITOR  for  best  small  daily  in  the 
nation.  Looking  for  self-starting  recent 
grad  who  can  produce  a  good  feature  daily, 
take  pictures,  layout  pages  and  take  care 
of  society  news.  College  town.  Great  train¬ 
ing  ground  in  a  member  paper  of  Harte- 
Hanks  Communications  Inc.  Unlimited 
chance  for  growth  and  advancement.  Only 
the  best  should  send  resumes  and  clips  to 
Gary  Edmondson.  Huntsville  Item, 
P.O.Box  539.  Huntsville,  TX  77340. 

REPORTER 

To  cover  police  and  court  beat  and  general 
assignment  in  Middle  Tennessee  commu¬ 
nity  near  Nashville.  Would  prefer  someone 
with  at  least  a  year's  experience.  Contact 
Ray  Cary.  Daily  News  Journal,  P.O.  Box  68. 
Murfreesboro.  TN  37130. 


FARM  EDITOR 

Midwest  daily  of  80.000  circulation  and 
latest  production  systems  has  an  opening 
tor  a  farm  editor.  PM  pa()er.  Zone  5.  Ex¬ 
perience  and  references  required.  Box 
5327,  Editor  &  Publisher. 


NEWS  EDITOR  with  good  news  judgment 
and  an  understanding  of  suburban  and 
rural  life  needed  by  twice-weekly  commun¬ 
ity  newspaper.  No  beginners.  Send  re¬ 
sume.  salary  history  and  letter  telling  why 
you  are  the  best  candidate  for  the  job  to: 
Fran  Roberts.  Executive  Editor.  The 
Forum.  106  E.  Moore  St..  Hackettstown. 
NJ  07840.  This  IS  a  non-smoking  environ¬ 
ment. 


OUR  20,000  PM  daily  is  expanding  its 
news  staff  and  adding  a  Sunday  paper  to 
Its  6-day  lineup.  We're  seeking  reporters 
(some  experience  preferred)  and  sports 
writers  (some  desk  experience  preferred) 
to  join  our  young,  award-winning  staff. 
We're  located  in  an  exciting  Zone  7  com¬ 
munity  with  plenty  of  competition.  Send 
resume,  references  and  clips,  in  confi¬ 
dence.  to  Box  5325.  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
Experienced  copy  editor  for  sports  desk  on 
Zone  1  morning  daily  with  210,000  circula¬ 
tion.  Duties  include  working  with  repor¬ 
ters,  editing  and  headlines.  1  day  tryout 
and  personal  interview  required.  Send  ap¬ 
plication  and  work  samples  to  Box  5351. 
Editor  &  Publisher. 


2  OHIO  REPORTERS 
We're  expanding  and  looking  for  2  en¬ 
thusiastic  rejxirters  willing  to  work  hard 
writing  news  and  features.  Successful 
applicant  will  be  short  on  professional  ex¬ 
perience  but  will  have  shown  drive  with 
solid  woik  on  college  paper.  Call  me  today: 
Jim  Duff,  City  Editor.  The  News-Herald. 
(216)  951-0000. 


2  POSITIONS  OPEN  due  to  promotions 
from  within  award-winning,  small-to-medi- 
um  size  daily.  Region  5.  needs  one  general 
assignment  reporter  and  one  photojournal- 
ist.  Pay  commensurate  with  training  and 
experience.  Liberal  employee  benefits. 
Box  5309.  Editor  &  Publisher. 


MANAGING  EDITOR 

Aggressive.  At  least  5  years  experience  in 
reporting,  editing,  layout  for  top  Southeast 
weekly  that  wants  to  continue  established 
growth  in  competitive  market.  Must  be 
able  to  motivate  and  organize  staff.  Good 
salary.  Send  resume  to:  Box  5308,  Editor  & 
Publisher. 

GENERAL  ASSIGNMENT  REPORTER  for 
8.500  daily  in  the  heart  of  Northern  Lower 
Michigan's  expanding  recreational  and  in¬ 
dustrial  area.  Journalism  degree  required 
plus  between  12-18  months  professional 
experience.  Competitive  pay  and  benefits 
provided.  Contact:  Chuck  Shubart.  Cadil¬ 
lac  Evening  News.  130  N.  Mitchell  St.. 
Cadillac.  Ml  49601. 


EXPERIENCED  COPY  READER  who  can  do 
a  professional  job  in  editing,  and  write 
bright,  sharp  headlines.  Early  hours  on  PM 
with  four  editions  daily.  Submit  resume  to 
Personnel  Dept,,  The  States-ltem,  3800 
Howard  Ave..  New  Orleans,  LA  70140.  An 
Equal  Opportunity  Employer  M  F. 


MANAGING  EDITOR 

Immediate  opening  for  a  strong,  aggres¬ 
sive,  personable  managing  editor  for  grow¬ 
ing  Northern  California  daily.  Must  be  ca¬ 
pable  of  directing  and  supervising  a  young 
and  talented  staff.  We  are  looking  for 
someone  with  a  minimum  3-5  years  news 
management  experience,  preferably  a 
news  editor  with  solid  background  ready  to 
move  up.  Additional  responsibilities  in¬ 
clude  being  PR  oriented,  coordination  and 
planning  news  coverage,  administration  of 
|X)licies  and  procedures,  generating  ideas 
and  programs  for  growth  with  strong  follow 
through.  Photojournalism  will  be  playing 
more  of  a  key  role  in  our  publications.  Ex¬ 
cellent  opportunity  for  professional  and 
personal  development  and  advancement. 
Modern  plant  with  on  line  VDT  system. 
Salary  commensurate  with  experience  and 
very  good  benefit  package.  Send  resume 
with  salary  requirements  to  Box  5344. 
Editor  &  Publisher, 


JACK  ANDERSON  INTERNSHIP.  A  3 
month  program  in  Washington.  Send  re¬ 
sume  and  clips  to;  Jack  Anderson  Intern¬ 
ship.  1401  16th  St..  NW,  Washington.  DC 


COPY  EDITOR 

Experienced  copy  editor  for  rim  of  18- 
person  wire  and  ROP  copy  desk  of  Zone  1 
morning  daily  with  210.000  circulation. 
Applicants  should  have  excellent  language 
skills  and  broad  general  knowledge.  Some 
reporting  experience  desired.  1  day  tryout 
and  personal  interview  required.  Send  ap¬ 
plications  and  work  samples  to  Box  5348, 
Editor  &  Publisher. 


SPORTS  EDITOR-WRITER 
Small  New  York  daily  seeks  sports  editor  to 
do  it  all  -  write,  edit,  pictures,  layout.  Good 
starting  job  for  qualified  J-scnool  grad. 
Send  clips,  resume  to  Box  5323.  Editor  & 
Publisher. 


ARTS  ENTERTAINMENT  REPORTER 
Experienced  hard-news  reporter  to  de¬ 
velop  cultural  news  beat  on  Zone  1  rT'nm-_ 
ing  daily  with  210.000  circulation.  Must  be 
strong  on  visual  arts  and  dance.  Some  re¬ 
viewing.  Personal  interview  required.  Send 
application  and  work  samples  to  Box  5350. 
Editor  &  Publisher. 

REPORTER  who  wants  to  be  editor.  If 
you've  got  what  it  takes,  we  offer  an  oppor¬ 
tunity  to  make  an  outstanding  newspaper 
out  of  our  "good"  small  town  daily.  Pre 
qualifications;  Must  be  top  notch  speller. 
(Jail:  Garth  Whipple,  Mt.  Vernon  Democrat. 
Mt.  Vernon.  IN  47620.  (812)  838-4811 
days.  422-9080  Nights  and  Sundays. 


EDITOR  &  PUBLISHER  for  August  12,  1978 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRESSROOM 


HELP  WANTED 
PRODUCTION 


HARD-WORKING  eager  reporter.  Some 
experience  preferred.  Work  for  fast¬ 
growing  weekly  paper  in  Northern  Califor¬ 
nia.  Salary  to  match  experience.  Call:  Man¬ 
teca  News  (209)  239-9541. 


COPY  CHIEF 

Supervisor  to  run  our  expanded  desk  oper¬ 
ation.  Editing  Talent,  ability  to  organize, 
supervise  copy  desk  a  must.  New  VDT  sys¬ 
tem.  Enlightened  management  devoted  to 
journalistic  excellence.  Great  chance  to 
move  up.  Box  5401,  Editor  &  Publisher. 


GRAPHICS/PHOTO  EDITOR 
Experienced  person  with  technical  photo 
background  to  enliven  photo  staff  and 
photo  play  for  West  Coast  Metro.  Send  re¬ 
sumes  to  Box  5405.  Editor  &  Publisher. 


WASHINGTON  BUREAU 
Opening  for  regional  reporter  in  Washing¬ 
ton  Bureau  of  substantial  newspaper 
group.  Pay  $14.000-$15,000.  Box  5417, 
Editor  &  Publisher. 


NEWS  EDITOR  for  8,000  plus  weekly  to 
lead  thorough  news-feature  coverage  of 
community.  Must  produce  first-rate  copy, 
be  strong  on  editing,  headlines,  layout. 
Area  5.  Send  resume  and  salary  require¬ 
ments  to  Box  5393,  Editor  &  Publisher. 


RELIGION  WRITER 

Metro  daily  in  New  South  is  looking  for  a 
religion  generalist  who  can  see  past 
church  notices  and  serve  our  readers  in  an 
area  vital  to  their  lives.  Degree,  at  least  2 
years  experience  required.  Box  5403, 
Editor  &  Publisher. 


ENTRY  LEVEL  desk  person/reporter  for 
New  York  City  daily  financial  publication. 
Some  experience  preferred.  State  salary 
requirement.  Box  5385,  Editor  & 
Publisher. 


EDITOR 

Pacific  Coast  award-winning  Wednesday 
and  Friday  weekly  needs  editor.  10,(XX) 
paid  in  one  of  the  nation's  most  beautiful 
areas.  Good  schools,  winter  skiing,  sum¬ 
mer  sailing,  fishing,  camping.  Paper  is 
strong,  hi^ly  regarded,  major  factor  in 
local  life,  environmentally  conscious.  Tal¬ 
ented  staff  needs  leadership.  Salary  open. 
Write  Box  5395,  Editor  &  Publisher. 


SPORTS  EDITOR  needed  by  small 
Pennsylvania  daily.  Experience  in  editing 
and  photography  preferred.  Must  be  or¬ 
ganized.  Box  5383,  Editor  &  Publisher. 


REPORTER/PHOTOGRAPHER  needed 
immediately  for  progressive  weekly  news¬ 
paper  in  Tidewater.  Virginia.  Send  resumes 
tO:  Tidewater  Review,  Box  271,  West  Point, 
VA  23181. 


CREATIVE  WRITER 

Design  oriented  manufacturing  company 
r^uires  experienced  copy  writer  to  work 
with  in-house  graphics  department  and 
leading  design  consultant  on  external  and 
internal  marketing  communications.  Only 
writers  with  established  creative  skills.  Call 
Mrs.  Mahoney  (212)  826-2455. 


ASSISTANT  CITY  EDITOR 
Management  position  on  60M  state  capital 
AM.  Proven  staff  leader,  improviser, 
graphite  specialist  to  fill  out  four-man  city 
desk.  Box  5402,  Editor  &  Publisher. 


SPORTS  EDITOR— We’re  looking  for  the 
best  available  person  to  turn  an  already- 
good  staff  into  one  of  the  best.  We're  not  a 
metro,  but  you'll  have  to  look  hard  and  long 
to  find  a  paper  that  places  more  emphasis 
on  good  writing  and  page  design.  We  want 
a  leader,  a  dynamic  individual  who  can  run 
his/her  own  show.  Send  work  samples  and 
resume  to  Box  5380,  Editor  &  Publisher. 


COPY/MAKEUP  EDITOR  with  substantial 
dummying  experience.  Must  know  how  to 
edit  copy  while  preserving  individual  writ¬ 
ing  styles  and  must  know  rules  of  good 
typography  and  be  versatile  and  fast  at 
layout.  Send  resume  and  some  non- 
returnable  page  layouts  to:  Fran  Roberts, 
Executive  Editor.  The  Forum,  106  E. 
Moore  St.,  Hackettstown,  NJ  07840.  This 
IS  a  non-smoking  environment. 


NEWS  EDITOR— CkJastal  South  Carolina 
PM  daily  seeks  newsroom  leader.  Only  the 
talented  news  pros  need  apply.  Resume, 
salary  requirements  tO:  Kenneth  Forten¬ 
berry,  Editor,  The  Beaufort  Gazette.  P.O. 
Box  320,  Beaufort,  SC  29902. 
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ALL  NEW  morning  daily  (7  days)  making 
debut  August  1  looking  for  aggressive 
news  and  sports  editors.  Will  consider  col¬ 
lege  graduates.  Send  resume:  P.O.  Box 
1348,  Houma,  LA  70361. 


ASSISTANT  SPORTS  EDITOR  for  daily- 
Sunday  morning  metro.  Need  experienced 
editor  with  top-quality  editing  and  layout 
skills.  Effective  supervision.  #2  job  on 
13-person  staff.  Excellent  salary,  out¬ 
standing  benefits.  Send  resume  im¬ 
mediately  to:  Bill  Millsaps,  Sports  Editor. 
Richmond  Times-Dispatch,  P.O.  Box 
26972,  Richmond,  VA  23261. 


EDITOR/WRITER  for  rapidly  growing  fi¬ 
nancial  publishing  company  in  Washing¬ 
ton,  DC  area.  Excellent  working  condi¬ 
tions.  Editing  experience  and  understand¬ 
ing  of  free  market  economics,  finance  and 
taxes  essential.  Rare  opportunity  for  re¬ 
sponsible,  well  organized  person  of  con¬ 
servative  or  libertarian  views.  Send  sam¬ 
ples,  resume  and  salary  requirements  to 
Mark  Skousen,  Box  8233,  Washington,  DC 
20024. 


PHOTOJOURNALISM 


IMMEDIATE  OPENING 
38,000  PM  daily  (AM  weekend)  seeking 
creative,  hard-working  staff  photographer. 
We  offer  excellent  display,  outstanding  re¬ 
production  of  color  and  black  and  white. 
Send  resume  and  portfolio  (clips,  slides  or 
prints)  to:  Ron  Smith,  Chief  Photographer. 
Box  998,  Grand  Forks  Herald.  Grand 
Forks,  ND  58201. 


PHOTOGRAPHER-Midwest  daily  with 
30,000  circulation  seeks  experienced 
photographer.  Send  resume  and  letter  de¬ 
scribing  yourself  to  Box  5313,  Editor  & 
Publisher. 


AWARD-WINNING  daily  seeks  photog¬ 
rapher.  Good  benefits  with  newspaper  that 
appreciates  photography.  Call:  l3on  Sea¬ 
ton,  Hastings  Tribune.  Hastings.  NB  (402) 
462-2131. 


PRESSROOM 


EXPERIENCED  Goss  Community 
pressman,  8-unit  2  folder  operation.  Some 
4-color  work.  Contact  Mr.  Lesnar  (605) 
339-2383. 


COMPOSING  ROOM  FOREMAN 
Seeking  a  top  level  individual  to  head  our 
composing  department  from  initial  copy  to 
off  the  press.  ITU  shop  and  press.  Knowl¬ 
edge  of  modern  typesetting  equipment, 
camera  and  ability  to  run  and  maintain  a 
Goss  Urbanite  press  a  must.  Need  a  sin¬ 
cere,  personable  applicant  with  proven 
background  of  ability  to  work  with  other 
departments.  West  Coast  location  with 
modern  equipment  and  expanding  poten¬ 
tial.  Reply  to  Box  5345.  Editor  &  Publisher. 


PROGRESSIVE  award-winning  daily  seek¬ 
ing  a  pressroom  foreman  who  has  the 
capability  of  managing  a  pressroom 
equipped  with  7  units  of  Harris  V-22. 

A  great  community,  excellent  schools,  new 
hospital,  accessibility  by  air  or  Interstate. 
Salary  negotiable,  excellent  fringe  bene¬ 
fits,  and  an  opportunity  to  advance.  Lo¬ 
cated  in  Zone  7  where  there  is  some  of  the 
greatest  hunting  and  fishing  in  the  coun¬ 
try. 

Send  resume  and  salary  expectations  to 
Box  5120,  Editor  &  Publisher. 


JOURNEYMAN  OFFSET  PRESSMAN 
Prefer  doublewidth  experience.  Work  on 
new  press.  Union  shop.  Good  pay,  good 
benefits.  Send  resume  to  Elkhart  Truth, 
P.O.  Box  487,  Elkhart,  IN  46515,  Att:  Gene 
Askren. 


PRESSMAN  needed  to  operate  and  main¬ 
tain  a  6-unit  Goss  Community  with  Subur¬ 
ban  folder.  Experience  in  camera  and/or 
composing  a  plus.  Pay  commensurate  with 
ability.  Good  benefits.  Contact:  Jim  Bot- 
toroff.  The  Review  Times,  Drawer  C,  Fos- 
toria.  OH  44830,  (419)  435-6641. 


PRESSMAN  for  weekly  newspaper  group. 
Attractive  salary  to  person  capable  of  rapid 
advancement  to  supervisory  position.  New 
offset  press,  new  plant.  Call  or  write  Mr. 
Byerly,  Byerly  Publications,  Franklin,  VA 
23851,  phone  (804)  562-3187. 


QUALIFIED  Urbanite  Pressman  for  weekly 
and  commercial  operation  in  Spokane  and 
Portland.  Excellent  hunting  and  fishing. 
Potential  foreman  opportunity.  Write:  Nor¬ 
ris  Archer,  Community  Publications  Inc., 
6960  SW  Sandburg  St..  Tigard,  OR  97223. 


LARGE  ARIZONA  printing  plant  seeking 
experienced  web  offset  pressman  to  oper¬ 
ate  and  maintain  9  units  on  Cottrell  V-25. 
Good  pay  and  benefits  to  top-notch 
pressman.  Contact  Don  Hedges,  (602) 
275-4747. 


HEAD  PRESSMAN  needed  for  bi-weekly  in 
Ozarks.  5-Unit  Goss  Community.  Experi¬ 
ence  in  offset  required,  color  experience 
preferred.  Exceptional  fringes,  salary 
commensurate  with  experience.  Excellent 
opportunity  for  further  advancement.  Lo¬ 
cated  in  a  growing  resort  community.  Send 
resume  to  James  R.  Fraser,  The  Baxter 
Bulletin,  P.O.  Drawer  A,  Mountain  Home, 
AR  72653,  or  call  (501)  425-3133. 


PROCESS  CAMERAMAN.  Live  and  work  on 
the  Gulf  of  Mexico  in  Florida’s  most  desir¬ 
able  city.  Berkey  experience  desirable.  Call 
Dick  Temple.  Naples  Daily  News,  (813) 
262-3161. 


PRODUCTION  MANAGER,  must  be  experi¬ 
enced  in  electronics,  front  end  systems. 
Complete  offset  operation,  camera,  press 
and  automated  mail  room.  Technicians, 
foremen  need  not  apply.  We  want  a  MAN¬ 
AGER  capable  of  motivating  people.  A 
26,000  daily  in  Zone  6.  Reply  to  Box  5343, 
Editor  &  Publisher. 


QUALIFIED  AND  EXPERIENCED  Produc¬ 
tion  Manager  for  a  20,000  circulation, 
six-day  midwestern  daily  newspaper. 
Applicant  must  be  capable  or  organizing, 
planning  and  scheduling  employees  to  im¬ 
prove  productivity.  Modern  and  sophisti¬ 
cated  electronic  composing  room  and 
front  end  equipment  for  news  and  adver¬ 
tising.  Totally  mechanized  in  plate,  press 
and  mailroom.  Located  in  a  growing  mod¬ 
ern  and  friendly  community  with  excellent 
schools.  Close  to  all  kinds  of  recreational 
activities.  This  is  an  excellent  opportunity 
for  the  talented  leader.  Excellent  fringe 
benefits  and  negotiable  salary.  We  are  an 
Equal  Opportunity  Employer.  Please  send 
resume  of  experience,  education,  and  de¬ 
sired  salary  to  Box  5387,  Editor  &  Pub¬ 
lisher. 


MACHINIST 

We  are  seeking  an  experienced  jour¬ 
neyman  machinist  who  can  perform 
maintenance  on  all  hot  metal  equipment 
for  the  Morning  Courier  in  Urbana,  Illinois. 
Some  knowledge  of  ITS  units,  ad  operator 
or  floor  experience  helpful.  Excellent  ben¬ 
efits,  37V2  hour  week,  $7.52  per  hour.  If 
interested,  call  collect  (217)  422-8531  or 
write:  Keith  L.  Stewart,  Lindsay-Schaub 
Newspapers  Inc.,  P.O.  Box  789,  Decatur, 
IL  62525. 


RESEARCH 


RESEARCH  DIRECTOR 

If  you  are  looking  for  an  opportunity  to 
grow  and  do  your  own  thing.  Come  join  our 
happening.  Major  Eastern  daily  needs 
strong,  experienced,  individual  to  support 
advertising  and  editorial  departments.  Ex¬ 
cellent  fringes.  Please  send  resume  and 
salary  requirements  to:  Box  5354,  Editor  & 
Publisher. 


SAL£S 


SALESMAN  WANTED-Must  have 
thorough  knowledge  of  newspaper  produc¬ 
tion  process  and  materials  used.  Experi¬ 
ence  with  process  film,  photochemicals, 
offset  plates,  and  all  technical  aspects  of 
production  required.  Travel  in  New  Eng¬ 
land  necessary.  Call  (617)  437-2896. 


Positions 


Wanted  .  .  . 


ADMINISTRATIVE 


PUBLISHER  40.  seeks  opportunity  to 
advance  career. 

16  years  management  experience  includes 
newspaper  and  broadcasting.  12  years 
as  publisher  for  newspaper  group. 

Sales  background,  journalism  degree,  top 
references. 

Present  salary  $40  plus. 

Box  5310,  Editor  &  Publisher. 


EXPERIENCED  NEWSPAPERMAN  seeking 
job  as  editor  and  publisher  of  small  daily  or 
editor  and  assistant  publisher  of  larger  pa¬ 
per.  Edited  both  large  and  small  papers, 
publisher  small  daily.  Proven  circulation 
builder,  motivator  of  staff  and  community, 
linage  builder.  Very  best  references.  Prefer 
Zone  6,  consider  all.  Box  5304,  Editor  & 
Publisher. 


ADDED  BONUS  FOR 
E&P  POSITIONS  WANTED  PEOPLE! 

We  realize  that  due  to  the  mail  service 
sometimes  subscribers  receive  their  mag- 
a.  ines  several  days  later  than  should  be 
expected.  So.  while  you're  awaiting  for 
just  the  right  publisher  to  see  your  POSI¬ 
TIONS  WANTED  ad— we  mail  out  tear- 
sheets  of  the  HELP  WANTED  pages  to  our 
Positions  Wanted  advertisers  who  live  out¬ 
side  the  New  York  metropolitan  area.  That 
way  everyone  has  the  Help  Wanteds  by 
Monday  morning— and  the  same  chance 
to  shoot  off  an  early  reply  to  any  Help 
Wanted  Ads  of  Interest! 


PRODUCTION 


PRODUCTION 


PROCESS  STRIPPER/CAMERAPERSON 

Sacramento,  California 

The  Sacramento  Bee  has  an  immediate  opening  for  a  Proc¬ 
ess  Stripper/Cameraperson.  Chemco  Spartan  I  and  II 
cameras,  LogE  Processors  and  related  camera  equipment. 
Must  have  experience  with  process  color  and  black  and 
white  stripping.  Permanent  full  time  position.  Salary 
$369.60  for  35  hour  week.  Liberal  vacation  plus  medical  and 
retirement  benefits.  Strike  conditions  exist.  Apply  in  person 
or  send  resume  to: 

Personnel  Department 
THE  SACRAMENTO  BEE 
21st  &  Q  Street,  Sacramento,  CA  95813 

An  Equal  Opportunity  Employer. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADVERTISING 


POLISHED  PRO.  Over  10  years  in  top  spot 
with  70M  daily  in  highly  competitive  mar¬ 
ket.  Experience:  Sales,  marketing,  promo¬ 
tion.  Retail,  Classified,  National.  Prefer 
New  Jersey— Interested  in  dailies,  strong 
weeklies  or  related  industries  to  the  news¬ 
paper  field.  Top  references  and  resume. 
Box  5377,  Editor  &  Publisher. 


ARTIST 


AWARD-WINNING  artist  seeks  permanent 
large  metro  daily  position.  News/Feature 
illustration,  graphics,  cartoon,  editorial  art 
experience.  BFA.  Resumes,  samples,  re¬ 
ferences  available.  Zone  6,8,9.  Write  Box 
5250,  Editor  &  Publisher. 


CIRCULATION 


SEEKING  ADVANCEMENT.  Experienced 
district  trouble  shooter  and  motor  route 
supervisor.  Strong  in  promotion.  Hard¬ 
working,  excellent  references.  Box  5307, 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR -Solid  back¬ 
ground  in  circulation,  TMC,  marketing, 
sales,  and  advertising  in  competitive  mar¬ 
kets.  A  believer  in  profit,  team  building, 
dedication,  and  organization.  Replies  Box 
5311,  Editor  &  Publisher. 


ASSISTANT  MANAGER  on  75,000  AM,  PM 
daily,  age  34.  Experienced  in  total  market 
coverage,  voluntary  collect  and  free  dis¬ 
tribution.  I  am  promotion  minded  and  wish 
to  relocate  as  manager  of  small  to  medium 
publication,  or  staff  position  on  larger  pa¬ 
per.  Box  5320,  Editor  &  Publisher. 


LET  MY  KNOWLEDGE  and  experience 
benefit  us  both.  Would  like  to  relocate  as 
Circulation  Manager/Oirector  on  medium- 
size  property.  Box  5378,  Editor  & 
Publisher. 


CIRCULATOR— Sales  background.  Excel¬ 
lent  references.  Seeks  management  spot 
with  small  daily  or  weekly  in  Eastern  Zone 
2.  Box  5398,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


PRESENTLY  EMPLOYED,  experienced  ad 
man,  desires  change  to  Oregon,  Washing¬ 
ton,  Idaho.  Box  5314,  Editor  &  Publisher. 


EDITORIAL 


FORMER  EXECUTIVE  editor  of  a  North¬ 
west  daily,  proven  leader,  exponent  of  ag¬ 
gressive  journalism  that  builds  and  holds 
circulation.  Seeks  spot  as  editor  of 
medium-sized  daily.  Box  5251,  Editor  & 
Publisher. 


REPORTER  with  small  Washington,  DC 

news  service,  15  years  writing  and  editing 

experience,  including  dailies,  seeks  return 

to  quality  paper.  Young,  solid  pro.  particu¬ 

larly  strong  on  labor,  economics.  Box 
5061.  Editor  &  Publisher. 


EDITOR/REPORTER,  tired  of  Washington 
newsletter  scene,  seeks  spot  with  aggres¬ 
sive  daily  in  city  where  growth  manage¬ 
ment.  environmental  protection  and  mass 
transit  are  hot  issues.  I’ve  covered  Con¬ 
gress,  HUD,  DOT  and  EPA  for  five  years, 
and  it’s  been  great  experience,  but  news¬ 
papers  are  my  first  love.  Box  5277,  Editor 
&  Publisher. 


PULITZER  Prize  nominee,  9  years  experi¬ 
ence.  Major  international  fellowship  win¬ 
ner,  2  other  awards.  Now  available  be¬ 
cause  paper  folded.  Young  pro.  age  31, 
wants  challenge.  Prefer  Zone  2.  will  con¬ 
sider  all.  Box  4893,  Editor  &  Publisher. 


PHOTO  EDITOR,  Experienced.  Searching 
for  metro  publisher  committed  to  best  use 
of  photography  and  willing  to  grant  author¬ 
ity.  Strengths:  extensive  photo  back¬ 
ground,  expert  pix  judgment,  initiator  of 
worthy  assignments  and  eye-catching 
page  layout.  Box  5322,  Editor  &  Publisher. 


EDITORIAL 


EDITOR— I’ve  been  one  for  seven  years. 
Looking  for  a  challenge,  any  Zone.  VDTs. 
whatever.  1  love  newspapers.  Write  Box 
5255,  Editor  &  Publisher. 

COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 

SIX  YEAR  PRO  with  quality  writing  and  lay¬ 
out  ability  seeks  sports  writing  position  on 
medium-sized  to  metro  daily  in  any  Zone. 
Box  5197,  Editor  &  Publisher. 

HARD-WORKING  weekly  editor  seeks  daily 
rejxjrting  or  feature  writing  position  near 
college.  Room  for  advancement  a  must. 
Box  5202,  Editor  &  Publisher. 

HARD  WORKING,  innovative,  young  pho¬ 
tographer  who  has  specialized  in  editorial 
photography  at  photography  school  seeks 
a  job  on  a  daily  newspaper.  Has  own 
equipment,  a  good  eye,  a  good  portfolio 
and  published  virark.  Contact  Joe  Averka, 
383  Abbott  St.,  North  Andover,  MA  01845, 
(617)  688-8993. 

REPORTER,  30.  BA,  highly  motivated, 
trilingual  (French.  Spanish),  diverse  daily 
experience  (VDT)  plus  background  in 
technical  writing  and  editing  (environmen¬ 
talism,  engineering).  Good  with  camera. 
Seeks  spot  with  medium-to-large  daily. 
Write  Box  5283,  Editor  &  Publisher. 

STOP  LOOKING.  Versatile  and  driving  re¬ 
porter  on  medium  daily  seeks  to  relocate.  3 
years  on  education,  cops  and  politics, 
part-time  college  J-teacher.  Box  5316, 
Editor  &  Publisher. 

EDITORIAL  POSITION  desired,  news  writer 
with  editing,  proofirig  experience.  3  differ¬ 
ent  papers.  (Dali  Matt  Gerson  (313)  545- 
1339,  collect:  Detroit.  Ml,  Box  5338, 
Editor  &  Publisher. 

TOP-FLIGHT  feature  writer,  33,  with  na¬ 
tional  credentials  seeks  arts/entertain¬ 
ment,  lifestyle,  business  beat(s)  with  pro¬ 
gressive  metro  daily,  m^azine  or  TV  news 
operation.  Background  includes:  national 
magazine  features;  Fortune  "60"  shirt¬ 
sleeve  management:  major  studio 
screenplays;  top  10  market  broadcast 
news.  Box  5334,  Editor  &  Publisher. 

WANT  A  WRITER  your  readers  will  enjoy? 
Columnistycritic/feature  writer,  26.  noted 
for  concise,  distinctive,  accurate  report¬ 
ing,  interesting  and  unusual  interviews, 
and  sophisticated  but  readable  reviews 
that  make  sense  whether  or  not  you  at¬ 
tended.  Good  posture,  too.  4  years’  experi¬ 
ence  on  190M  daily.  Box  5300,  Editor  & 
Publisher. 

Join  the  SAVE-THE-EDITOR-foundation 
and  give  me  a  job.  I’m  an  aggressive  editor 
for  a  weekly  newspajier  serving  a  city  of 
35,000  seeking  a  new  challenge.  Each 
week  1  cover  crime,  politics  and  commun¬ 
ity  affairs.  1  also  speculate  and  paste-up  all 
editorial  and  ad  copy  for  a  12-page  weekly. 
If  you  want  a  24-year-old  hard  worker  with 
a  BA-Communications  degree.  1  am  ready 
to  work  for  you.  Write  Box  5353,  Editor  & 
Publisher. 

5  YEARS  large  daily  experience,  top  AP 
writing  award. 

TOx  5394.  Editor  &  Publisher. 

I’M  READY.  After  a  year  on  small  daily, 
perceptive  reporter  with  chutzpah  seeks 
job  on  strong,  metro  paper.  High  honors 
J-grad  with  minor  in  economics.  Experi¬ 
ence  on  large  campus  daily,  also.  Box 
5388,  Editor  &  Publisher. 

EX  SPORTS  EDITOR  with  over  2  years  ex¬ 
perience  covering  all  types  of  sports,  in¬ 
cluding  photography,  desires  immediate 
job  on  medium  or  large  daily.  J-grad  willing 
to  relocate.  Box  5399.  Editor  &  Publisher. 

CRACKERJ  ACK  slotman,  metro  daily  seeks 
challenge,  change.  Box  5390,  Editor  & 
Publisher. 


EDITORIAL 


I’M  NO  WONDER  WOMAN,  but  I  have 
bionic  prowess  in  the  areas  of  dedication 
and  motivation.  15  years  experience,  a 
keen  eye  and  a  passion  for  accuracy.  Look¬ 
ing  for  home  in  Southwest/South.  Prefer 
copy  desk.  Some  knowledge  VDTs.  Box 
4931,  Editor  &  Publisher. 


FAST.  ACCURATE,  EXPERIENCED-Local 
government  reporter  and  feature  writer 
wants  to  go  to  work  for  quality  editor  on 
medium  to  large  daily.  Contact  Box  5384, 
Editor  &  Publisher. 


ANY  editorial  office  job  desired  in  Japan. 
Sweden,  Switzerland.  Austria  or  any 
English-speaking  country  except  US.  Re¬ 
ferences,  experience,  clippings  pos¬ 
sessed.  Box  5413.  Editor  &  Publisher. 


COPY  DESK  man,  46,  with  history  of  de¬ 
pendability,  leadership  and  a  worker.  Won 
battle  with  alcohol  in  December  1974. 
Working  in  unrelated  field  (chef)  since  to 
prove  self.  Any  desk  job— sports,  copy 
desk  slot  or  rim,  wire  editor.  Experience 
hot,  cold.  VDT,  etc.  Healthy  today  with  no 
handicaps.  Any  Zone.  Jim  Gregory.  (717) 
322-0666. 


EXPERIENCED  financial  writer  seeks  posi¬ 
tion  with  responsibility.  Excellent  stock 
and  bond  market  background.  Box  5376, 
Editor  &  Publisher. 


FRUSTRATED  young  reporter  seeking 
more  rewarding  position  with  daily  or  large 
weekly  in  Zone  1  or  2.  2  years  daily  experi¬ 
ence  and  J-school  degree.  Box  5414, 
Editor  &  Publisher. 


I’M  FIRED  up.  One  year  away  from  news¬ 
paper  to  complete  MA  has  made  me  rest¬ 
less.  4  years  as  writer,  editor,  photograph¬ 
er  on  3  small  dailies.  Now  I  want  a  medium 
to  large  daily.  Kevin  Catalano,  231  E.  16th 
Ave.,  Columbus,  OH  43201,  (614)  291- 
3806  (PM),  422-5721  (AM). 


ENTERTAINMENT  WRITER  available  im¬ 
mediately.  Formerly  a  professional  musi¬ 
cian  who  knows  his  business.  2  years  ex¬ 
perience  as  entertainment  editor  of  an  On¬ 
tario  university  weekly,  and  one  year  ex¬ 
perience  as  entertainment  editor  with  a 
growing  Ontario  weekly.  Communications 
degree.  Box  5408,  Editor  &  Publisher. 


EXPERIENCED  political  writer  wants  chal¬ 
lenging  opportunity  to  probe  beyond  sur¬ 
face  in  columns,  analysis  pieces  and  in- 
depth  research  projects;  prize  winner  with 
master’s  degree  in  political  science.  Box 
5409,  Editor  &  Publisher. 


REPORTER-DESKMAN  seeks  new  chal¬ 
lenge.  {^mera  ability.  VDT  exjjerience.  12 
years  diversified  work  on  dailies.  Box 
5415.  Editor  &  Publisher. 


EDITOR— 30  years’  experience  in  Zone  2. 
assistant  managing  editor  on  100,000  * . 
seeks  new  executive  challenge.  Demand¬ 
ing,  strong  on  layout,  packaging,  VDTs. 
Box  5386,  Editor  &  Publisher. 


EDITORIAL 


SHARP  career  journalist,  female,  32, 
ready  to  move  into  middle-management. 
Strong  background  in  reporting,  layout, 
editing,  photography.  Working  knowledge 
of  production,  including  VDTs.  Work  ex¬ 
perience  on  weeklies,  small  dailies,  metro 
daily,  m^azine.  (Demands  quality.  $20M 
up.  Box  5389,  Editor  &  Publisher. 


ADAPTABLE  recent  grad  seeks  reporting 
job.  Operate  camera,  VDT,  scanner.  Zones 
1, 2,3,4.  I’m  a  great  investment.  Fern  Al¬ 
len,  141-04  256th  St..  Rosedale,  NY 
11422,  (212)  528-3506. 


CHICAGO-BOUND  editor/graphic  artist.  10 
years,  including  supervisory.  Top  desk 
skills.  Ken  Tuccoli,  233  Fellows.  Syracuse, 
NY  13210.  Days:  (315)  476-5728. 


PHOTOJOURNAUSM 


PHOTOGRAPHER  with  five  years  experi¬ 
ence,  including  major  metro,  looking  for 
paper  where  photo  or  picture  editing  skills 
will  be  put  to  good  use.  Regional  photog¬ 
rapher  of  the  year  contender  for  the  past 
three  years.  Resume  and  portfolio  upon 
request.  Box  5252.  Editor  &  Publisher  or 
phone  (913)  272-3084. 


PHOTOGRAPHER,  PR  and  Sports  experi¬ 
ence.  Multi  award  winner.  Master’s  de¬ 
gree.  Would  relocate,  S.  Mindel,  P.O.  Box 
525, 308  Westwood  Plaza,  Los  Angeles,  CA 
90024. 


REGIONAL  PHOTOGRAPHER  OF  THE 
YEAR,  25,  with  three  years  experience  on 
40,000  plus  daily  and  Master’s  from  Co¬ 
lumbia  University  J-School,  wants  to  move 
up.  Am  best  at  pictures  that  brighten  the 
reader’s  day.  Have  won  awards  in  all 
categories.  Write  Box  5273,  Editor  & 
Publisher. 


CHIEF  PHOTOGRAPHER-medium-size 
metro— consistent  award  winner,  twice 
runner-up  NPPA  region  contest,  capable 
of  motivating  staff,  is  looking  for 
position— prefer  Zone  1.  Box  5391,  Editor 
&  Publisher. 


PHOTOGRAPHER,  29,  five  years  news  ex¬ 
perience,  last  three  with  wire  service.  Good 
at  all  facets  of  photojournalism  with  back- 
round  in  studio  work.  BS  Journalism 
971.  Looking  to  join  staff  of  daily  or 
weekly  newspaper  group.  Resume,  refer¬ 
ences.  will  travel  for  interview.  (617)  782- 
2513. 


PROMOTION 


HELP!  Creative,  ambitious  promotion  wri¬ 
ter,  mired  in  grey,  going-nowhere  daily, 
seeks  growth  opportunity  with  progressive 
daily  or  magazine,  any  Zone.  I’m  33,  tal¬ 
ented,  and  eager.  Box  5412,  Editor  & 
Publisher, 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Space  and  time 


One  of  the  cleverest  comparisons  of 
underlying  costs  of  making  a  television 
commercial  \ersus  newspaper  space 
rates  appears  in  Ncwwiyrint.  a  promotional 
tabloid  published  five  times  a  year  by  the 
Southam  Newspapers  of  Canada. 

A  four-color  photo  shows  18  people 
engaged  in  filming  a  television  commer¬ 
cial  on  a  studio  lot.  The  bold  caption 
under  the  picture  is:  “No  wonder  they 
call  this  a  lot.” 

With  directional  lines  pointing  to  an 
individual  in  the  photo,  13  Southam 
newspapers  are  brought  into  the  story 
with  marginal  notations  like  this  sur¬ 
rounding  the  picture: 

“Hair  Stylist.  SI 56.  That  buys  over 
2(K)  lines  in  The  Winnipe}’  Tribune." 

“Make  Up.  $149.  That  buys  over  390 
lines  in  The  North  Bay  N/j.i'.C'c/.” 

“Gaffer.  $148.  That  buys  700  lines  in 
the  Medieine  Hut  News." 

“Grip.  $130.  That  buys  100  lines  in  the 
Montreal  Gazette." 

“Principal  Performer.  $250.  That  buys 
280  lines  in  The  Cal!>ary  Herald." 

“Boom  Man.  $138.  That  buys  475  lines 
in  the  Owen  Sound  San  Times." 

“Director.  $1000.  That  buys  1.250 
lines  in  the  Ottawa  Citizen." 

“Production  Manager.  $250.  That 
buys  240  lines  in  the  Hamilton  Spee- 
tator." 

“Cameraman.  $750.  That  buys  1.000 
lines  in  The  Windsor  Star." 

“Script  Assistant.  $148.  That  buys  400 
lines  in  The  Saab  Star." 

“Props  Master.  $148.  That  buys  over 
120  lines  in  The  Edmonton  Journal." 

“Sound  Man.  $182.  That  buys  650 
lines  in  the  Prime  Geoifte  Citizen." 

“Assistant  Cameraman.  $160.  That 
buys  400  lines  in  the  Brantford  Ex¬ 
positor." 

The  legend  underlying  the  graphic 
presentation  says:  “Figures  based  on 
approximate  payments  for  10-hour  pro¬ 
duction  day.  (including  mandatory  con¬ 
tributions  for  vacation,  pensions,  etc.) 
and  the  general  transient  line  rate  for 
newspapers.  Not  included  are  travel 
costs,  per  diems,  film  stock,  editing,  op- 
ticals.  music,  announcer,  residuals  and. 
of  course,  air  time." 

Some  killjoy  will  point  out  it  doesn't 
include  production  costs  for  a  print  ad, 
either,  but  the  comparison  is  obvious  and 
the  story  needs  no  further  elaboration. 

“Newsprint”  is  different  from  the 
usual  newspaper  house  organ  covering 
news  about  what  the  paper  and  its  staff 
have  done.  Each  issue  does  carry  an 
interview  with  a  Southam  sales  person 
but  it  may  also  have  an  interview  or  pro¬ 
file  about  a  prominent  ad  agency  execu¬ 
tive.  suggestions  on  how'  to  chose  type 
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that  people  will  read,  a  selection  of  “the 
better  newspaper  ads  of  recent  weeks  (as 
they  appeared  in  Southam  papers)  and 
why  we  think  so.” 

The  latest  issue  carries  an  interesting 
piece  on  the  2(X)th  anniversary  of  the  first 
issue  of  Montreal  Gazette  June  3.  1778. 

As  the  article  states:  “Montreal  was 
then  a  walled  town  of  7.0(K).  all  of  whom 
spoke  French.  To  venture  beyond  the 
walls  was  to  risk  unpleasantness  with 
hostile  Iroquois,  one  of  whom  attacked  a 
Madame  Primot.  According  to  the 
superior  of  an  early  religious  order,  the 
woman  kept  her  presence  of  mind  ‘and 
caught  hold  of  this  monster  so  forcibly 

Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


One 

Year 

8  9  8  2  Ago 

Affiliated  Publications  (AMEX)  .  19H  17  14 

Blue  Chip  Stamps  (OTC) .  21  21 V4  17V4 

Combined  Comm.  Corp.  (NYSE) .  33^4  33^%  23V4 

Capital  Cities  Comm.  (NYSE) .  43V4  41  49'/« 

Cowles  Comm.  (NYSE) .  25Vb  24^4  15' 2 

Dow  Jones  (NYSE) .  37^4  34'/«  33'  ? 

Gannett  (NYSE) .  49'/4  48  36'  2 

Gray  Comm.  (OTC)  .  24' 2  24'2  13^4 

Harte-Hanks  (NYSE)  .  41 '/2  40:'»  29' 2 

Jefferson  Pilot  (NYSE)  .  32'/4  293-4  31 

Knight-Ridder  (NYSE) .  52  4944  35^ 

Lee  Enterprise  (NYSE)  .  36  36  23 

Media  General  (AMEX)  .  22  20'/4  16Ve 

Media  Investment  (OTC)  .  50  50  NA 

Multimedia  (OTC) .  28'/4  26' 2  24'/2 

New  York  Times  (AMEX)  .  OO^e  293-8  184. 

Panax  (OTC)  .  5'/4  544  N  A 

Post  Corp.  (Wise)  (OTC)  .  39'  2  29  22'/4 

Quebecor  (AMEX)  .  7'/a  7'/2  548 

Southam  Press  (CE)  .  25  244.  2144 

Stauffer  Communications  .  22  22  N  A 

Thomson  Newspapers  (CE) .  144e  15  1248 

Time  Inc  (NYSE) .  4844  45' 2  37 

Times  Mirror  (NYSE) .  3244  3044  25''e 

Toronto  Sun  (CE) .  1348  11  N  A 

Torstar  (CE) .  1644  16'2  154ib 

Washington  Post  (AMEX)  .  46'2  40'/4  28 

SUPPLIERS 

Abitibi  (CE) .  1448  1444  10'2 

Addressograph  Multi.  (NYSE) .  27'4  34'/4  1444 

Altai  r  (OTC)  .  5'/4  4  248 

Berkey  Photo  (NYSE)  .  844  848  444 

Boise  Cascade  (NYSE) .  31 '/a  3048  28'4 

Carrier  Corp.  (NYSE) .  20'2  184*  N  A 

Compugraphic  (NYSE) .  39  39  383-8 

CompuScan  (OTC) .  6  6''4  744 

Crown  Zellerbach  (NYSE)  .  3638  3534  36'/4 

Cutler-Hammer  (NYSE) .  57'-2  5144  4444 

Digital  Equipment  (NYSE) .  534b  51  47'/2 

Domtar  (AMEX)  .  1844  18^4  14'/4 

Dow  Chemical  (NYSE)  .  26'4  26  32 

Dymo  (NYSE) .  30  30  12'/b 

ECRM  (OTC)  .  3'.'4  3'/4  2'  2 

Eastman  Kodak  (NYSE)  .  65'  2  61  60'4 

Eltra  (NYSE) .  34'/4  32'e  27 

Georgia  Pacific  (NYSE)  .  3034  29' 2  29 

Grace.  W  R.  (NYSE) .  27' 2  27  293/8 

Great  Lakes  Paper  (CE) .  34'.'2  34'/8  263/b 

Great  No.  Nekoosa  (NYSE) .  3344  33  28', 2 

Harris  Corp.  (NYSE)  .  6458  63'4  36'/4 

Hunt  Chem.  (NYSE) .  1244  1044  1348 

International  Paper  (NYSE) .  46'4  4444  4648 

Itek  Corp.  (NYSE) .  30  28'-e  13'2 

Kimberly  Clark  (NYSE) .  473/b  45'-2  4448 

LogEtronics  (OTC) .  15'/4  1644  8 

Logicon  (AMEX)  .  16  1344  1348 

MacMillan.  Bloedel  (CE)  .  21'2  2044  2248 

Minnesota  Min.  and  MIg.  (NYSE)  ... .  6O44  59'-4  51'/4 

Rockwell  Inti.  (NYSE)  .  3544  3448  31'/4 

St.  Regis  (NYSEl  .  31'/4  2844  NA 

Southwest  Forest  Ind  (NYSE) .  124.  13  9 

Sun  Chemical  (NYSE) .  2738  27  23'/. 

Wood  Industries  (AMEX)  .  858  848  33/8 

White  Consolidated  (NYSE)  .  21' 2  203-8  26 


by  a  place  which  modesty  forbids  us  to 
mention  that  he  could  not  free  himself.' 
Madame  Primot  hung  on  till  help  arrived. 

“But  in  1776  new  enemies  surfaced. 
The  Continential  Congress,  sitting  in 
Philadelphia,  envisioned  the  American 
Revolution  spreading  into  Quebec.  They 
sent  troops  to  take  Montreal  and  Benja¬ 
min  Franklin  to  coax  its  residents  into 
joining  their  cause.  Franklin  decided  to 
strengthen  his  sales  message  by  using  a 
newspaper.  He  hired  a  French  printer. 
Fleury  Mesplet.  to  bring  a  press  and 
supplies  from  Philadelphia. 

“Benjamin  Franklin  thus  became  pa¬ 
tron  of  the  Gazette,  a  fact  that  has  re¬ 
ceived  scant  ballyhoo.” 

After  many  wartime  tribulations,  duly 
recounted  in  the  article,  Mesplet  later 
started  the  Gazette. 

We  said  that  “Newsprint”  was  differ¬ 
ent  from  the  usual  house  organ. 

Test  newspaper  ads 
draw  454  responses 

The  four  half-page  ads.  placed  in  the 
Columbus,  (Ohio)  Dispatch  a  few 
months  ago,  have  drawn  a  total  of  454 
responses.  The  ads  ran  every  Tuesday. 
The  daily  circulation  of  the  Cohtmhns 
Dispatch  is  205.000  copies. 

They  covered  four  subjects:  1)  mar¬ 
riage,  2)  righteousness  by  faith,  3)  veg¬ 
etarianism,  and  4)  the  Biblical  Sabbath. 

Ninety-four  wrote  for  the  marriage 
booklet — “Till  Death  Do  Us  Part.” 
Thirty-six  responded  to  right  doing — 
“Can  You  Whip  Yourself  Into 
Heaven?”  The  largest  inquiry  of  all,  299, 
came  on  vegetarianism — “Vegetarian 
Diet,  Is  It  For  You?”  Only  25  were  curi¬ 
ous  about  the  Biblical  Sabbath — “The 
Day  They  Stole  Easter.” 

Telephone  numbers  plus  a  write-in 
coupon  made  it  easy  for  all  to  respond. 
Twenty-one  requests  came  from  cities 
other  than  Columbus.  These  included 
Cincinnati,  Springfield,  and  Mansfield. 
One  inquiry  came  as  far  away  as  St. 
Louis.  Missouri;  another  asked  that  the 
material  be  sent  to  Healdsburg,  Califor¬ 
nia. 

The  four  ads  were  part  of  13  developed 
and  now  available  from  the  General  Con¬ 
ference  of  Seventh-day  Adventists  in  kit 
form  for  use  in  newspapers  coast  to 
coast. 
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a  lot  of  people 
were  Stunned! 

at  the 

St.  Louis  ANM 
Convention 


At  the  seminar  on  Electronic 
Maintenance  and  Energy,  it  was 
revealed  that  the  new  science  of 
Transient  Technology  has  identified 
unexpected  bursts  of  high  energy 
called  Transients  or  “spikes”  as  a 
major  cause  of  computerized 
pressroom  and 
composing  room  problems. 

These  “spikes”  plague  delicate 
equipment  by  destroying  complex 
computer  chips  causing  computer 
error,  memory  loss,  logic  disruption, 
board  failure  and  eventually  resulting 
in  unscheduled  computer  downtime. 

Transtector  Systems  products  are 
designed  to  control 
and  eliminate  these  damaging 
“spikes”  and  cut  costly  unscheduled 
computer  downtime  by  98%. 


TRANSTECTOR.  ^absolute 

a  division  of  Konic  International  Corporation 


For  more  information  on  protection 
of  your  computer  systems 
call  toll  free  800  648-3387 
or  write: 

Transtector  Systems 
532  Monterey  Pass  Road 
Monterey  Park,  CA  91754 


Let%liear 

it^fortlielO 

Sbinda^ 

nen^spapers 

in  the 
United 


1.  New  York  News  2,656,981 

2.  New  York  Times  1,486,662 

3.  Los  Angeles  Times  1,315,051 

4.  Chicago  Tribune  1,155,687 

5.  Philadelphia  Inquirer  842,119 

6.  Detroit  News  826,111 

7.  Washington  Post  801,035 

8.  Detroit  Free  Press  716,107 

9.  Chicago  Sun-Times  704,358 

10.  Pittsburgh  Press  675,356 


Source:  March  31,  1978  A.B.C.  Fas-Fax 


We  think  the  first  nine  are  in  good  company. 

The  Pittsburgh  Press 

A  Scripps-Howard  Newspaper 


Represented  by  Story  &  Kelly-Smith,  Inc. 
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